ADVERTISER’S WEEKLY 


THURSDAY, MARCH 3, 1955 1 e TWO SCREEN AD FIRMS MERGE: 
Registered st G.P.O. us 0 newspaper corr NEW PLANS FOR 1956 BIF 


Advertiser’ 
Weekly @ 


THE JOURNAL OF BRITISH ADVERTISING AND MARKETING 


ANOTHER ENLARGED 


PULL-GOLOUR sssue OF i, 


~y* 


REGOER 


PICTUREGOER, out on = 


“pigs = hy 
March 17, will be enlarged to 48 a 
pages including 8 pages of full-colour— 

4 editorial, 4 advertisements. The print order 
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exceeds half a million—a considerable bonus to 
advertisers. 


PICTUREGOER is the young people’s paper — 
the ideal medium for presenting their many 
needs — their dresses, shoes, cosmetics, their 
pleasures and amusements. For this colour- 
issue, all advertising space is sold. A further 
colour-issue is planned for June 18th and 
some monotone space is available at 
normal rates— but you must book now. 


The full-colour cover wilt 
show Mitzi Goynor in the 


coe te Bought by young people—P 
af read by the whole fam 


HARRIS KAMLISH. ADVERTISEMENT DIRECTOR, ODHAMS PRESS LTD.. 96-98 LONG ACRE, LONDON, W.C.2. Temple Bar 2468 
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LONDON & MANCHESTER 
incorporated Practitioners in Advertising 


To The Editor .. 


Layton’s device 
for casting off 


A device to assist in the casting 
off of typewritten matter has been 
issued as promotion matter to 
their customers by C. & E. Layton 
Ltd. 

It consists of a transparent 
plastic graphic, the vertical lines 
of which are spaced to the half 
inch and coincide with the 
standard widths of typewritten 
characters The number of 
characters (whether the normal 
pica or the small elite) is obtained 
by reference to a scale at the head 
of the vertical lines, while another 
scale at the side indicates the 
number of typewritten lines. 

The square can also assist in 
checking right angles, alignments, 
etc., measuring illustrations ; pro- 
viding type and inch rules; and 
as a general drawing aid. 

The device will be helpful to 
editorial men in counting charac- 
ters in manuscripts. 


New foundry for 
‘Express’ papers 


The provision of an entirely 
new foundry, now installed, is 
part of big extensions to the 
printing resources of the London 
plant of the Daily Express and 
Sunday Express. Considerable 
rebuilding has been involved as 
the new foundry has a frontage 
of 100 ft. partly on Poppin’s 
Court, but mainly on St. Bride's 
Street, and in the rearrangement 


Florio Court, formerly Castle 
Court, has disappeared. The old 
foundry was one floor higher 


than the press room, but the new 
foundry is at press-floor level, so 


the two-floor-level roller plate 
conveyor systems have been 
diverted accordingly. They run 


between each press line and are 
about 250 ft. long. 
The equipment includes two 


74-ton automatic auto-plate cast- 
ing machines and three 7}-ton 
Junio autoplate machines 


Compulsory 
publishing of 
sales figures 


Sixn.—In your February 24 
issue, C. C. Lomax suggests that 
manufacturers should refuse to 
advertise in any trade journals 
which do not produce a sales 
certificate. Surely this solution is 
not practical. 

It is often a publication with 
out a sales certificate which 
covers a section of a market not 
readily accessible through other 
media. For one manufacturer to 
refrain from advertising in such 
1 publication would merely leave 
the field wide open to his com- 
petitors. 

The only real solution is the 
law suggested by Mr. Lomax, 
which would compe! al! journals 
to disclose audited net sales. 

Shareholders are very fully 
protected by numerous Company 


THIS WEEK 
Photograph of the Month, page 542. 


NEXT WEEK 
Survey of Lancashire and the North 
West. 


Acts which ensure that they re- 
ceive full information about com- 
panies in which they are inter- 
ested every year. It should not 
be difficult to insert into one of 
these Acts a clause making it 
obligatory for all journals to 
issue an audited net sales figure 
with each set of accounts. 

P. NaTAl 
Frank F. Pershke, Ltd. 
Strand, W.C.2 


Dangerous 
arguments ? 


Sir,—I sincerely hope that no 
champion of advertising will try 
to fire the “shot and shell” you 
offer in Talking Points (February 
24). 

The arguments advanced in the 
advertisement you quote would 
be extremely dangerous to try on 
intelligent critics of advertising. 

I have not heard any broad- 
cast discussion in which advertis- 
ing has been attacked on the 
grounds that the consumer “pays 
for” the advertising of the com- 
modity he buys, but I fail to see 
any difficulty in refuting such a 
suggestion. 

The proposition pre-supposes 


that if a manufacturer who has 
never advertised his product be- 
fore decides to do so, he can re- 
cover his advertising expenditure 
simply by raising the price of his 
product to the consumer. Or that 
t firm which spent £100,000 on 
advertising in 1954 can spend 
£200,000 in 1955 and recover it 
by the same simple process. That 
s absurd. 

L. A. MARKS. 
Cecil Road, 
London, E.17. 


Inflation—or. . ? 


Sir,— You periodically mention 
the fact that expenditure on press 
advertising goes up and up. 

So it does. But so, also, do 
advertisement rates What I! 
should like to know is whether 
the amount of press (and other) 
advertising continues to increase, 
or whether, instead of increase. 
we are merely getting inflation. 

JAMES FOTHERINGAY 
Pimlico 


No embarrassment 


Sir,—May | offer my views on 
Paul Scott's letter on embarrassing 
interviews for the over-36's 
(ADVERTISER'S WEEKLY, February 
3). 

While I am in agreement with 
his remarks I can, however, prove 
one exception, that of my own 
case. 

I am in this awkward 36-40 age 
group and applied for a situation 
through your excellent columns. 
I am happy to relate that my ap- 
plication met with success. 

The executive who gave me the 
interview was younger than my- 
self, showed no embarrassment 
and, as a matter of fact, was most 
helpful. 
Croydon, 
Surrey. 


S. C. CHANNON 


New short run printing process 


A new short-run printing pro- 
cess claimed to be the answer to 
the requirements of the advertiser 
who requires only between 10 
and 100 copies of a good-class 
piece of work has been produced 
bv Colyer & Southey Ltd. 

Registered under the name of 
“Kenron” and operated only at 
the company’s premises, it is re- 
ported to have the following 
advantages 

Sharp, clean prints can be made 
without the continual use of 
relatively expensive sensitised 
materials. There is no limit to 


& UNDERWEAR 


Apoly for particulars to Advertisement Manager, Phoenix Building, Berridge Street, Leicester. or 47 Hertford Street, Mayfair, London, W.!. 
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LONDON & MANCHESTE 
incerpor ated Practitioners in Advertising 


Solus Sites win 


offices appeal 


An appeal at Leeds by Star 
Solus Sites (Leeds) Limited, was 
granted by the Ministry of Hous 
ing and Local Government 
against Leeds Corporation's re 
fusal to grant a building licence 
to convert the property adjoining 
their St. Michael’s Road offices 
into further offices. 

At the town planning inquiry 
in Leeds last December, the man 
aging director of the firm, Freder 
ick William Howard Cook 
claimed that flats and a large 
house in the city were being used 
as offices by the Corporation, al 
though he had been refused per 
mission to do the same thing. 


Truck drivers 


During Selfridges Birthday 
Week, Monday, March 14 to 19, 
Conveyancer Fork Trucks wil 
supply a full-size truck for dis 
play and demonstration in the 
toy department. 

Children will be invited to sit 
in the driving position and 
operate the controls. Aim of the 
scheme is to support the sales of 
the company’s toy Conveyancer 
Fork Trucks. 


the dimensions of the illustration 
to be reproduced. For showcards 
diagrams, posters and other work 
demanding colour, a range of 
brilliant colours is available 
Where colours overlap or are 
close to each other reasonable 
registration may be obtained 
Prints may be made from coarse 
half-tones. 

“Kenron” printing is claimed t 
be particularly suitable for re 
producing scraper board originals 
especially if the treatment em 
ployed is fairly broad and the 
lines kept well open 
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HEADINGTON was educated at Rugby 
ead of the School) and Ballico! College 
Mesopotamia during the first World War 
er in 1916. For twenty years between 
Modern History at Queen's ¢ 
Fellow of the College. A wider audience 
roadcast talks, “ It occurs to me In 


ollege, 


versifier, historian, essayist biographer 
od causes, national and local. Lives at 


Adderbury anbury. 


“My Daily Mail by LORD ELTON 


o ITH ME THE DAILY MAIL, like roast mutton and 

the works of Charles Dickens, has been an ac- 
quired taste, for my father, a militant Liberal, barred 
it from the house, and as a juvenile highbrow I viewed 


_ those of my contemporaries who took it in with feelings 


of amused superiority. But I have read and enjoyed it 
for many years now, so that to analyse its merits is 
faintly embarrassing, as it would be to explain one’s 
liking for an old family friend whose features one has 
long learned to take for granted. 


The quality of the Mail’s leading articles seems to 
me remarkable. Few indeed since William Cobbett 
have been the writers able to convey common sense on 
political and economic subjects both lucidly and enter- 
tainingly to the man in the street, but the Daily Mail 


certainly seems to have acquired the art. Nor does it 
hesitate to talk common sense at moments when com- 
mon sense is not likely to be popular. Then there is 
the long-suffering and much-travelled Flook (whose 
daily saga I have often had to clip and store for an 
absent member of the household) and Lane Norcott 
and Collie Knox, who is so vastly more entertaining 
than the radio and T.V. performances on which he 
comments. 


But the genera! character of the paper, as of a human 
friend, matters more than its particular features. And 
the Mail is sensible. It is tolerant. It is lively without 
being sensational. And above all it sets a sorely 
needed example of decency ; if ever a popular news- 
paper bans every reference to the divorces of film stars 
it will, I believe, be the Daily Mail.” 


ADVERTISER'S WEEKLY 
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LAMM ALL 


Published Monthly at 2/6 For particulars of Advertisement Rates apply to: 
A. W. Burnett, Advertisement Director, The Amalgamated Press Ltd., The Fleetway House, E.C.4. Central 8080 
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AT THE “POINT-OF-SALE AT THE ‘POINT-OF- SALE 
DEMANDS DISPLAY, SCREEN ° . DEMANDS DISPLAY. SCREEN 
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Sereen advertising firms merge to cover 


e 
2.000 cinemas 
PEARL, DEAN & YOUNGERS WILL LINK 
INDEPENDENTS WITH ABC SCHEDULE 


MERGER has been announced between two screen 
advertising companies, Pearl & Dean Ltd. and Younger 
Publicity Service Ltd., “insofar as their activities with inde- 
pendent exhibitors are concerned.” 
A new company is being formed which will be known as Pearl, 
Dean & Youngers, the board of which will be constituted by directors The 


» four men wh cad Pearl, Dean & Youngers. Left to right 
of Younger Publicity Service Ltd. and Ernest Pearl, Dickie Pearl and Dickie Pearl, Harr) Ernest Pearl and Bob Dean. They were at the 
Bob Dean. Ernest Pearl will be chairman. Harry Adley and Dickie conference at which Pearl announced the merger. Harry Adley was 
Pearl will be joint managing directors hie} Younger Publicity Service Lid 


The function of the new com- 
pany will be “to acquire screen 


Sime from independent Gxbibt- Two London sections NEW JOURNAL 


tors” both for advertising films National Trade Press are start 
and filmlets. The personnel of - ‘ ing a new fortnightly in the 
both companies hitherto engaged iF d f 19 ¢ | spring, Building Materials and 
in this field of activity will remain anne or 0 ) Equipment News 

HE British Industries Fair, Ltd., hope to run the BIF Initial controlled circulation 
will be 20,000. Distribution will 
be to practising architects, local 
authorities, contractors, builders 
builders’ merchants, builders’ 


unchanged, except that they will 1" 
be attached to the new company. P . ' . nae 

Pearl & Dean Ltd. will poo in two sections at different times next year. Negotiations 
tinue to operate as the sales com- Fe im an advanced stage, and an announcement is expected 
pany for ABC cinemas, as at Shortly. 


present, but will also carry out The consumer section of the industry, of which many firms ironmongers and hardware 

the national sales for all the inde- BiF—textiles, toys and jewellery have already expressed a wish to dealers. There will also be over 

pendent cinemas to be operated -would, under the plams at pre- come into the London section of seas distribution 

by the new company, under the sent being discussed, be held the Fair. Page size: 13 ins. by 9} ins 

direction of Bob Dean early in the year—probably in A spokesman of t BIF told Rates: single insertion, £120 a 
February ADVERTISER'S WEEKLY “We page; 13 insertions, £100 


Surprise announcement Later in the year, in May, the must consider the interests of the 


The linking of these two present date of the Fair, would industries and firms exhibiting at Birmingham TV 


nterests will give a coverage of come the rest of the BIF, involv- the Fair. It is known that 
more than 2,000 cinemas ing such sections as office equip- a large number f consumer Birmingham papers have 
The news came as a complete ent, printing madhinery and goods exhibitors and their buyers quoted Sir Robert Fraser, direc- 
surprise to the cinema world. It chemicals would prefer an ¢a! date tor-general, ITA, as saying: 
“- — 66 at ae a : “ 
was announced by Ernest Pearl Negotiations are now taking Our negotiations are in an As far as we can see, we shall 
who recalled that it was only two Place for a venwe for the advanced stage, and we expect to openin Birmingham three months 
vears since Pearl & Dean started February section—protmbly Earis be able to make an announce- behind London, and our London 
to operate as sales company for Court—and with the electrical ment of our plans shortly target aim is September. 
ABC cinemas. 
A statement refers to “recent r , : 
smeemceaae ta ease Sie THE ADVERTISING MAN’S GUIDE TO ASTROLOGY 
ng which made it apparent that is for those who fail to see the month 
there is a need for rationalisation >= POOR MONTH FOR PISCES throug! 
“The use of the cinema as an february 19 — March 20 . * * * 
vertisin medium,” it adds. : 
~ a ' S t - rs hee th ie - <8 Pisces has always been just slightly out of Your lucky colour is black, and 
ms Oo rocems years Oece On e salts (Jack Spratt if you remember, could this month you should watch out 
increase But with the advent ” eat no fat') and this month is§primarily for fiving sa aad yy dy 
‘ o - etit one of status qua. Chelsea ’ Martian’), a "8. 
of a new ae medium - : bombers end Marilyn Monroe, 
commercial television, plus the * * * Gee wersiagt (oa't—awhes- 
expectation of more press space ever you do—forget that Public 
becoming available, it was felt The senile will become seniler. The triers will fail Service, at 11/24. per thou., with 
that : fi sion of interests would again, and those established in nice but rigid ruts will a } million circulation, is a first- 
mt 8 fUsIOn OF Etere oul become ruttier if not nicer. The one bright outlook | class buy. It might save your life! 


benefit advertisers, agencies and 


cinema exhibitors PUBLIC SERVICE 
© Pearl and Dean's new Glasgow Reginald Harris Publications Lid., 3 Stanhope Row, Mayfair, W.1 GRO 3877 
opened—see page 508. 
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Closed-circuit TV transmissions at Ideal 
Home _ Exhibition 


RETAILERS GIVE ADVICE ON 
CONVERTING SETS 
Visitors to this year’s “Daily Mail” Ideal Home Exhibition, 
which opened at Olympia on Tuesday, are being told all about 


commercial television and being shown for the first time two 
alternative programmes, neither of which are being trans- 


mitted by the BBC. 


Associated Rediffusion Ltd., the 
programme contracting company 
responsible for the Monday to 
Friday transmissions in the Lon- 
don area, have a stand in a 
special television feature in the 
Grand Hall, together with 
Radio and Television Retailers’ 
Association, 

Closed circuit transmissions are 
being made by a section of the 
J. Arthur Rank Screen Services 
Television Unit, under its pro 
ducer, Eric Fawcett, from a tele 
vision studio on the Evening 
News stand. One of the two pro 
grammes being transmitted is cor 
tinuous, in which celebrated vis: 
tors to the exhibition are being 
interviewed, the other is pure 
musical, with the vision sup} 
ing various views of the ex! 
tion. 

The programmes are being 
transmitted to Television Avenue 
where they are being. screened 
side by side on sets by 23 differ 
ent manufacturers. They are als 
being relayed to the Associated 


Rediffusion and RTRA stands 


Associated Rediffusion are giv 
ing away two leaflets which give 
facts and figures about the com 
ing commercial TV service. One 
of them states: 


“Associated Rediffusion, in 
planning the new programmes 
will have in mind the kind of 
entertainment you would like t 
see. It is hoped that viewers will 
regard them as welcome guest 
their homes. In short, the policy 
will be to keep closely in touch 
with public demand so that what 
you see on the screens of your 
television sets will be your pro 
grammes—designed, written and 
produced for the whole family. 


New products 
A leaflet issued by the RTRA 


explains all about set conversion 
The older the set the more costly 
the alteration is likely to be, i 
says, and adds: “The advice we 
give is that a set five years old is 
almost certainly not worth con 
verting. If it is over three years 
old, find out how much the 
alteration will cost before decid- 
ing, and then weigh up whether 
or not that money would be 
better spent on a new set.” 


It includes an enquiry form for 
visitors wishing to he put in touch 
with their local RTRA member 


The general decor of the 
Grand Hall this year takes its 


theme from the Regency period. 
At the far end of the Hall is a 
reproduction of a Regency Ter- 
race, housing reproductions of 
four rooms from the homes of 
the Iron Duke, Beau Brummell, 
Mrs. Fitzherbert and Richard 
Brinsley Sheridan. 

Once again many national ad- 
vertisers are using the exhibition 
1s a platform to launch new pro- 
ducts. Kraft are introducing 
their new cheese pre-sliced for 
sandwich making. Extensive ad- 
vertising will be used to back a 
new electric drying machine 
launched by English Electric. 
Amac Refinements, Ltd., have a 
new non-electric rotary floor 
polisher, J. E. Shay, Ltd., a new 
multi-purpose mower, Parkinson 
Stove Co., Litd., a “live-water” 
washing machine, Thomas De La 
Rue, Lid., a cooker with an extra 
wide oven, Polycell Products Ltd 
1 wallpaper adhesive, Kepcold 
Lid., a kettle designed to save tea 
ind GEC a “new auto-timer 
control unit for cookers. 


Food samples 


Sampling is Once again an im- 
portant feature in the food sec- 

n. Special miniature packs 
have been produced by many 
manufacturers. Competitions, 
too, play an important part. 
Whitworth Holdings are present- 
a consul television set and 
many consolation prizes in a 
competition for judging’ the 
weight of a cake; Crosse and 
Blackwell are offering 50 prize 
food hampers. 


Feature of the “Furnishing World 


answered by the paper's service bureau. 


C. E. (Ted) Reeves 


zy manager 


for Sidney Fiavel & Lid., gas 
appliance manufactur with a 
model of the stand lesigned for 
his company for the Ideal Home 
Exhibition He ha een display 
manager of the con since 1949, 


New ideas in d av, adver- 
tising novelties and electric signs 
are being used on many stands. 
The Meredith and Drew stand 
has been designed on the self- 


service principle 

A new feature this year is a 
Do-It-Yourself section. It in- 
cludes a theatre where products 
and inventions of many exhibitors 
are demonstrated daily. There is 
also an information centre and 
bookstall. The feature is pre- 
sented by the “Daily Mail” in 
conjunction with Do-It-Yourself 
Exhibitions Lid. 

Another feature is The Village 
on the Hill The village com- 
prises six houses f differing 
designs, two bungalows, a block 
of flats and a flatiet 

A wedding gown and brides- 
maid's dress made by Norman 
Hartnell form the centrepiece of 
a Wedding Pavilion. The British 
Nylon Spinners Ltd. are present- 
ing The Nylons Fair which are 
featured the latest developments 


stand at the 1958S Furniture Exhibition 
at Earls Court was a display featuring some of 


the 11,000 questions 


in nylon fashion both for women 
and for men. 

“The Street of Better Living” 
is being sponsored by Family 
Doctor magazine. It includes 
shops where instruction is given 
on what to look for when pur- 
chasing food. Demonstrations 
are given on how to conserve 
nourishment in food when cook- 
ing 

Queen’s visit 

When Her Majesty the Queen, 
with the Duke of Edinburgh, 
visited Olympia on Monday— 
pre-view day—she was met by 
Lord Rothermere, chairman of 
Associated Newspapers, and his 
daughter, the Hon. Mrs. E. 
McNeill Cooper-Key. She was 
presented with a bouquet by Rob 
Truefitt, seven-year-old son of 
Charles W. V. Truefitt, advertise- 
ment director of Associated 
Newspapers. 

Among those presented to the 
Queen were A. S. Fuller, vice- 
chairman of Associated News- 
papers, Stuart McClean, manag- 
ing director, R. A. Redhead, 
general manager, A. G. Ware- 
ham, acting editor of the Daily 
Mail, and L. E. W. Stokes- 
Roberts, organiser of the exhi- 
bition 

The exhibition closes on Satur- 
day, March 26 


ColD director 


honoured 


F. C. Pritchard, Wood & 
Partners Ltd. gave a lunch at the 
Savoy Hotel last week at which 
the guest of honour was Sir 
Gordon Russell, director of the 
Council of Industrial Design. 
Object of the lunch was to con- 
gratulate Sir Gordon on the 
knighthood conferred on him in 
the New Year's Honours’ List 

For many years PWP’s interest 
in industrial design has brought 
them into close association with 
Sir Gordon, and at the luncheon 
were representatives of a number 
of PWP clients who have been 
particularly concerned with 
Council of Industrial Design 
activities. 


Partnership is 


>. 
dissolved 
White Advertising Ltd. of 
Birmingham, have announced 
that the partnership formerly 
subsisting between H. B. White 
and H. J. V. White. under the 
name or style of White Advertis- 
ing. was dissolved from February 
28 by mutual consent 
H. B. White will continue 
to practise under the name of 
White Advertising at the present 
address in Warwick Road. while 
H. J. V. White will practise 
under the name of Jack White & 
Associates in Moseley Road, Bir- 
mingham 12. 
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H-P cuts: Little 
effect on 
advertisers 


New restrictions on hire- 
announced suddenly by the 
Chancellor of the Exchequer 
last week took most advertisers 
of credit terms by surprise, 
although the Times Furnishing 
Co. rushed’ revised copy 
through for advertisements in 
the evening papers the same 
night. 

Several companies had to pro- 
duce new display material for 
their stands at the “Daily 
Mail” Ideal Home exhibition. 

Only a minority of national 
advertisers, however, have been 
seriously affected by the new 
regulations. Few have been 
offering longer than two years 
or, in the case of cookers, 
water heaters and wash boilers, 
four years for payment which 
is now prohibited. 

Main exceptions are the local gas 
and electricity boards who in 
many cases have been offering 
terms of anything from five to 
seven years, but here, only 
change of copy in current cam- 
paigns is anticipated. 


Press, posters up: 
leaflets down 


Brighton Town Council is be- 
ing asked to allocate £23,000 for 
publicity purposes this year, 
compared with £20,000 last year. 
Intended increases include press 
and poster advertising and in- 
formation services (from £6,090 
to £7,000), special schemes (from 
£1,480 to £2,910), and salaries 
(from £6,245 to £6,715) 

Guides and folders will cost less 
(down from £4,500 to £4,270). 
apply to the 
beginning on 


The estimates 
municipal year 
April 1. 


This window display at Malaya 

House features the presentation of 

Malayan publication The current 

lis} has been arranged by T. & 

G. Displays Ltd. with the co-opera- 

tion of the “Straits Times’ London 
office 
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Woman MP, TUC member to speak at AA Conference 


Names of two more speakers, a woman MP and a member 
of the Trades Union Congress, who will address the Advertising 
Association’s annual conference at Brighton, Thursday, May § 
to 8 have been announced. They are Miss Pat Hornsby-Smith 
and Tom Williamson. 

The conference's theme is “Advertising—and a Higher Stan- 
dard of Living.” 

It will be the first AA conference for a number of years to 
be addressed by a member of the Trades Union Congress. Mr 
Williamson, who received the CBE in 1950 has, 
been general secretary of the Nat 
Municipal Workers 
of the TUC General Council 

Miss Hornsby-Smith is Parlia tary 


Ministry of Health 


Pat Hornsby-Smith. 


Union of General and 
Since 1947 he s also been a member 


Secretary to the 


since 1946, 


Tom Williamson. 


First Stationery 


Fair ‘invaluable’ 


to trade, exhibitors told 


Buyers from the USA, Canada, Nairobi and many 


| uropean 


countries are attending the first Stationery and Book trades Fair, 
which is being held this week at the New Horticultural Hal! London. 
More than 80,000 applications were received before the opening on 


Monday. 


Woman chooses 
style for men 


Many new articles of men’s 
clothing which are due to be 
heavily advertised this spring 
were on show to buyers from 
every country in Western Europe 
and to visitors from the Com- 
monwealth and the USA when 
they attended the opening of the 
second National Men's Trade 
Fair, sponsored by the National 
Trade Press Ltd... on Monday 

The fair. held at the Royal 
Festival Hall, ends to-morrow 
Sixty-three British firms are 
exhibiting A style parade has 
been organised by Mrs. F 
Sherren. She engaged the ten 
male models and chose every 
garment worn in the parade—in 
which 59 assemblies are being 
displayed 

The National Trade Press state 
that they have selected a woman 
to organise the style parade be- 
cause recent figures show that 
women buy 64 per cent of men’s 
socks, 60 per cent of men’s 
underwear and 54 per cent of 
men's shirts and pyjamas, and 
also that women are more brand, 
fabric, and colour conscious. 


Dublin guests 


Guests at the annual luncheon 


of th Irish Master Printers 
Association in Dublin recently 
were G. ( Griffith, président. 
Zritish Federation of Master 
Printers. and Mrs. Griffith, and 
C. W. D. Alister, assistant secre 


tary, BFMP 


ry” T 

rV newsreels 

Films of Royal events where 
facilities for cameramen are 
restricted wil] be made available 
by British Newsree! Association 
Services Ltd. to the ITA net 
work 


Sponsored | Vational 
Newsagent, B wmioner, 


the Fair cover 40,000 
feet and comp: iys by 
nearly 100 ex! Among 
the publishers 1 ted are 
Burke Publishir tto & 
Windus Co fodder & 
Stoughton, McG Newnes, 
Nelson, Odhams, P “ks, Pit- 
kin Pictorials and 1 Press 

Calendars, greetit is, pens 
and ba points, st desk 
equipment, doy other 
fancy papers comic 
poste irds, sch ssories, 
NOtEHMoOoKs, ai , rayons, 
“glitter ornamer 1 cash 
registers are af large 
range of good } 


he oper Monday 
morning, M 


charr- 

man f Nation wsagents 
(Exhibitions) Ltd itulated 
exhibitors on mab the Fair 
known througho ( Britain 
and Ireland 

After the M f f West- 
minster, Cr J. Gordon Ells- 
worth, had we e Fair as 
the first of its kind is opened 
by Sir William Dar MP, who 
himself has bookselling and 
Stationery interest 

Having referred | e burden 
of purch isc tax nd hich the 
industry lab ed med that 
the Fair, consid was the 
first f its kind narkable 
It was invaluat I trade, and 
he hoped it w { w im sive 
and importance year 

The Mayor ma ‘ William 
Dar g were thanked Major 
S. E. Sandle, mem! the Court 
of Assistants of ' Worshipful 
Company of New per Makers 
and Stationers 

. . . 

ISMA ladies’ dinner 


Nearly 190 gu trended the 
annual ladies’ ever linner and 
dance of the Hull branch of the 
Incorporated Sale Managers’ 
Association 


At the Temple Press stand at the 


Stationery and Book Trades Fair 


emphasis is or he je-up Detween 

the 13 specialised weeklic and 

monthlies and their associated 
books 


Tammeter will 
measure TV 
audiences 


A Tammeter, a new device for 
measuring TV nudiences, has 
been dev cloped by Television 
Audience Measurement Ltd., an 
associate company of Attwood 
Statistics Lid They will be 
fitting it to selected TV sets to 
register times of viewing and what 
BBC and ITA programmes are 
seen 

In charge of this research will 
be Martin Maddan, who has 
resigned his position as market 
ing research manager of the 
General Electric Co., Ltd., to join 
the board of Television Audience 
Measurement 


Mr. Maddan joined BETRO 
(British Export Trade Research 
Organisation) in 1946 as research 
executive He took up his pre 


sent appointment with GEC in 
19S? 

He is a member of the Market 
Research Society, the European 
Society for Opinion, Surveys and 
Market Research, and the Ameri 
can Marketing Association 


BFMP layout contest 


The exhibition of winning 
entries of the 12th Gold Medal 
Layout Competition will be held 
at the London headquarter of 
the British Federatior f Master 
Printers from Tuesday, March 15, 
to Thursday, March 24 


ee 
eS = 
| ee 
7 
=: 
LF. v ere 
| ee ee ees 


ADVERTISER'S WEEKLY 


Leicester 


‘Make your agent your confidant’ 
agency chief tells advertisers 


“Confide in your advertising 
agent” was the advice given by 
P. L. Stobo, joint assistant manag 
ing director of S. H. Benson Ltd., to 
a joint meeting of the Publicity 
Club of Leicester and the loca! 
branch of ISMA 

Speaking on “Marketing and 
Advertising,” Mr. Stobo underlined 
the case of the provincial agent who 
lost his account to a London 
agency. He said that most account 
deserved to go There was /itt! 
co-operation between the agent and 
his client; there was no welding of 
marketing and advertising. 

Mr. Stobo advised agents to 
worry about making money for 
their clients and not themselves 
“Worry about their businesses, not 
your own—you will find it pays in 
the long run,” he stated 


Bristol 
Government may 
increase ads 


An increase in Government pub 
licity was predicted by  Leslic 
Hardern, PRO to the North Thames 
Gas Board, when he addressed the 
Bristol and West Publicity Club 

Referring to the adoption of the 
Beaver Report on smoke abatemen 
he said that this would mean a con 
siderable change in heating cquip 
ment used by householders and 
others. “I think the public will be 
persuaded to make the necessary 
changes by modern publicity 
methods,’ he added 


In brief... 


91 members and friends attended 
the dinner and dance of the Pub- 
licity Club of Aberdeen. ... S.E 
Shelton and I. Messiter, of Mather 
& Crowther Lid. presented a 
number of commercial TV films to 
members of the Publicity Club of 
Sheffield. Ss. W Deason, sales 
manager of the Western Union 
Telegraph Co., was a very brief 
speaker when he introduced, in two 
sentences, a film to the Glasgow 
Publicity Club. . His experi 
ences as leader of the Ford team 
in the recent Monte Carlo Rally 
were the subject of a talk by J 
Reece to the Liverpool and District 
Publicity Association . Willam 
Nicholson, manager of the Scottish 
Tourist Board, visited Dublin 
recently and addressed the Adver- 
tising-Press Club on the “Come to 
Scotland” campaigns organised by 
his board. . George Wales 
chairman and managing director of 
the Beasley group of companies 
has been appointed chairman of the 
Bournemouth Publicity Club 
D. W. Last, information officer of 
the Advertising Association. spoke 
on “Advertising and Publicity” to 
the Hull Publicity Club. . Many 
of the guests who attended the 
annual social function of the Bir- 
mingham Publicity Association were 
able to obtain tickets only for the 


dancing. Demand was so great 
there was not room for all to 
dine F. Avery won the club's 


cup for public speaking pre 
sented by the Western Daily Press 
to the Bristol and West Pub! — 
Club.... The history of pape 


was told c. —— to the 
Publicity Clad” of Leeds. 
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Club News 


London a 
7 . Bi 
Experts spotlight 4 
competitions 
Cm were spotlighted “Leicester Evening Mail” picture 
the Publicity Club « - ment 
he ore la te legen a —~ P. L. Stobo, joint assistant managing director of S. H. Benson Ltd., with 


prising A. C. Findon (founder oor yy of his Leice ter audience. Left to right: G. Bingham, chairman 

snd editor of the Competitor's of the club; Mr. Stobo; H. Cave, club president; and H. de Raeve, 
0 hairr » local » } 

Journal), A. F. Mason (competition chairman of the local ISMA branch. 

editor of John Bull), and F. Murray aon oa 

Milne (public relations and competi- 


yns consultant, F. J. Lyons Ltd.) Nottingham 
said that although competitions for Cl b k 
names or slogans might be of some How and “ hv of u spea ers 
value for a new product, they were . . 
better at achieving publicity for the iti t th 
- o 
product than in finding satisfac- copywriting aim a you 
tory names or slogans. W. Happ, of Fanfare Displays 1 ici , 
For the improvement of competi- Ltd., said that copy r t be directed The Publicity Cb a 
ys, Outmoded ideas—such as ‘I it the read and st { not be just London = putting the c= 
ke so-and-so because ...” were . written descriptior 1 product phasis on youth in its contri- 
condemned. It was felt that there He was speaking “Copywriting bution to public relations for 
was some public antipathy towards How and Why.” t Publicity advertising. 
ompetitions owing to the fact that Club of No ' Robert Brandon, the club's 
the promoters often merely gave the «Copy should stress the importance education officer, reported at 
winners with blist e roduct to the buv t ’ : 
—— a oS Sees Sa les coe oe S 
F Ward Burton (Armstrong he said. “In the use of washing — — 9 = had answered his 
Warden Ltd.) presided. machine, for example, do not head appeal for speakers and he 
Members of the London club have your copy ‘tr f washing hoped that yet more would 
been warned by their chairman machine on the market.. Who cares? respond. This month, two 
Sylvia Weinberg, about the club's Simply say “Wash Day Holidays’, account executives on Stork 
Annual Gala at Grosvenor House he suggested. Margarine would address 60 
on March 25 Speaker at another b meeting boys between 15 and 16 years 
“ » inte ‘ eamfoar unf ; f o ; . . - a 
In the interests of comfort, was E. D. Mu d, of Theatre old at the Elliott School, Sur- 
ckets-are being strictly limited to Publicity Ltd He presented a biton 
900, and we're already well over half number of advert films and : 
way there,” she said. This year, the afterwards answered questions 
social committee are allocating Berks and Bucks 
tables strictly in order of applica~ Leeds 
tion 


Officials hear how 


Gifts for all the ladies attending . = = 
the gala are being provided by Royal tour coverage 


é > 
courtesy of Richard Hudnut Ltd Godfrey Talbot. of the BBC fo sell fo farm rs 
ind Woman & Beauty. described “Reporting e Roval Tour” Officials of the Berkshire Agricul 
when he spoke to the Publicity Club tural Committee were among the 
Glasgow of Leeds. audience who heard H. L. Parsons, 


apeuueeness manager of the 
armer & Stock-Breeder, speak on 
Results from Oxford “Advertising in the af cultural 

Field" at a recent mecting of the 


collective ads Paper sculpture Berks & Bucks Publicity Association 


h iverage farmer in this 

“We have spent a lot of moncy The art of paper sculpture was country is a ‘small’ man, and th 

on collective advertising in the demonstrated to the Advertising advertising message directed to him 

United States in the last two years, ( lub of Oxford by H. Tavlor. of has, of necessity, to be severely 
ead we «ere asttine results W. H. Smith & Son, Ltd factual and practical,’ he said 


Monsieur Michel Martell, of the 


cognac firm, told the Publicity Club eine A ie se 
of Glasgow. ADVERTISING DIARY 
Monsieur Martell said efforts to 
“educate” the French to drin Vai, Dae 6 mene Tuesday, March 8 , 
brandy and soda had not been so Y < | OF LEDs } PUBLICITY CLUB OF NOTTINGHAM lun 
= dance Capitol Ballroom cheon meeting A. Hobson on 
pe sa but the campaign was INCORPORATED SALES MANAGERS’ as Highlights of a Royal Show." 
continuing ASSOCIATION national ladies’ night he Bell Inn | p.m 
. , Grosvenor House, Londor WOMEN'S ADVERTISING CLUB OF 
Wo ns Ad Club PUBLICITY CLUB - GLA w ilun- LONDON dinner at the Trocadero 
cheon meeting A. Gay on “Per- Speaker : Dame Edith Evans. 7.30 
‘From book to sian Affairs.” Grosvenor Restau- p.m 
rant. 12 p.m BRITISH SALES PROMOTION ASSOCIA- 
- + TION meeting J Grumbridge on 
film talk Monday, March 7 “Marketing the Intangible Man- 
The transformation of a novel that —— panel —" .- his “oO = ~——> poe BR, J gg Bh 
, A : o ing rkshire ub, 3 D 4 
taken 15 hours 10 read tote ate} Reateg. 7 om He, An Soe, Pomct 
cur ga Q c ‘ F FEDS Sale Advertising 6.30 p.m 
hours was described to the Women’s public epenking group. Great Nor- 
Advertising Club at their February thern Hotel, Leeds. 6.30 pm Wednesday, March 9% 
dinner meeting at the Trocadero by BRISTOL AND WEST PUBLICITY CLUB [PA discussion. 44 Belgrave Square 
author L. A. G. Strong. SS a R * che - -. Ag a BLIC ¥ 
rl nderson ¢ economics o INSTITI PUBL! FLATIONS 
oe eee pr — advertising.” Carwardines in Bald- luncheon meeting. Speaker: Richard 
LISS . win Street. 6.30 p.m Dimbleby. 12.45 p.m 
ap nag ip ae wees PUBLICITY CLUS ® PETFRROROUOH 
¥ president iss Sybil Mawdesiey, meeting N. Pield on “How Max Thursday. March 16 
advertisement manager of Voruwe Factor Sells Allure.” The Angel ta revision and discussion. 44 Bel- 
Hotel 12.30 pm grave Square, S.W.1. 6.30 p.m 
xport. Also elected to mem ip ] P 
is Miss G. M. Cracknell > 
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Public relations is human relations, Lord 
Swinton tells IPR 


WHOLE-HEARTED CONSERVATIVE 
SUPPORT FOR PRO’S EFFORTS 


S= principles for the practice of public relations were laid 
down by Lord Swinton, Secretary of State for Common- 
wealth Relations, speaking at the fifth annual dinner of the 
Institute of Public Relations on Friday : 


1. Public relations is not 
propaganda ; 

2. You have got to know 
what you are talking about ; 

3. You have got to tell the 
truth ; 

4. Don't overstate your case, 
always understate it ; 

5. Be reasonably attractive, 
don’t be dull or too verbose ; 

6. Use good, simple lan- 
guage. 

Speaking as the Minister 
responsible for the co-ordination 
of Government public relations, 
Lord Swinton gave public rela- 
tions whole-hearted Conservative 
backing 

He told the record attendance 
of 310 Institute members and 
their guests: “You are doing a 
tremendous service, not only to 
your industries and firms but to 
the whole country.” 


Institute praise 


PR men who had once feared 
that the advent of a Conservative 
Government would mean the 
axing of their activities in many 
spheres, and particularly in the 
administration and other public 
services, heard their Institute 
praised and an extension of their 
operations urged. 

“If the need for public rela- 
tions had been appreciated 
earlier,” said Lord Swinton, “a 
lot of misunderstanding could 


have been overcome in many 


severely axed 


spheres and life could have been 
much easier to-day.” 

Public relations were human 
relations, and there were very 
few communities or relationships 
into which PR should not enter. 
This included government. It 
would be a very foolish govern- 
ment or department which tried 
to do without public relations. 

PR was as important for local 
as for national government. “But 
I am not quite sure that all local 
authorities understand that as the 
central government does,” said 
Lord Swinton. 


Important to industry 


Public relations was not adver- 
tising ; it was a different opera- 
tion. And it was as important to 
industry as to government. 

Lord Swinton was responding 
to a toast to Her Majesty's 
Ministers, proposed by Lex 
Hornsby, president of the Insti- 
tute, who is also director of 
public relations, Ministry of 
Labour and National Service 

Mr. Hornsby said for the 
Institute to be honoured by 
Ministers was remarkable “when 
we remember the forebodings 
amongst the Government infor- 
mation services when the Con- 
servative Party was returned at 
the last election.” They were 


warned that the young tree of the 
information services was to be 
What happened 


> 
< 
Ua 


Some 250 members and their guests had a gay evening at the second 
annual dance of the Advertising Agency Production Association held at 


the Bush House Restaurant, 


Aldwych, London, last Friday 


Scores of 


prizes and “give-aways” were presented by advertisers for the event. 
Pictured here are (left to right)—standing, G. Wells (Kodak), P. Allard 


(the J 


Co., Ltd.); seated 


Walter Thompson Co. Ltd.), and Harold Butler (Saward, Baker & 
Horace Martin (Spicers), d4rs. Butler, W. Phillips 


(Mather & Crowther, and chairman of the Association), Mrs. Martin and 


Mrs. Wells. 


The guests included George Dunbar, of C. & E. Layton, and 


Edward Jones, of Gee & Watson Lid. 


Lord Swinton, guest « 
g 


/ honour, addresses the Institute of Public Relations 


dinner. Left to right: Mrs. Hornsby, Lord Swinton, Lex Hornsby, president 
of the Institute, and Lord Crook, chairman of the Nasional Dock Labuur 


vard. 
was no more than gentle 
Pe hope.” said Mr. Hornsby, £500, 000 for 
oe . » left hel i the . 
when the Government intorme, | Joetmaster 
Seauicahe and - at hecoyen British & International 


rid of the belief fostered 


n some 
quarters that PROs ex 1 simply 
to boost their own Ministers. 
Never in my exper have I 


known of any Minist who has 


asked or expected his PRO to act 
as a personal press agent 

“We in the Institut f Public 
Relations—and we | number 
over 600—enjoy our k This 
enjoyment comes fror ying to 
give service in the suit of 
knowledge and understanding. At 
no time has there be 1 greater 
need for the studied ictice of 
understanding the actions and 
motives of men—in interna- 
tional field, in the realm of central 
and local government and in 


industry 


PR’s contribution 
“We can be proud of the fact 
that we find in our Government 
men who put the truth before any 
personal or party interest. We 
know very well that techniques of 


public relations can be used to 
either end That is why we 
believe that in building up a 


strong Institute we may be con- 
tributing something towards the 
kind of life that we in this country 
cherish. And that is why we 
welcome the interest of Lord 
Swinton and why we hope that 
his continuing interest will help 
us toward the three aims of our 
Institute—creating a tradition of 
personal integrity, raising stan- 
dards of practice. and obtaining 
the recognition that public rela- 
tions is a normal and necessary 
function of management.” 
Norman Moore, president of 
the Advertising Association, 
responded to a toast to The 
Guests proposed by Sam Black, 
chairman of the Institute council. 


(See Comment, page 510; and 
Mainly Personal, page 546.) 


Addressing Limited held their 
dinner and dance last Monday at 
the Trocadero About 90 senior 
members of their staff attended 
the dinner, which is given annually 
by the board of directors, pre 
sided over by their chairman, 
G. Spencer Summers, MP 

Speeches by Mr. Summers. 
H. S. Nelson, assistant managing 
director, A. Lyons, general man 
ager and G. Jordan, director of 
research, told of the progress 
made by BIA during the past 
twelve months 

Over 70 million mailings were 
addressed and the Postmaster 
General benefited some £500,000 
from BIA’s clients. 


‘Brighton again’ 
say toy firms 


The council of the British Toy 
Manufacturers are to hold the 
third annual British Toy Fair in 
Brighton in February, 1956 

A statement issued by the 
chairman of the British Toy Fair, 
H. E. Bryant, said that success of 
this year’s Fair, held last week at 
Brighton, was already assured 
after only two days’ business 

Cllr. A. J. Sadler, chairman of 
the Brighton Publicity Commit- 
tee. called this decision by the 
BIMA “wonderful news for 


Brighton “ 
Multi-lingual 


Latest issue of Milhado 
Minutes, published by Albert 
Milhado & Co., Ltd., representa- 


tives of scores of foreign news 


papers, contains a message 
printed in English, French. Ger 
man. Italian, Dutch, Hebrew, 
Norwegian, Danish. Swedish, 


Portuguese, and Japanese. 
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Big appointment 
at ‘Scotsman’ 


James Milne Coltart has been 
appointed managing director of 
Scotsman Publications Ltd. Edin 
burgh. He takes up his new duties 
on May 2 For 15 years Mr 
Coltart has been connected with 
Beaverbrook Newspapers Ltd., with 
which he has served as gencral 
manager of the Evening Citizen, 
Glasgow, and assistant general man 
ager of the Scottish Daily Express 

* * * 

Aspro —_ chairman Maurice 
Nicholas welcomed advertisement 
executives of the national press at 
a cocktail party held at the Dor 
hester Hotel. It marked the offi 
cial introduction of W. J. Lioyd 
ind J. A. Cochrane, newly ap 
pointed directors to the Aspro 
ho 

* . 7 

Newly appointed editor of Fur- 
nishing World is T. C. Batty, a 
former news editor of ADVERTISER'S 
WEEKLY Mr. Batty was promoted 
assistant editor of Furnishing World 
ast year, and has recently been 
instrumental im its transformation 
to the larger format 

* * * 

Dennis Frederick Pile has joincd 
the staff of Galitzine & Partners 
international public relations con 
sultants, as a PR executive on the 
Peninsular & Oriental Steam Navi 
gation Company account An Aus 
tralian, he came to the United 
Kingdom in 1953, when he joined 
the European head office of the 
United States Lines as assistant to 
the advertising and publicity man 
ager, a post which he is now 
leaving 


Preston leaves TWA 


After , * years with Trans World 
Airlines, Guy Preston has resigned 
from his position of public rela 
tions manager He is thinking of 
Starting on his own as a public 
relations consultant, specialising in 
British and American accounts 
* 

Gerald M. Hughes, who has had 
charge of the Express and Star 
Wolverhampton, market research 
and service departments, is to be 
advertisement manager of the 
Bournemouth Times Lid from 
Monday, March 14. He was pr 
viously with the Shrewsbury Chroni 
cle Group and Shropshire Magazine 
and joined the Express and Star stall 
in 1952. 


* * * 
Charles T. Lawrence, who joined 
The Practitioner 5O years ago, took 
over the advertisement department 
in March 1919, and is now 66 years 
old, retires in June He will be 


succeeded by E. H. Maddick. 


T. A. Richards, who joined 
Hershelle Models as publicity and 
sales promotion manager in 1951 
has taken over as the first manager 
of Gee Advertising Ltd.'s London 
office at 109 New Bond Street. Mr 
Richards was formerly for many 
years with C. J. Lytle (Advertising) 
Lid. 

* 7. 7 


P. W. Hefford has joined F. C 
Pritchard, Wood & Partners 
Limited as an account executive 
He will be handling the Simoniz 
Boots Retail, and Kelvinator 
accounts. He was previously with 
Erwin Wasey & Co., Ltd., for six 
years as an account executive 

7 * a 

John Fairclough has joined the 
staff of Robert Sharp and Partners 
Lid and has been appointed 
marketing director He was 
formerly an account executive with 
Mather & Crowther Ltd 


BSPA chairman 


At the annual general mecting of 
The British Sales Promotion Asso 
ciation, Erie N. Burleton§ was 
lected chairman of the association 
for the forthcoming year Mr 
Burleton has been a council member 
f the Association for some years 
ind is am associate director of 
Armstrong-Warden Ltd 

* oe * 


Off to the United States for a 
month to study television audience 
measurement 1s Douglas Brown, 
technical director of Television 
Audience Measurement Lid 


Handling public relations for the 
British exhibitors at the Leipzig Fair 
are James Sutherland, Peter 
Hammond and Pat Somers of James 
Sutherland Publicity Ltd. The» 
lrove across the $00 miles of snow- 
ynund Europe, through the Iron 
Curtain, to prepare for the arrivai 
of British exhibitors. Studying the 
gramme before setting out are 
(left to right) Miss Somers, Mr 
Sutherland and Mr. Hammond. 


J. M. Coltart. 


Kayser Bondor ad. 


director resigns 


Miss D. Blackmore, Kayser 
Bondor advertising d ctor, has 
resigned for reasons of ill-health 


Miss Blackmor: ned Kayser 
Bondor in 1934, and after 21 years’ 
service with the firm from the 
position of shorthand-typist to one 


of John Goodenday’s deputies 
Geoffrey Dobson has been ap- 
pointed advertising 1 ger Mr. 


Dobson comes fri Berkertex 
where he was adve ng director 
Previously he held position with 
W. S. Crawford 

* . * 

John A. Darby, sa nd adver- 
tising manager of H Terry & 
Sons, Lid., Redditct s lost his 
only son, Jerome Johr ved 20, in 
a motorcycling accid near his 
home in Worcestersh 

* * * 

Raymond E. Plummer takes up 
an appointment as accounts 
executive with Long & Hoff 
mann Lid., Birt ym March 
l le is at Pp h Walter 
Pearce & Co., Lid.. B 1, whom 


he joined in 1947, becoming a 


director of the comp two years 


ago 

In taking up the new post he will 
relinquish his chair nship of the 
Bristol and West P vy Club, of 
which he has beer y active 
member since its early d 


* * * 

Two newcomers to Technical & 
General Advertising Agency Ltd 
are L. F. Kimber, issistant 
account executive, and B. Timson, 
production assistan 

* * * 

E. C. (Ted) Lowe has joined 
Lewis Publications Ltd.. publishers 
of Parents, as promotion manager. 
At one time he promoted profes- 
sional billiards and snooker through- 
out the country. 

* * * 


A newcomer to _ advertising, 
Audrey Tapster, has joined the 
copywriting department of Stuart 
Advertising Agency Ltd 

* * * 


New with Smith's Advertising 
Agency-Ltd. is copywriter John A. 
Dugeid, who changes over from 
Smee’s. He was formerly a re- 
porter on the Hexham Courant and 
press officer for Marconi’s Wireless 
Telegraph Co., Ltd., at Chelmsford 


T..A. Richards. 


J. Fairclough. 


John F. Hewish, who began 
journalism as a staff writer with 
Autocar, has joined Press & Public 
Relations Ltd. as a senior account 
executive. He was with Autocar for 
three years before undertaking a 
teaching tour in Finland for the 
British Council. “He has also worked 
for Scope, the Manchester Guardian 
and Investors’ Chronicle. 


7. * . 


H. J. Lavers has left Young & 
Rubicam Ltd., with whom he has 
been an account executive for nearly 
four years to join McCann- 
Erickson Advertising Lid. as direc- 
tor and account group head. (See 
Mainly Personal, page 546.) 


Joining Vernons 


Henry M. Naylor, who recently 
resigned from the news “editorship 
of the Liverpool Post and Liverpool 
Echo, has been appointed chief of 
editorial services for Vernons Pools 
and Vernons Industries. He will 
inaugurate a new department, in 
collaboration with Tom H. Gren- 
fell, the concern’s publicity con- 
troller. 

Mr. Naylor has been with the Post 
ind Echo for 27 years. At a farewell 
gathering he was presented with a 
canteen of cutlery by Allan Jeans, 
chairman and managing director of 
the Liverpool Post and Echo Ltd 
He also received a presentation from 
the managers and assistants of 
branch offices throughout the 
papers’ circulation areas 


Memorial Service 


A. F. de Jonquet 


A memorial service to the late 
A. F. de Jonquet, formerly director 
of Iliffe & Sons, Ltd. and of the 
Louis Cassier Co., Ltd.. whose 
death was reported last week, was 
conducted by Prebendary W. L. 
Cottrell at the Queen's Chapel of 
the Savoy on Monday 

Among those representing Asso- 
ciated Iliffe Press were Claude E. 
Wallis, Sir Richard Haddon, and 
the Hon. Rodney Berry. The many 
others who attended § included: 
A. W. Burnett (Amalgamated Press), 
Roland E. Dangerfield (Temple 
Press), Norman Edwards (News of 
the W orld), Harris Kamlish 
(Odhams Press), V. G. Nye (Shell 
Mex & BP Ltd), and J. L. 
Verrinder (Punch). 


RADIO TIMES 


A single 
insertion 


~~ 


in the 


| (A.B.Cc. AVERAGE NET SALES 8,223,612 WEEKLY) 


RADIO TIMES is a National Campaign for nine days-plus 
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Housewives’ 
choice 


It is the housewvle who has the say in the 
buying of the majority of products, especially 
products for use in the home. No wonder 
the Sunday Pictorial carries so much ad- 
vertising for household products. No wonder 
the results from these ads. are so remarkable. 

To quote Mr fF. Danton Adams, 
Advertising Manager of Goblin, “ Our 
advertisements a vays keyed and, in the 
light of factua! erience so gained, we 
have no hesita saying that the Sunday 
Pictorial is alv ne of the first to be 
entered in our ign schedules... . the 
Sunday Picto: always be relied upon 
to bring a wort ile return.” 
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Wilkinson praises lecturers for ‘voluntary guidance’ 


IPA students 


on London 
course 


Some 50 advertising students 
last Saturday and Sunday 
attended a week-end course of 
preparation for the Institute of 
Practitioners in Advertising's 
membership Intermediate exami- 
nation. The course was held at 
the IPA’s Belgrave Square head- 
quarters in London. 


Four students came from the 
provinces. 


During Saturday morning, Lt 
Col. Alan Wilkinson, president of 
the Institute, visited the course 
the first ever held at Belgrave 
Square and spoke to the 
students, 


He thanked the lecturers for 
the time that they were always 
prepared to give to education 
“In no other profession—and we 
have, I think, now reached that 
status—have I found so man 
people willing to give up their 
time to voluntary guidance of 
youth,” he said 


The structure of the course was 
the same as that used for the 
week-end IPA course at Oxford 
last September. 


Hopes exceeded 


Chairman of the course was 
C. B. Bagg. associate director of 
Rumble, Crowther & Nicholas 
Lid., and a member of the IPA 
education committee He said 
after the course: “I think the 
week-end went off better than we 
even hoped it would. Sunday 
proved a very valuable and lively 
day, and in the evening, there 
was a most fruitful discussion.” 


First lecturer to speak on 
Saturday morning was H. A. B 
Lee, space-buyer at Rumbie 
Crowther & Nicholas Ltd... and 
author of a current series of 
ADVERTISER'S WEEKLY articles 
on media planning, the subject on 
which he spoke 


He was followed by S. J. G 
Chipperfield, copy chief of G 
Street & Co., Ltd., on copy, 
Howard Wadman, creative 
director of R. S. Caplin Ltd., and 
a member of the IPA education 
committee on design, and lastly 
Major C. W. Cousland, technica! 
production manager of W. S 
Crawford Ltd. and editor of 
Advertising Review, who outlined 
the main methods of printing and 
their uses 


Some of the students who attended the IPA week-end course. Lt.-Col. Alan 
Wilkinson, president of the Institute, is seated on extreme right 


The syndicate leaders on the course are briefed by chairman C. B. Bagg 


(second from left). On the extreme left is H. A. B. Lee, sixt 


the left 


is Howard Wadman, and on the extreme right S. J. G. Chipperfield. 


Nominations for 
Irish award by 
March 18 


The council of the Irish 
Advertising-Press Club, which 
has the responsibility of receiving 
nominations for the McConnell 
Award for outstanding service to 
Irish Advertising, has announced 
March 18 as the final date for 
the receipt of nominations for 
the Award. 

The nominations are made by 
members of the club, but the 
Award may be made to a non- 
member. The Award consists of 
a solid silver casket and was 
presented to the club some years 
ago by Charles E. McConnell 

Not more than three names 
from the list of nominations go 
forward from the club's council 
to the Award committee, which 
consists of the club officers and 
the chairmen of the Irish Asso- 
ciation of Advertising Agencies, 
the Publicity Club of Ireland, and 
Associated Irish Newspapers, and 
the president of the Federation 
of Irish Manufacturers. 


Double reeord 


Llandudno spent £12,642 on 
advertising and publicity last year 

a record for the town. Fifty 
thousand enquiries for literature 
were made, also a record. 


Ads on show 


The 800 entries for the Layton 
Annual Trophies w form an 
exhibition at 45 Park Lane, W.1, 
on April 4 and 5. It is hoped 
that this exhibition wil! tour the 
main provincial centres later in 
the year. 

Admission to the Park Lane 
Exhibition will be by ticket only. 
Applications should be sent to 
the public relations officer, C. & 
E. Layton Ltd 


Marcu 3, 1955 
TV campaign 
suggested to 


dry cleaners 


If the 12s. 6d. spent annually 
per person on dry cleaning were 
increased by less than one-half- 
penny it would result in an in- 
crease of revenue of £105,000 for 
the dry-cleaning industry. This 
would more than cover the 
£75,000 needed for a TV, press, 
and public relations campaign, 
the National Federation of Dyers 
and Cleaners public relations 
organisation were told last week 
at their annual general meeting 

Facts and figures were pre- 
sented by W. J. Fenwick, TV 
executive at Legget Nicholson 
and Partners Ltd. “There is no 
doubt at all that an investment 
on TV advertising as in all 
planned advertming will bring 
results, often quite fantastic 
results,” he said. 

Speaking of the cost of a cam- 
paign he said: “Very roughly it 
could be divided into £50.000 for 
TV, £20,000 for press, and £5,000 
for your own public relations 
work.” Mr. Fenwick told the 
meeting that he had been in 
formed that the annual turnover 
of the industry was around £30 
million per year. 

“Even a modest appropriation 
of only a quarter of one per cent 
of turnover would provide a sum 
of £75.000. This sum should be 
sufficient to provide a TV spot 
every week for a year, supported 
by a substantial press campaign.” 

Byron Lloyd, of Pearl & Dean 
Ltd., introduced a number of 
American and British TV and 
cinema films 


IPR members see Rank ad films 


Members of the Institute of 
Public Relations were recently 
the guests of J. Arthur Rank 
Screen Services Ltd. at a special 
showing of their advertising and 
documentary films 

Gerard Holdsworth, the manag- 
ing director, welcomed the visitors 
and introduced the programme, 
which included examples of every 
type of production undertaken 
by the company 

Lex Hornsby, president of the 
Institute, afterwards suggested 
that his programme committee 
should invite Mr. Holdsworth to 
take part in a discussion on the 
medium which he said he would 
like to organise in the near future 

Members, he said, had shown 
such interest in the films 
exhibited—especially the colour 
documentary “Isle of Bays,” 
which is released this month 


that he felt they would wish to 
make a further study of the whole 
subject 

The showing. which was 
arranged by Allan B. Ashbourne, 
the Institute’s programme direc- 
tor, and Martin Stevens of 
JARSS, was followed by a cock- 
tail party, held in the GFD 
Theatre in Wardour Street 


Boosting bananas 


Backing up their extensive 
advertising which has been run 
ning for the past three months, 
Fyffes staged their first post-war 
banana cookery demonstration 
for the press at the London Elec 
tricity Board Showrooms in 
Regent Street, last week 

Philip Harben demonstrated 
four new banana recipes. Mather 
and Crowther, agents fof Fyffes. 
organised the event 


ABC. Figures 


CAMBRIDGESHIRE TIMES GROUP 
Jan. to June 1954 66,63 


Copies 
Weekly 


London Represemative: W H. WALMSLEY 


69 Fleet Sere, E.C4 


Northern Represemuative : ARNOLD ELUS 
+4 Cremioré House Pleachester « 


Head Office: TIMES BUILDINGS, MARCH 


Tel. March 2368/9 
Tel. Ceatral 9353 


Tel. Bisckiriars 6997 
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A sample 
with calee backing 
is a winner ! 


= ee we we we ee eee ee eee ee eee 


| * YOUR PRODUCT is suitable, the surest way The formula for cessful sampling is simple: 
to increase sales is by sampling. We can state 1. The product musi be good. 


quite categorically that the increase in sales 2. The size of the ».mple must be adequate. 

obtained by this method far exceeds those 3. The area in «ich sampling occurs must 

arising from any other form of advertising. It is possess a rea. able percentage of retail 

easy to understand why sampling is so successful. distribution. 

Advertising usually takes the form of trying to 4. It is advisable |\\at the advertiser's sales force 

persuade people to try your product once and, make a sales (rc on the area before sampling 

if they like it, to continue buying it. Giving them takes place. 

a sample to try is a direct and simple way of The distributior samples can be carried out 

doing this. quite cheaply | ir nationwide distribution 

service in any town of the country. Small 

We have many clients who sample their pro- samples are delivered through the letterbox; 
ducts. In every case they report very substantial large samples can be handed over to house- 
increases in sales. holders personally 


If you are interested in sampling, consult 


Circular Distributors Limited 


GLENISLAND, MAIDENHEAD BERKSHIRE. PHONE: MAIDENHEAD 1/120 


= 
— 
amet 

: ee oi, 


ADVERTISER'S WEEKLY 


508 


Marcu 3, 1955 


Higher status follows swing to ‘more 


41 the opening of Pearl & Dean Ltd.'s new Scottish office: (1. to r.) F. C. 
Dench (vice-president, Publicity Club of Glasgow), J. Hastings (president, 


Publicity Club of Glasgow), E 


Yule (Osborne-Peacock), H. C. C. 


Laird 


(sales division, Pearl & Dean), Mrs. Yule, and Ernest Pearl. 


NEW SCOTTISH OFFICES 


Venice winners shown at 


Pearl and Dean opening 


Leading Glasgow, Edinburgh and London advertising and film men 
and women attended the film show, cocktail party and luncheon with 
which Pearl and Dean Ltd. last week inaugurated the new Scottish 
office which they have opened at 113, St. Vincent Street, Glasgow, C.2. 


None of Pearl and Dean's 


own films were shown. 


The 10 prize- 


winning films from last year's International Advertising Film Festival 
in Venice were screened at the Regent Cinema by courtesy of Sir 


Alexander B. King 

In a speech after the luncheon, 
James Hastings, president of the 
Publicity Club of Glasgow, said 
that there had been no oversell 
ing, but the value of screen adver- 
tising had been clearly demon- 
strated 

Before the show, Hubert 
Oughton, vice-president of the 
Advertising Association, de- 
scribed how carefully and how 
unanimously the films had been 
chosen by the International Jury 
in Venice, of which he had been 
vice-president 


Entertainment value 


These films from many coun- 
tries showed, he said, that the 
advertiser need not be ashamed 
to put his product on the screen 
Advertising films had become 
entertainment as well as sales 
aids 

He stressed that films were 
made for the audiences of theu 
own countries, particularly men- 
tioning the American contribu 
tion, “Camay, Camay .. .” in 
this connection 

After the showing, Ernest 
Pearl, chairman of Pearl and 
Dean, explained the aims and 
activities of the organisers of the 


“Tansportation advet 


Festival, the International Screen 
Advertising Services, of which he 
s also chairman. It was formed 
n 1953 for the purpose of de- 
veloping screen advertising 
internationally. 

“I am proud to claim that in 
this country we have made ad- 
vances as great as any in the 
world,” he declared. “ISAS is a 
unit for international use by 
manufacturers in all countries. 
Through ISAS any manufacturer 
or any advertising agent can place 
his product on the screens of 
some 100 countries throughout 
the world. 

“My firm, Pearl and Dean 
(Overseas) JLtd., is the British 
member. We in Britain are more 
fortunate than many of our col- 
leagues in having the vast British 
Commonwealth as an outlet for 
British-produced films.” 


At the new offices in Glasgow, 
G. P. Roche is branch manager 
and E. B. Rhead, Scottish sales 
manager 

This Glasgow show was pre- 
ceded by others in Leeds, Man- 
chester and Birmingham, where 
many local cinema exhibitors, as 
well as prominent advertisers and 
advertising agents, attended 


sensible’ advertising 


GOVERNMENT OFTEN SEEKS OUR ADVICE, 
LONDON CHIEF TELLS CALCUTTA CLUB 
D. A. Bain, joint assistant managing director of S. H. 


Benson Ltd., and a director of D. J. Keymer, Ltd., has spoken 
to the Advertising Club of Calcutta about the enhanced status 


of advertising in Britain. 


During last year there had been a tremendous swing 
towards a better and more sensible approach to advertising. 
he told the 50 executives present. 


The guidance of UK advertis- 
ing authorities on national pro- 
jects had often been sought, he 
said. One example he quoted was 
the fact that the Government 
asked the advice of the advertising 
profession on the general form 
and code of ethics to be followed 
by commercial  television—“a 
different story from what would 
have been told 12 15 years 
ago.” 

Quoting the statement by the 
Chancellor of the Exchequer that 
in 25 years’ time the standard of 
living in Britain would be twice 
as high as at present, Mr. Bain 
said that this would be the theme 
of the 1955 advertising conference 
and had been accepted as a chal- 
lenge by the Advertising Asso- 
ciation 

It was realised, however, that 
the levels of professional skill 
and knowledge would have to be 
raised if advertising were to 
prove equal to a task of this 
magnitude. 

He felt that a precise and scien- 
tific approach was increasingly 
replacing the “inspired hunch” 
on which advertising had often 
relied in the past This had re- 
sulted in a growing trend towards 
specialisation in all branches of 
the profession. 

Asked by the chairman of the 
club about his first reactions to 
Indian advertising. Mr. Bain first 
said he felt generally that in press 
advertisements copy was too long 
and reproduction in the news- 
papers could be greatly improved, 
as could the general standard of 
artwork. But print-work in India 
was applied far more sensibly and 
produced in better quality both in 
appearance and contents than 
many examples in the UK 

“In fact.” he said, “I am taking 
a collection of print-work back 
with me to the UK as samples.” 

He encouraged the formation 
of advertising clubs throughout 
India. 


psi * 


T . 

New agency in 

* 
Gl 
asgow 

A new agency has been set up 
in Glasgow. It is called Barbour 
MacLaren Advertising Ltd., and 
plans to provide services in the 
marketing, research, design, 
photographic and commercial TV 
fields. 

The managing director, Angus 
MacLaren, and his wife gave a 
cocktail party last week at the 
new firm's headquarters at 166 
Buchanan Street, Glasgow, to 
celebrate the launching. Some 50 
guests representing the national, 
trade and technical press attended. 

Mr. MacLaren, a Canadian, has 
been connected with advertising 
all his life. Formerly with Lord, 
Thomas and Logan, and for three 
years financial editor of the 
Winnipeg Free Press, he settled 
in 1946 in Britain. Following his 
demobilisation he joined the 
London office of Saward, Baker, 
advertising agents. 

Formerly with D. C. Cuthbert- 
son and Co., Ltd., and for two 
years with Benn Brothers’ Hard- 
ware Trade Journal, Gordon Barr 
has joined the agency as chief 
space buyer, while George Oliver 
is chief art designer. 


PR firm with 5 
European offices 


Globe Press Inc., a_ public 
relations, news and feature 
agency with headquarters in New 
York, is setting up a chain of 
five offices in London and other 
capitals on the Continent 

Steve Morris has resigned from 
Patrick Dolan and Associates to 
take over as manager for Globe 
Press in the United Kingdom 


3) NORFOLK STREET, STRAND, LONDON, WC 2 TEMPLE BAR 2044 (5 linem 


oe eC = Pe 
= 
ae ee 
: i, aha ee 
 ., . 1% be \, a 
’ . 3 ee 
a t ¥ 
zy oe , (an o 
Hy 1 aa ve he 
=. | m.. P sa 
3 anh mee) i, ae SC 
fir ——. pis el 
. . ; 
BS .~ ve bi eS 
re 
ne 
4 
14 
A 
z eS | eee ; 
is ee 
ae 3 
Saar 4 
oe 
Ras ) 
a 4 
ies 
‘a |e 
AN Pe 
Tae 
7 a 
iin 
al 
J a 
> 
- 


Marcu 3, 1955 509 ADVERTISER'S WEEKLY 


4: 5 


“ADULT READERS. 


| 
a; one cM. © 
The L1LPLA, Survey shows the SE VIN Cc i ALE | 
a Express @ Star jis read by PRO NO S . 
: ; 623,000 adults—a,, @verage of oi EN/ | ae 
ae 3.3 readers Per copy, Only od EV. a Fe _ 
| : ne other Provincia} evening .: UTA | @) ELD _ 
eis SHEFFIET® 
=a a ; 
fa 
3 = oe z io 17 St: L 


ADVERTISER'S WEEKLY 


COMMENT 


PR’S VIGOROUS 
CHAMPION 


As it developed after the war, 
public relations became sus- 
pect as a “phoney profession.” 

There were two reasons for this 
antipathy: 

1. The scope of the new 
art was indefinable. 

2. There were no specific 
qualifications which could be 
required of the public rela- 
tions operative, with the re- 
sult that the calibre of recruit 
was not always as high as 
might be desired. 

Add to these two difficulties the 
fact that press publicity was 
too often posed as public rela- 
tions and there is the ideal 
background for misrepresenta- 
tion of a powerful medium. 


Selling ideas 

Public relations is not advertising. 
Sometimes it can be comple- 
mentary to advertising, but 
often it is an operation remote 
from the selling of consumer 
goods. It is most easily recog- 
nised in its own right when it 
is concerned with the sale of 
ideas. 

This was stressed by Lord Swin- 
ton when he spoke vigorously 
in support of PR at the annual 
dinner of the Institute of Pub- 
lic Relations. 

In fact, the Minister responsible 


for the co-ordination of 
Government public relations 
painted a broader canvas 


depicting the scope of the acti- 
vity than even the most en- 
thusiastic pioneer could have 
hoped for. 

He urged industry, commerce and 
local and national government 
to make full use of the medium. 


Wise tactics 


Lord Swinton was wisely out- 
spoken to industry on the 
traditional British reluctance to 
exchange ideas. 

He also urged complete frankness 
within individual firms: 

“Everyone must have suffi- 


cient knowledge of the 
general idea to carry out 
successfully the particular 
scheme.” 


might well be adopted within 
British industry to improve 
labour relations, productivity 
and sales. 
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Talking Points 
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Too little advertising, so the retailers 
lodged some complaints 


are 


J] ANUFACTURERS, 
M com- 


you getting any 
plaints from retailers ? 

“Yes,” say Henry Banner- 
man & Sons Ltd., Manchester, 
makers of Banner shirts, “we 
are.” 

Charles S. Buckley, managing 


lirector, is quite frank about it. 
He says 

If there has been any com 
plaint from our retail friends 


about Banner shirts, it has been 
that they were not as well adver- 
tised as they deserved to be 

“But now increased production 
facilities for boys’ shirts justify 
our launching a big national 
advertising campaign.” 

A letter to retailers states 
“The emphasis is on boys’ shirts, 
the appeal is to the mothers who 
buy them, and the campaign is 
timed to have its peak effect at 
your peak selling periods 

“Apart from our own interests, 
we feel this national advertising 
is something we owe to you In 
view of your constant support in 
the past, so we know we can 
depend on, your co-operation, and 
we know it can bring you a big 
increase in sales. 

On his next call our repre- 
sentative will be glad to give you 
fuller details of the advertising 
and discuss the ways in which we 
could help you to tie-in your own 


promotion with it.” 
How many industries have 
Not 


complaints of that kind ? 
end iz 

The boot is usually on the other 
foot, with manufacturers desper 
itely striving to persuade retailers 
to cash-in on national advertising 
with imaginative local tie-ups and 
rd selling at the counter 


ANOTHER SHIRT TALE 


TTYHE laundries are planning to 
hit back hard at their critics 

So hard, in fact, that other indus- 
tries are likely to become 
involved 

The big Advance-BET laundry 
group have just started to send 
out leaflets with the bundles for 
their “machine finish” customers 

Headed “The tale of a rayon 
shirt,” the leaflet asserts that 
new fabrics mean new launder 
ing problems.” 

A few quotes will indicate the 
provocative power of this public 
relations campaign : 


lf rayon shirts are only lightly 
soiled there is no difficulty in 
laundering them. They are ideal 
for holiday or sports wear. 

But a year of extensive scientific 
tests have proved that there is no 
practical way of getting some 
kinds of really dirty rayon shirts 
clean without damaging them, and 
they are indistinguishable from 
any other kind 

we cannot really recom- 
mend rayon for working shirts at 
all 

(And don't forget that the shirt 
you buy as “poplin” may well be 
made of rayon.) 


KEYED UP 
DVERTISEMENT managers 
are not  over-enthusiastic 


about keyed advertisements. Their 
attitude is understandable. but 
they are not in a sound position 


to argue against the device. For 
the advertiser might ask: “Why. 
don’t you believe your journal 
gets results?” 

Edwin Ornstien comes to 
their rescue. He argues 


‘Some advertisers have for years 
been persuading themselves that 
they know the results of their 
advertising, by the requests they 


get for literature, keyed to each 
particular insertion. This is a 
tempting method, because it 
appears to give an easy answer 
In fact, it is sometimes a guide 
to comparative values of different 
media or messages; it is often 
misleading ; it is always a diver- 
sion from the main object of the 
advertising, to get people asking 
for the product in the shops. 
“The important thing in general 
advertising is to get people enquir 
ing and ordering at shops. Our 
aim should be to find methods of 
counting and analysing the 
numbers of these—and not mis 
leading ourselves with the collec 
tion of requests written to the 
works—some of which may be 
from genuine prospects, some 
from the peculiar people who like 
collecting printed matter or like 
writing and receiving letters.” 


IN THE WASH 


LECTRICAL retailers are 

being asked to give each pur 
chaser of a washing machine a 
reply-paid postcard which secures 
a voucher for four large packets 
of Persil. 

Apparently retailers 
ded on whether to 
scheme or not 

One asked whether it would 
work in reverse and if he couid 
exchange one Persil voucher for 
four washing machines 
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TO-MORROWS TOPICS 


@ First sign that one day there 
will be a world surplus of news- 
print: supply has almost caught 
up with demand in America. 


@ The taking of advertisements 
by Readers Digest in the 
United States is stirring up 


widespread advertising interest 
in small-page magazines previ- 
ously not heavily supported 


@Dairymen in Scotland are 
planning to offer space on milk 
bottles to national advertisers. 
Machinery is being developed 
to print three colours simultan- 
eously on bottles. 


@ Expanded publicity for flav- 
oured milk 1s being planned. At 
least one new product is being 
prepared for national! distribu- 
tion through the retail dairy 
trade 


@ Sweets named after characters 
in children’s television pro- 


grammes will 
soon. 


@ Several new companies have 
been formed in Dublin to de 
velop the use of exhibitions 
which are now proving very 
popular in Ireland 


be marketed 


®@ More publishing ventures are 
expected in the Republic of Ire- 
land where a stern battle has 
followed the launching of a 
third evening paper in Dublin. 
Next developments will be 
children’s and general interest 
periodicals. 


@A_ famous children’s comic 
will cease publication shortly 


® Competition in the household 
appliance market will become 
keener following the announce- 
ment that Sir Charles Colston. 
former Hoover chief, is to 
launch a new £500,000 com- 
pany in this field. 


ROUND TABLE 


A VALUABLE TIP TO 


ALBERT MILHADO &@ CO LTO. 


ADVERTISING AGENCIES 
You get maximum commission 


140 CROMWELL ROAD 


through 


LONDON, t.w? 


MILHADO’S 


THE EXPERTS ON FOREIGN ADVERTISING 


Telephone: 


FREMANTLE 6592/3 
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DssSSrk DWOUR STOR YD eee 


Standbrook House, 2-5 Old Bond Street, London, W.1 


3, 1955 


Geoffrey Chaucer 


Sil ADVERTISER'S WEEKLY 


1340-1400) 


FAMOUS STORY-TELLERS | 2) 


Read Chaucer’s “ Canterbury Tales ”’ and 
yours is a live picture of the 14th century 
—its customs and its way of life, its 
characters from the humblest to the 
highest. And so the chroniclers in each 
era have portrayed their contemporaries 
and described the age in which they lived. 


What are the stories of to-day? They 
include the progress, the achievements, 
the human interest that can be found in 
every sphere of our commercial and in- 
dustrial life. Editors of publications all 
over the country, nay, the world, are 
eagerly looking for them. They get them 


PUBLISHED BY PERRY 


PRESS 


of Your Story; at 
ifs: Overseas, in the 
plane to fly them to 


through the med 
home, within 24 
time it takes ar 
their destinatio: 
* . * 


Your Story, the Link between Press and 
Industry, provides Editors in Britain and 
the world over with features that appeal 
to every type of reader, 


. * > 


Be sure that YOUR story has the widest 
possible readership—tell it through Your 
Story, Home and Overseas editions. 


PRODUCTIONS LTD. 


Telephone : GROsvenor 8346 (4 lines) Telegrams : Imprint, Piccy, London 
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Typography in Advertising 


Maren 3, 1955 


Striking advertisements do _ not 
have to be hard on the eye 


By ROGER DARCY 


l is rare, these days, to come 

across a really badly de- 
signed advertisement. Most 
advertisements in the national 
press and periodicals are com- 
petent, but because of their 
very competence in the mass 
they tend to mediocrity. It is 
rare for the average reader, 
skimming his eye across the 
page, to be brought up sharply 
by some announcement. There 
iS 4 Sameness about many, and 
we will discuss some advertise- 
ments which get away from 
this 

One reason for the sameness 
has been mentioned before—the 
fact that many designers seem 
quite unable to get away from 
the orthodox rectangle shape 
Page after page of these boxed 
announcements is apt to be a 
bit of a bore. Of course, it may 


be that clients will not stand for 
anything out of the ordinary 
But one cannot think that is 
entirely so because, after all, the 
object of an announcement is to 
sell. And if it is submerged in 
a mass of other announcements 
it is not likely to do that. 

Frankly, one of the advertise- 
ments which hit the eye I do not 
like very much. I am not a 
typographical purist, by any 
means, but the Au Fait girdle 
advertisement is too mixed—and 
yet [I have to agree that it is 
striking. 

The mixture of lettering, the 
cut-out half tone of the model 
and the white space are cye 
catching. The small box beneath 
the half tone detracts, rather than 
helps, however. I do not like the 
rather poor lettering of the words 
“Au Fait.” Surely if this style 
is wanted, a type like Trafton 
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Script or Bernhard Cursive would 
have been much more clegant 
and clear? Again, the decorative 
cap “P” with the bold Reiner 
Script is a bit odd, but I am 
willing to give way on that point 
because it is certainly startling. 


Standard Cars were t afraid 
to try something a tiny bit dif- 
ferent and to use some valuable 


white space. Car advertisements 
tend to be very conservative and 
very much alike. But the Stan- 
dard announcement with “Here 
it is!” well out on top is pretty 
good. The use of Bodoni italic 
bold for two words nd the 
erratic boldly drawn “IT” with 


plenty of space around it draws 
attention to the orthodox adver- 
tisement below By the way, in 
view of my strictures me time 
ago on the over-use of exclama- 
tion marks in advertisements, I 
will concede that the of such 
a mark in this Standard advertise- 
ment is justified. (See illustration 
page 514.) 


Pleasant and striking 


Now the Crompton Parkinson 
advertisement is really quite plea- 
sant and yet striking It also 
deals effectively with the many 
aspects of the group’s work—for 
it is not an item for any of the 
particular products of the group 
The black squares, by the way, 
as they may not be seen very well 
in a reproduction, have a fine 
tint over them The use of 
Plantin is very effective, and it is 
a pity it could not be used 
throughout. I suppose, however, 
that a new face was wanted to 
draw attention to the sentence : 
“When it comes to electrical 
equipment,” etc., and, as this ts 
in close proximity to the Cromp- 
ton Parkinson name plate, it had 
to be a sans type The name 
plate self is not very elegant 
and really could be redesigned 
with profit 


The Treasure Cot people have 
tried hard to get away from the 
eternal rectangle, and for a small 
space have been moderately 
successful. I advise you to look 
out for it The amusing tint 
border, shaped like a house, and 
the “bouncy” lettering are quite 
attractive. The illustration of the 
girl is a little orthodox and the 
type-set matter suffers from quite 
a number of defects. It is too 
light, too mixed, and there is not 


@ Continued on page 5/4 
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See this remorkable new creation 


Although the tvpe is much mixed 

in this advertisement it is a 

striking piece of work The cut 

out half tone and the white space 
are eye catching 
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This advertisement seems to 
Roger Darcy to be at once pleas 
ing and striking The use of 


Plantin is very effective 
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MILLION CIKCULATION — several mil- 
lion readers—that’s a lot of heads. But advertising 
men have to do more than count heads—they have 
to penetrate them. 

To make friends for a product, and to influence 
people, is easiest if you can reach them when they 
are in a receptive mood. When they are reading, for 
example—not just glancing at pictures and head- 
lines. It is this, coupled with a million circulation, 
that makes The Reader’s Digest one of the great 
advertising media of Britain. For the 


reader's paper. It is written to be read, bought to 


Digest is a 


be read, and then passed on to others to be read. 
Digest readers really read—and they'll read your 
advertising, too. 

The Reader’s Digest offers you an audience of 
men and women prepared to think about what you 
have to say They 


to them. are well above the 


national averac: 
the kind of pr 


and they are 
They like 


ind there are 


pendmg power 
ho influence others. 


the mavazine. ey trust it 


millions of t} llions of heads—heads well 


worth ( ounting 


UR‘ OBRTAINLY! 

you want at only £26 extra per 
page—-£15 « ©» cor half a page. And full colour 
printing on © Peatier’s Digest’s heat-set rotary 
press cosis © °° opere than Slack & white. 
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Both page: 1 \alf pages Gan Bleed: 40%, more 
space at onty | 0, more cost. 


NO WONDER THEY CALL IT 


The Reader's Digest 


A MAGAZINE FOR READERS WITH A GUARANTEED MILLION SALE 
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Stand Designer 
—in one easy lesson! 


No, no, Mr. Stand Designer, we're not giving away 
your trade secrets ! 


Star Hardboard. 


We're selling you Celotex Five- 
It’s practically designed for you. 
It's economical (for clients), strong (for clumsy clots 
ind quickly worked and decorated (for last minute 
rushes). In every way Celotex Five-Star Hardboard 
is better than natural timber. You can buy it in 


large sheets. You can store it easily. It is a/ways 


the same first-class quality. Use Celotex Five-Star 
Hardboard for partitions, walls, counters, doors, 
cut-outs—everything. Write for further details and 


samples of this British-made product. 


CELoTEX 
FIVE-STAR 


Exceptional strength 
Large sized sheets for economy 
Attractive, rich brown colour 


Ideal for all applied finishes 


+ e+ * + 


Easily, quickly handled and fixed 


Britain with all- British materials 

CELOTEX LIMITED 
North Circular Road, Stonebridge Park, London, N.W.1 
Telephone : ELGar §717 
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TELEVISION NEWS 


at the Reduced Pre-publication Rate 


Only 4 days left -- 
-- for you to register as a Founde Subscriber to Bri- 
tain's first journal devoted to ommercial Pipe 
at the pre-publication saving of “25h, On and aft 
Wednesday next, the full regular rate will apply. 
Eo, if you have not already sent in your ut tion to COMMERCIAL TELE 
ISION NEWS, we urge you to fill in and post the card overleaf at once. 
COMMERCIAL LEVISION NEWS will point the way t fficient television 
aivertising Ste -step it 1l cover a stages and | processes, methods and 
yles of production and presenvaviol eek-by-week it will place before you, 
in easily read 1 uper style, all t latest neé ievelopments, ideas 
techniques, ppenings and discoveries in this 1 sdiuz 
Producers a users of TV commercials will give su the benefit of their 
knowledge i successful experie llustrations and significant extracts 
from successful TV commercials wil i to the interest of the text. <A con- 
ant flow of reports fre 6rseas corresponder , keep you fully informed 
on significant achievements and changes in the ca {jal TV world. 
Commercial tel sion is already a development of front-rank significance 
11 engaged in ‘eting and advertising It is going to be @ vital factor 
in many marketing campaigns iat is y it needs a separate paper -- inde- 
pendent, informative, acevrate -- to repor the intense activity which is 
now going on in this country, and to provide you every week with the very 
latest available information about it 
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I! YOU COULD attend a weekly conference of foremost com- 
mercial television producers, technicians and users—gathered 
together for a frank exchange of views, ideas, experiences and 
problems—you would doubtless learn much which you could turn 
to advantage 

You can, in effect, do this very thing and secure the same 
benefits every week at a cost of less than one penny a day 
through the pages of COMMERCIAL TELEVISION NEWS 

COMMERCIAL TELEVISION NEWS will bring you regularly every 
week the very latest news, developments and advance information 
about commercial television: specific, practical guidance for both 
producers and users of this new medium; methods and techniques 
of creating the television commercial; descriptions and repro- 
ductions of every kind of TV equipment; audience reactions, etc 

COMMERCIAL TELEVISION NEWS, in its newspaper format, will dis- 
play and copiously illustrate news, developments and events, 
methods, techniques and equipment so attractively that you will 
be able to see at a glance items of special interest to you. 

It will also cover television commercials of all kinds, films, 
shopping guides, etc. Recognised authorities will contribute 
feature articles on how to produce and use commercial television 
to the best advantage. 
Others will deal with the 
financial aspects Progress 
in the research laboratories 
will be reported Legal 
advice will be provided 


me 


rate 


Name 


Address 


NOTE 


IN/AW?2 


issue, at the reduced pre-publication 


regular rate 


by full cash (30/-) 


PRINTED PAPER RATE 
To: Business Publications Ltd., 14d 
Publishers of COMMERCIAI Stamp 


TELEVISION NEWS 


Please enter my name as a Founder 
Subscriber to COMMERCIAL TELEVISION 
NEWS : 


invoice the subscription to 
after you have sent me the first 


COMMERCIAL 
TELEVISION NEWS 


Business Publications Ltd. 
180 Fleet Street 
London E.C.4 


of 30s., a saving of 10s. on the 


Overseas orders should be accompanied 


P/4S47 


Why it will 


Auth tative 
LSABLI 


Television advertising is such an 
mportant development that all engaged 
in it need a separate, independent trade 
ournal of their 


own, devoted to their 


nterests and problems 


COMMERCIAL TELEVISION NEWS will fil 
this need, and provide a service whict 
everyone in marketing and advertising 
can use to advantage. It will have behind 
t all of the authority and long experience 
of the publishers of ADVERTISER 


WEEKLY 
ADVERTISER'S ANNUAL, MARKETING SURVEY 

THE UNITED KINGDOM etc Their 
unrivalled contacts with advertising 
selling and marketing interests the 
world over peculiarly fit them to 
produce COMMERCIAL TELEVISION NEW 


Thus, COMMERCIAL TELEVISION NEWS 


an entirely new journal covering an 
entirely new industry—will be supremely 
authoritative, practical 


helpful and 


usable, 


Reme 


f y j 


in which to take advantage of the 
reduced pre-publication rate. So 


i 


SPECIAL NOTE TO OVERSEAS READERS 


Allowance will be made for the time 
orders take to reach us. Therefore, pro- 
vided you post this card at once, with a 
remittance of 30/-, you will get the benefit 
of the pre-publication saving. 
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NATIONAL SOLUS 


ADVERTISERS WEEKLY 


“ANOTHER SOLUS TRANSFORMATION” 


BEFORE 


Opening Time is 


Cuinness 


It looks far better as a Solus Site 


These two photographs tell an unmistakable story \ dingy, derelict wall has 
been smartened and remodelled. Now it is a bright, attractive poster site which 
improves the local amenities. National Solus Sites like this—standing alone, 


right at the point of sale—are available in all commercial areas in England and Wales. 


56 60 STRAND + LONDON + W.C.2 + TELEPHONE: TRAFALGAR 


DIRECTORS; T. A. ALLAM (Managing Director) S. E. CARTER P. Ww. FELTON R. H. LAWSON 


MEMBERS OF THE SOLUS OUTDOOR ADVERTISING ASSOCIATION 


SITES LTD. 


4922-3-4 
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but this 


NEW JOURNAL 


is very different 


NeW METHODS, NEW MATERIALS, AND NEW EQUIPMENT demand a new voice. 


To meet this demand—a new journal will shortly |< published. It will be a 
new type of journal and its purpose will be as clear «- its name—BUILDING 
EQUIPMENT NEWS. “ B.E.N.” aims to do one t):.¢ and that superlatively 
well. Its sole function will be to tell of what is \! \V. It will publish in a 


crisp quickly-assimilated form, details of all new |. ding plant, equipment, 
materials and applications. Its concern will be \ the hard facts of site 
requirements. Theory and research will not com: (hin its scope. 

* B.E.N.” will be a practical journal for the pra:\ical men who run the 
industry. A journal of 20-30 minutes vital readin; -igned to be read when 


in the office and acted upon—rather than to be medit«tcd upon in the evenings. 


To achieve this object “B.E.N.” will be circulated to 5). (00 executives exercising 
positions of responsibility coupled with the power buy and specify. The 
30,000 will proportionately cover all sections of thy industry and its allied 
trades. A tremendously powerful selling medium w hich will grow. 


The circulation is strictly controlled. All copies will be sent by post, and proof 
of circulation will be provided by the publisher to every advertiser by means of 
a monthly affidavit sworn before a Commissioner of Oaths and backed by 
the monthly Postal Certificate. 


0,000 


READERS WITH POWER TO BUY OR SPECIFY 


Published by TOTHILL PRESS LIMITED, 
33 Tothill Street, Westminster, S.W.1 
Telephone : Whitehall 9233 (12 lines) os 
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THUS 30,000 POTENTIAL BUYERS will see the new equipment illustrated 
in “ B.E.N.” All advertisements will appear on the same page as editorial 
matter: every position will be a SPECIAL POSITION. Each advertisement 
and editorial item is keyed for quick reference when further information is 
needed by the reader. For this purpose an enquiry form is provided with 


each issue. 


Its selective readership and pungent editorial-advertisement coverage will 
make “ B.E.N.” the most potent selling medium the Industry has ever known. 


CONTROLLED CIRCULATION 


‘““A STRICTLY CONTROLLED CIRCULATION is 
based on a selected subject."’ The publisher then 
states to whom he will mail his journal, from the 
people concerned or interested in the subject. 
Thus for BUILDING EQUIPMENT NEWS the subject 
is -— 
** Building equipment, materials, applications and allied 
trades.”’ 

The control as stipulated by the publishers is to :-— 
** Those men within the industry, allied trades and local 
government holding executive positions responsible 
for influencing planning, development and buying.”’ 


Executives qualifying to receive a copy are :— 


BUILDING INDUSTRY & ALLIED TRADES 
Managing Director. 
Senior Partner 
Design and Developr 
Chief Buyers. 
Master Builders 


LOCAL GOVERNMENT 
Architects. 
Surveyors. 
Engineers. 
Planning Officials 


ARCHITECTS 
Practising Architec 
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Commercial Television 


7 How closed cireuit store 


shows ull th b re 
P e buyers 
. 

ie 

4 
4 By A. J. HAYWARD COSTA 
e 
a 
: 

Arde» 

= BOUT a year ago we were or “What do | do with i alter Televisio é 

faced with the same prob you have filmed ?”, or “Is there hould be str 

F 4 r , . . 1} rl 
lem that was beginning | ins guarantee that the ITA wil all pla 

| take ut wilh th U 
. puzzle most agencies about t 

oe | h TV their client 1} In the end we convinced one o! raised hig 
{ ) . ents Ts 

a — windemwrtte wo clients. We convinced then 
chents were pag ny ov we were all taking risks wort! 

ymetimes we were aDie to take taki . no 

ef t ht to th king, and that the money cials, because z= length for the occasion. We heard of 

gOtl: , o the nent y svidie ; 

Leg sur negotiations right up pent would pay dividends in gave us the necessar rtunit this event through a local dealer 
round table conference stage directly We would be saving to experiment witt The dealer was anxious to attract 
nS, Sometimes we got no further. irselves unnecessary time and duct or theme at the attention of the A class local 

Oe : nense inute ram . 

. simply because as soon as we xpense in last minute progran from £200 to £2.04 market attending the fashion 
discussed costs we found some E cuit televisior f isly ex show and asked us to suggest a 
chents cautious and extreme!) Satisfying the few ploited, would on U r hand = suitable promotion. 
hesitant - give us ample exper We decided on closed circu 

j ' heir nent for longer p th 2 slev ‘ advised that the 
ue It was not a question of the The fact remained that we had we nly h ay ne -, vad vy id — "" , 
ae not having faith in the new stisfied the requirements on CHEDET . 3 , sad costs sie “2% e equally snharec 
, oni T > > : ‘ fraction of the c sot only between the parties concerned 
nedium,. or im ther igents f the few and in no way met the that . i Th J i tel 
OS f I I ve clier ra ‘ . 
. was simply a que stion of finance case of those others who were Na - c ca ¢ . vramme ? f AIO ane ele 
) b turr oreo VISIOT mi *T +, ' 
We were asking them to exper genuinely interested but simp cour Sc SUriie J re he on eee ac ~y S Pal oa 
i motion nterpr ed ! the ersonalily ) " re 
_— vent. We were encouraging them could not afford the added ex ouona: © ‘ 4 © Pp nati Oo compe le 
i , , ' : ncreasing sales r show and supplied the television 
: o explore with us the intricacies pense Faced with this contin From tt ts for thet The | | 
n 1! if ‘ : S - ) » . 
f the new medium More in vency and determined not to be : Aen ss ‘ a on 8 is ; - ; aeeiiine a — ear 
f many osed circ ws 7 radio ¢ televisi ealer pi 
ies portant, we were isking them to outdone by the economics of the . i # closec ' s ~ ic inc ot the on Geal - “— 
: yssible and le mz for the cost of the equipment 
nvest not in a new entertainment problem we persisted for a solu possible ATIC nan cost « e equipment anc 
‘ke - - " > '. ste advantages from tl hiring of the camera. and the 
. nedium but in a new selling out tion——-until we stumbled on the , 
@ it enabled us to e periment local couturiére hired the hall 
et with limitless potential vast potential of closed circuit - 3 : 
. ' at will under certain con- constructed the sets and paid the 
; Whichever way we put it the television Sedilien dienumnaetes “a ' , 
| . : st es. . Ts ~tc ) n tn d 
2 snswer was nearly always the Shopping magazines, films ; ¢ nite sa : vo = . te 
: ’ ‘Sorry. it's too expensive pots and most types of commer @ The cost of production was were professional mannequins 
am we oo e « c ‘ MS ¢ ‘ t y . . 
= . considerably reduced since from leading fashion houses 
x the shows were financ ’ . “os 
: ons : anced & Call for the police 
ma. ° more than one investor or 
i] client. The show was a tremendous 
- © We managed to exploit every success. Crowds overflowed into 
ae show as a public relations the main London road and the 

a job. This pulled «a tremen- police had to be called in to con 

doas amount of tocal_§ trol them. The local newspapers 
* editorial publicity. reported the event extensively be 
: @ During the shows we sold cause the show and Avis Scott 
+ 


direct to the consumer via the personality, had by then be 
television, local tie-ups and come the weck’s high spot in the 
the resulting editorial publi- town The money came from 


city. three different sources and in the 
@ We were able to study audi- ¢nd every investor recouped 
ence reaction on the spot. more than his money's worth 
@ We learned to use the equip- The couturiére was able t 


ment and to work in close show the collection to an aud 
harmony with the  tech- ence of 800 inside the hall and a 


nicians. crowd of 200 outside when the 
The first show we nut on hall overflowed (sets were 
closed circuit was a tripartite en installed in the grounds) 
terprise which took place just The local dealer held a small 
vutside Londor exhibition at the same time and 
A well-known local couturiére displayed his sets to advantage 
: was showing her latest collec under the best possible operat- 
The demonstrator claims the attention not only of the televisior tion in the nearby town hall ing conditions, to a crowd 
ameras but also of a large audience who are somehow made to fee Dresses and mannequins were which he would never have 
sart of the show which customters in all departments are abie to watct brought from Paris and Rome @ Continued on page 520 


STANDS FIRST AND FOR ENTERPRISE 
FOREMOST IN LONDON ORIGINALITY AND 


AND PROVINCES PROPRIETORS - ODHAMS PRESS LTD EFFICIENT SERVICE 
112 HIGH HOLBORN W.C.1. 
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| nothing lik 


> 


» « « the Careers series in a national! daily before. Thirty 
full-page advertisements, Monday to triday {for six weeks 


fromthe country’s leading firms. \s the series ends we feel 


+74 


; ¥ all concerned, firms, agencies, and the Guardian. 


+ «+ itin the way of space buying. A full-page in 
a national daily with a quality market 


for four hundred pounds, 


+ +++ it for opportunity. Such a page could be arranged, subject to 
space problems, for other new products or advertising ideas. 
Indeed, we’ve one or two ideas we'd like to discuss with anyone 
quick enough to realise what a page in the 
Manchester Guardian can do. There's nothing 


like it. 
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CLOSED 
CIRCUIT 
TV —consd. 


Donald Gray 
watches himself as 
he describes the 
main features of 
an RGD television- 
radiogramo- 
phone at a closed 
circuit show to 
celebrate the open- 
ing of new show- 
rooms in Derby 


been able to accommodate in 
his small shop. The audience 
actually placed orders for sets 
immediately after the show. 

The manutact is able to 


° 

The camera is 

I C1 \ 7 made and hired by 

the Pye organisa 

tion. 
sales 

: support his deale a way in 
which no other but tele- 
* vision could |} mplished 
successfully ur three 
pl QO] | lO 101 } derived editoria city from 


the event which t vuld never 
have obtained individual 
promotions 

Share of profit 


As the tele partment 


EA ‘ ouP of companies responsible for promotion 
we also derived re of the 
F profit. We wer to get to 
offer a complete for the creative design grips with the ¢ ent. We 
also gained Xperience 
. in timing and ning and 
and produ 1 Of Sale experimented w values on 
fabrics, and so « also gave 
promotion hemes. Ui ¢ peciali €in brochure r. ae OPP a study 
J audience reactior cause we 
contrived the scer for them. 
catalogues, dealer display and point-of sale material. This encouraged to produce 
d more ambitious pf nes. On 
the next occas pened a 
shop in Dert vised the 


whole of the zs. With 


the help of Donald Gray, the 

BBC announce: it on a 

Cr: tts show more in the ture of an 
S outside broadcast t a hard- 


selling product Here again 
the costs were share and the 
publicity obtained amply paid 


dividends in sales and prestige. 
| The next important step for- 
ward was at a large department 


ASTRAL ARTS GROUP LTD 
171 NEW BOND STREET LONDON WI1 


Telephone: Grosvenor 8711 (ten lines) 


Associate companies * Mercury Displays Ltd 


Atlas Photography Ltd + Anvil Press Ltd * A.P.S 
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store in Plymouth. This show, 
which took place in _ the 
restaurant, lasted for over an 
hour and was more thorough- 
going in scope than anything we 
had done previously. 

During this particular show we 
learned many television tricks of 
last minute improvisation and, 
more important still, we were 
able to appreciate the difference 
between selling techniques over 
the counter and those using tele- 
vision screens. Sets were placed 
in every department of the store 

Since then we have produced 
other shows on closed circuit 
television and every one of them 
has not only paid for itself but 
indirectly made a profit 

What are the costs involved and 
what facilities exist? 


There are, at the moment, 
three organisations which hire 
equipment and personnel 
Normally they charge £50 a day 
This includes the camera, sound 
and lighting equipment, camera- 
man and crew plus transport to 
and from the place of exhibition 
Television sets can be hired or 
obtained from a manufacturer o1 
dealer under a reciprocal publicity 
basis. Up to 15 sets can safely be 
used on a normal circuit. A per- 
sonality to compére the show costs 
anything from £30 to £120, ac- 
cording to popularity or star 
value. Any film or theatrical 
agent can supply information on 
this point. 


A Marconi closed circuit television crew. Left to right: sound mixer, 


~ 
MAR ERS Sa , | vision control operator, cameraman with the Marconi Image- 
- ae 


Orthnicon MK II camera. and chief engineer 
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Read by those who take a more than 


ordinary interest in their homes 


House beautiful 


OLIVE A. BIRD Advertisement Monoger HOUSE BEAUTIFUL 


THE NATIONAL MAGAZINE CO. LTD., 28/30 GROSVENOR GARDENS, LONDON, S.W.!. SLOANE 4591 
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O FOLLOW up the Northern Edition of PICTURE POST, whic 
-... for the first time this week, Hultons are launching a Scotti: 
Edition, to start with next week’s issue. Besides the usual main feature 
each issue of the Scottish Edition of PLCTURE POST will contain articl 
and pictures of special interest to Scottish readers. Scottish personaliti 
in politics, art and entertainment, the beauty of Scotland, its industri 
progress, its economic problems—all these will be featured. And eac 


issue will contain a special section on Scottish sport. 


PICTURE POST'S Scottish Edition will cover all Scottish countie 


oats, 


N.B. The Scottish Edition of PICTURE POST will carry exact! 


the same advertisements as the general edition. 


PICTURE POST, 43/4 SHOE LANE, LONDON, E.C.4 Telephone CENtral 74 
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How the new Bill will govern TV copyright 


[HE Copyright and Tele- 
vision Exhibiting Right 
Bill which has been introduced 
by the Government in the 
House of Lords seeks to pre- 
vent the pirating of live tele- 
vision programmes. 

As the law stands at present 
there is no copyright in a tele- 
vision or sound radio programme 
as such. There may be copyright 
in various ingredients of the pro- 
gramme such as the scenery or 
the script or the costumes but an 
unscripted live programme such 
as a broadcast of a sporting 
event may be reproduced without 
infringing any legal right. 


Cinema or hall 


It may, for example, be photo- 
graphed, or exhibited in a cinema 


By a LEGAL EXPERT 


to sound broadcasts, proposes 
that the BBC and the ITA should 
have a special legal right in their 
programmes to be called a “tele- 
vision exhibiting right.” 

This right, which would last 
for 25 years from the end of the 
calendar year in which the first 
broadcast takes place, would be 
deemed to be infringed by any 

rson who causes the visual! 
images or the accompanying 
sound track to be “seen or heard 


in public” without the consent of 
the owners of the right. 

The right would vest in the first 
place in the BBC or the ITA but 
could be assigned by them in the 
same way as an ordinary copy- 
right. Thus the promoters of a 
sporting event might sell the tele- 
vision rights to the ITA on the 
terms that they themselves were 
to retain the right to show the 
television broadcast in theatres 
and sell this right separately. 


The owner of the exhibiting 
right in any programme will be 
able to enforce the usual legal 
remedies for breach of copyright 
— i.e. injunction, damages or pay 
ment over of profits. 

A point which should be made 
clearer before the Bill becomes 
law is whether the photographing 
of a television screen followed 
by the publishing of the photo- 
graph in a newspaper comes 
within the rather vague expres- 
sion “causes the visual image to 
be seen in public.” 


Adaptable projectors for the television screen 


ARADOXICALLY it is 
commercial television 


At the one extreme there is the 
straightforward use of a 16 mm 


picked up by a Staticon camera, 
which relays it to one or two 


or hall and charges made for : : film projector, and ai the other television receivers in the 
ae admission without any legal rather than the cinema which the combination of 35 mm and_ auditorium, the second receiver 
: duty to pay any royalty either ' making many advertising 16 mm projectors with the addi- being used for tuning in to any 
to the BBC or to the promoters 4gencies more film-minded, and tion of closed circuit telecine. programme on the air. The 
of this event. To overcome this it is now the exception for any For one agency this firm have /'6 mm an gate is of the mag: 
difficulty in the case of sound large agency to feel that it can provided equipment ind tech- netic-optical type. 
broadcasts the device has been dispense with its own film pro nical advice for the projection of Between the two extremes are 
used of recording the com- <: *. anal either 35 mm or 16 mm films on many variations. Sometimes the 
mentary and broadcasting fro jection facilities. ) 1 screen, the | be- : ‘sere 
Ehewsoe to a norma) screen, the latter De- 16 mm projector fulfils a dual 
the record a fraction of a second Projection arrangements vary ing fitted with fully automatic te helna 1 dt ect a 
later. For obvious reasons this considerably, as is shown by the curtain and light-dimming con- ‘0, D¢img arranged to project 
‘, method is not practicable with experience of Sound-Services, picture on to a television-type 


television broadcasts. 
The Bill, which does not apply 


AN Autotyp 


Ltd.. who have already com 
pleted a number of installations. 


@ pHoTo-MURAL GOES TO TOWN 
. a a = a 7 


ae 


trol. When desired, and without 
the need to disturb the projectors, 


35 mm or 16 mm film can be 


screen in addition to an orthodox 
front projected picture. 


One of three Autotype photo-murals at Kardomah's new Coffee House, Cannon Street, London. 


This illustration was chosen to demonstrate just how precisely 
Autotype works. Twenty feet long the enlargement involved seven 
separate exposures. Each section had to match —a highly skilled 
operation for all but those who have the plant, the experience and 
the “know-how”. All our trade work receives similar precise 


treatment “ ordinary "’ blow-ups, transparencies, artist colouring, 
mounting, etc done quickly and at the right price. Autotype 
is a respected name in the advertising, exhibition and display fields 


We should like to show you just how helpful we can be — send us 
a trial order. 


os Most of the really good enlargements are made by Autotype 
_ THE AUTOTYPE COMPANY LIMITED, BROWNLOW ROAD, WEST EALING, LONDON, W.13 EALING 2691 -2-3 


oe <_< 
$f 
) 
; CC = a 
LS 
™ 
q ee 
7 
| | _ 
—— eee 
: SC 
x 
: ae: . — : es Rar = 3 oe Rae oa as ae Pie - g v 
a a ney - ae 9 : ae. age 
ie - eater 
| « e = : 
¥ o = ; ‘ . : 
et ~» 3 i. oe , 
’ i ie ‘ 4 é om fs 
a i i PS a ie 
Deng ~ f = hige " <a es _ E 2 4. $ 2 _™ . : ¢ - 
* tt —' ‘ eK agg oF ReGen . i ae a? Spe 7 Aa ay ~ ae BS 7 kat sii Wika - Se 
Sree? ea | a OO ee _ SS i a 
a - ee a . : __ | Ea eat on 
77 i - 7 — -, M <r F fs 
. . z - - 2 ih / z - Hd 
| - <7 3 ¥ 2 . 7 
ede — , pexania ox ee a ee eee : a 
iy eet ee a a ee is 
. bee a ™ . & 
a ; 
7 ee ee 
th 


— 


Marcu 3, 1955 $25 ADVERTISER'S WEEKLY 
puey sartemee® a 
ates 10 smn sane” — TIT S BS SE : S; ‘S — S = 
. W ) »00 COMES PER SUS 
ry : 
i MECHANIZA 
< SEs S Sen <n THY JOURNAL o 
S CONJUNCTION wert “MECH ——_—— 
puBLISMED QUARTERLY IM «<i SES 
e Ss = = 


A new direct approach to “FRINGE BUYERS” in the 


ever-widening market for indus(r:al mechanization. 


A new quarterly produced by Mechanical ‘ENCE E SEEON 


. . . ° 20,000 gu . distributed under careful control; 
Handling, the monthly journal of industrial no du with MPCHANICAL HANDLING 
mechanization. readersh \pproximately 10,000 copies per 

issue WI . giving an overall readership of 
With labour persistently scarce and expensive, 50,000 | year, 75% home and 25%, over- 
thousands of firms without full labour-aiding seas. 7 ng list will be kept up to date by 
equipment can be converted to its use. frequent 


MATERIALS HANDLING News will effectively cover READER SERVICE 


this “ fringe * market, which is quite distinct from Reader S Numbers below editorial items and 
the regular large-scale users reached by the old- advertise! re listed on a pre-paid card in each 
established monthly MECHANICAL HANDLING. Issue ; re: nail it to the publishers for further 
details 

EDITORIAL CONTENT ATTRACTIVE FORMAT 

Designed to show prospective users how labour- Moder paper format with two-colour cover 
aiding equipment increases production and cuts and large page size of 17}” x 11}". All advertise- 
costs. Brief and factual editorials will stimulate ments to matter. 


the interest of readers, who will then be offered 


, t . ADVERTISEMENT DATA 
comprehensive facilities for obtaining further 


» tedityy ty > ace ‘ ‘ . 
saformation. In | iddit » whole pages, spaces available 

include equivalents to MBCHANICAL HANDLING 
READERSHIP advertisement sizes whole page (10" x 7", £65), 
Senior executives in industries, firms and organi- half, quarter and eighth pages, allowing for inter- 


zations making less than the maximum use of change locks. Publication: Ist July, October, 


labour-aiding equipment. January, April. Press date for first issue, May 31st. 


Guaranteed controlled circulation 20,000 per issue, 


going directly to at least 50,000 potential buyers, 
by rotation, each year 


DORSET HOUSE, STAMFORD STREET, LONDON, S.E.1 WATERLOO 3333 (60 LINES) 


_ 
_ 
__ 
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How to plan the date schedule 


By H. A. B. LEE, 
space buyer, Rumble, Crowther & Nicholas, Ltd. 


ESS than its due attention 

is often paid to the im- 

portance of planning the date 

schedule, and yet this is the 

final step in the whole of the 

thought that has been put into 
a campaign. 


t is, therefore, surely logical to 


devote at least as much care to 
this as to any other aspect, ior 
unless the advertisement appears 
at the most appropriate time, it 


cannot have the maximum effect. 
Let us consider the various 
types of campaign there may be: 

@ Straightforward 
with little or 
intensily. 

@ Seasonal — part of the 
year, Or particular emphasis in 
some months. 

@ Launching of a new pro- 
duct. 

® Coinciding with some par- 

ar event—an exhibition for 
ple. 


scheme 
no variation in 


ticu 


exan 


Generally speaking, there is 


far more detailed work in arrang- 
ng the dates for a press cam- 


paign than any of the other 
media categories though this is 
f to say that care is not re- 
quired there as well. But here I 


im dealing mainly with press. I 
must emphasise, however, the im- 
portance of inter-planning press 
with posters, cinema and other 
media if these are being used. 
[his may call for considerable in- 
genuity and co-operation possibly 
with other departments and con- 
tractors. 


Peaks and valleys 


The majority of campaigns, I 
hink it is fair to say, are straight- 
forward, that is, with no peaks 
r valleys at particular times. In 
hese cases, therefore, it seems 
reasonable to arrange insertions 
at regular intervals in each paper, 
though admittedly there are no 
statistics to prove the greater 
effectiveness of this arrangement. 

The receptiveness of advertising 


by the public is a continuing 
process, and the brand name is 
driven home by repetition. The 
aim of manufacturers is to main- 
tain a steady production, and a 
steady sale of their goods can best 


be helped by a regular pressure 
of advertising 

If, for example, > campaign 
includes four publications with 


three insertions each per quarter, 


the most reasonab anning is 
for each paper to take insertions 
in fixed rotation er than to 
have two successive ertions in 
one before a second insertion 


ence of view in many cases as to 
the best day for press advertising, 
and difficulty in some papers in 
obtaining space on the required 
date. The insistence on Friday 
insertions on the grounds that 
Friday is often pay-day seems to 
ignore the theory of the continu- 
ing process of education set out 
above, and to expect instant re- 
sults from advertising 


Mail order method 


While this does of course occur 
how else for instance could 


appears in another. The tidiness mail order advertising or stores 
and regular thrust ¢ first €X- announcements of current bar- 
ample tabulated red with gains be successful?—a single 
the haphazardness of the second advertisement will not induce 
will be immediately apparent, for anyone not at present wanting a 
even though the also has suite of furniture to rush out 
one imsertion in each paper per immediately and buy one, whereas 
month, the impress is jerky 4 series of regular insertions may 
and spasmodic. well build up an inclination to 

Now there are obstacles in the buy at the appropriate time, and 
way of arranging ideal date for this purpose Friday is no 
schedule. 

There is considerable diverg- @ Continued on page 528 
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Make your stand Stand out 


with the Brook continuous Film Projector 


@ Fits in wit! r stands on its own 
@ A brilliant, ste: high quality sound 
@ Requires nm ows up to 40 minutes of 
film, with autor at or push button control 
@ Takes up onl) yard of floor space 
@ Available for hire or for sale 
The Brook Pr r is ‘the perfe n 
THE BRITISH INDUSTRIES IR, THE ROYAL SHOW 
THE ENGINEERING, MARINE AND WELDING EXHIBITION 
AND OTHER FPORTHCOMING EXHIBIT! 


ulars write ov telegh 


MERION PARK LONDON 


SOUND-SERVICES LIMITED 


269 KINGSTON ROAD 


rh LIBERTY 


T 54.29 
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Specially prepared by Helen Burd 


Cream of Tomato Soup 
Fried Scampi with Spinach and 
Sauce Tartare 
Braised Leg of Lamb 
Glazed Carrots with Peas 
Harvard Beetroot 
Fruit-filled “Pavlova” 
“Devils on Horseback” 


Pridefu he hich re 

miat \ amy ji ke-tr e 
Fiamt prawns with the tang of 
é Pp sea), with spinach and 


piquant Sauce Tartare. . 

Subt!y flavoured Leg af Lamb 

Lin-Can vegetables and fruits, fres/ 

from the pilot and tree and bush 
Dev of savouries! ... And 

crisp Croissants in place of bread 


RECIPE SOC6f( 08k 


‘Co'our Here Lin-Can products In tw expanding khe-it-yourse rr . amie ! 
! tr scene orange red ter ict ITAC Pa ida k ig () thits i ’ uv ' 

v npurpl h troot rest idvert ne ing lo ‘ < ' 

en] ple beetroots ertising as the se 2 ree. Giver ! KAKE TING 
green garden peas Cookery expert such responsibility, advertising needs ! ‘ te 

! ‘ rer 
Helen Burke gives expression to the i Sure touch, Making ever pace ! — ' 
; : wr , ‘ 
br ince of her dishes: words trans- pay. Britain’s biggest and best public ! i 1 Packaging 
lated by Roe Advertising into an ised resort, too, keeps a careful eye f t-ot-Sale Displa 
appeal to palate and eve on advertising response In popu- : Promotion. Sampling i 
larity Bl p \ high 
Ewbank has long been a houschold "ty Blackpool towers hig ADVERTISING 
word, that i}remains so pays tribute Slix has become a name of glamour er and Trade Press , 
tt oder outloo ufacture “with fuerty » that tfracts mo 
err Ok Mm manutacture vit advertising Ma ittrac ore (hot or Suen Posters & Tras ort 

i t i:dvertising which interprets than a passing glance Another j Rad & Tel ‘ 

rl id ek 0 
the mood of the moment cheering figure in this Run nate ' D : M4 

Printing rect . 
ss Old Charl and its rising s . iia 

I npact of Navy Sweetsona treed - — . _ 
confectionery market has quickly We are proud to serve these and S50 PUBLIC RELATIONS ' 
proved what forceful advertising can other valued clients in’ meeting Editor ' 
a t sin a leading place 365 growing community needs Increas ! batibitions. Consumer Service 
Handkerchiefs have been raised by ng awareness of rising standards of 
Nationa! advertising to a prominent iving presents opportunities to those 1 | 
place in a market of unbranded lines ready and able to take then i 


ROE advertising YW F. JOHN ROE LIMITED 


incorpo rated Practitioners in Advertising 


} GROSNVENOR STREET LONDON W.1 GROsvenor #228 (3 lines) 20 ST. ANN'S SQUARE MANCHESTER 2 BLAckfriars 9786 (4 lines) 
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PLANNING THE DATE SCHEDULE —continued Ad Man’s Bookshelf 


better and no worse than any manipulated alternative is to use ° . ° 
other day «uared paper, and any incon Prospect of high spending during 
It is perhaps significant that  sistencies in planning such as are 
Monday is a favourite day for shown in the second tabulation + 
the stores’ advertising referred are at once obvious the next holiday season 
to, indicating that papers are 
as well read on that day as any Graphic indication NCE 


again this official tions to Britons of their ow: 
other. 


guide* makes its appearance country as a holiday and touring 


A scientific method of planning Both these methods are equally f centre 
a date schedule is the visual way applicable to any of the types of giving up-to-date acts about ieniibelt te : 1955 editio: 
preferably on a planning board campaign listed above, and pro hotels and Testaurants in “a eect ag sell a = 
with $2 vertical columns of vide a graphic indication of the Britain and Ireland. Published 'S the competition, ow well ¢ g 


-— 9 a * ” } 
sockets fone column for each frequency and intensity of the by the British Hotels and Y°U = ges dng Bri i Rage 
- 4 : ry ypular lk year 
week of the year) and 60 or 70 schedule to a client, who should Restaurants Association, the _— soa a. a 1“ 7 


horizontally, into which coloured be encouraged, with others con- 1955 volume is gaver than ever. rape areca a9 ee eto 
| co TO . ) t - » 
plugs of various colours may be cerned in campaign planning, to The : jetion « , 2F PROCES Of ETNIES SCENES, 
fiite Recognise tis : : neners hefore the ore ‘ e association announces, and the prizes take the form of 
itted, representing various sizes spect it before the preparation incidentally, that 1955 should llowing the winners to select 
of space. This is often sufficient f a typed date schedule. It will at “holiday ” 8 auowing the inners tO SCIeCt a 
’ , be a great “holiday year” if member-establishment mentioned 
to plan two or three campaigns demonstrate the massing of inser- arl inquiries and bookin . 5 wy 
at amy one time, and though tions to cover a sak in the ae ®S in the Guide as a venue for a 
pape DL eae Screr fee a ce or are any indication, and recom-  },4)\4gay. the British Hotels and : 
somewhat expensive to construct campaign, or an exhibition, and ds that those who hav t 7 * ae . . 
tis 200d investmen onversely, off-periods will also ee pees WHS eee yo Restaurants Association awarding 
A ce eee : iy per ~ to do anything about making youchers to the total of £100 in 
eaner but les 5 re 2) ° . cnel t u é 
4 much cheape it less ca ¢ visually apparent arrangements for ‘cir holiday all against expenses incurred 
Tr : . : . should do so with st delay. aaah: : : or 
lable to Show Frequency of Insertion Within is the us merdhen- It also advises the public that 
sive il cette and lated in- the booking of an early or late 
lu doemuast September formation concer ver 4.000 holiday is greatly to be recom 
establishments seful in- mended, not only because the 
4 4 ” - 4 1 P formation for vue ind tra- weather 1s so often more ciement 
‘ , . ellers besides nal new it such times but also because 
. . features in a folk map of of the idvantages of less con 
‘ x < x British Railways e Inter- gested railways and roads As 
2 . . x 3 x " national Hotels Tele ric Code the Guide shows, the associatior 
D , x ' There is also for t st time a! convinced that we all need a 
. leader. On joorstep,” holiday if we are to be at our 
‘ x x nal : — » te 
4 : . x effectively ext e attrac- est as well as get the best out 
( , ' of life. “and there is no better 
. H . - he 7 r ha 
) . x x teeter Beaten ed Buith place in the world for it than 
Hoteis and Restau ation, 5s Great Britain 


WTS AZ novelty for your next campaign 


S<pUT YOUR SALES MESSAGE ON EXCI'ING, APPEALING 


Ariel Electrolux 
PENNANT : Ex | 
ADVERTISING BALLOONS ; 


Something brand-new from Ariel! It's a won- 
derful novelty balloon that every child will 


want to carry .. and it’s designed to give 


you better advertising value than ever before. — [In addition, Ariel Pennants give you all the 

Here's why the Ariel Pennant isan even more Well-known Ariel advantages . brilliant The new 
° . . | , , » 

effective medium for your sales message :— colours, long-lasting quality... . plus the 


balloon on 
a stick/ 


The ball held ‘ hat i double impact of getting your message across 
ne Dalloon ts held on a stick, so that it 1s , 
2 s both in the home and at the point of sale 


always rigid, always upright, always easy 


to read your sales message. A stick is sup- There has never been an advertising novelty 

plied free with every Ariel Pennant. And the _ like Ariel Pennants. They'll get instant atten- ‘ 
eyelets that hold the stick are part of the tion from everyone who sees them. Send for *, a) . 
balloon itself... . mo need for string. samples and prices right away Se a 


LEWIS KNIGHT & CO., 8 CHINGFORD MOUNT ROAD, LONDON, E.4. Telephone: Larkswood 2241/2 
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“From a sales point of view’’, writes o mous name 
in advertising, ** The Sketch is a great success” Spring and Summer 
The Sketch produces two of the greatest sale makers of the year. 
Any advertiser, with a quality product that’s ready for a push at this time, 
can take space mn one or both of these numbers with the certain 
knowledge that it will prove to be an effective as 


well as economic advertising investment. 


Spring Number April 20 Summer Number June 15 


Lveryone whos anyone is seen in The SKETCH 
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UNIVERSAL ADVERTISING 


THE MISSING LINK BETWEEN 


THE BRITISH PRODUCER & THE ARAB CONSUMER 


reaching 


THE ARAB PRESS 


with its readership of well over 


1,000,000. 


UNIVERSAL ADVERTISING 


COVERS 


ALL MEDIA IN THE ARAB WORLD 


és ig 


UNIVERSAL ADVERTISING, LEAFY LANE, TRING, HERTS. 
TELEPHONE: TRING 2274. 


CONSULTANT 
HASSAN GADALLA. 
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A changing, wealthy market 
that seeks Western goods 


. ™ 

IRCUMSTANCES ; have dustry makes imperative a long mostly inexperienced in the 

greatly altered in the ‘Sequence of other developments, science of modern advertisin 
Middle East ds livin Thus it is that big development eee ten tameth oce Sanaa 
Middle st as regar IVINB = schemes are steadily leaving the dvert panel - tal ey FB ge — 
standards and the buying planning stage. There are roads m “ mr we The — 0 
power of the public. It is, to be laid down, bridges to be ale eeemeiiidaaion at a _ 

ei “ omprehension o e Eng- 

however, to be doubted bul 4 Remap go to be equipped, lish language and no more of the 
whether advertising men in the harbours to be improved, canals 


; i ; se of a dictionary Here 
: = : to be dredged and land to be Middl 7 t proper use 
United Kingdom are fully alive e | e as again the result is failure to 


: reclaimed and properly culti- acodities Duk emis eho the 
to the possibilities which the vated. These major projects re- en a ee ee eee 
of all the effort which may have 
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crowds the available space with 
the names of every conceivable 
commodity he has to offer. As 
a result the consumer finds him- 
self faced with an inventory, not 
an effective advertisement. There 
is little guidance given as to what 
he can buy. 

As for local agencies, the 
trouble generally is that they are 


area now offers for a wide quire machinery and tools hoe wott hate Gan Candies atieknat 
; Britain can supply them. een put into the English original. 
range of consumer goods. PP!) In order to derive the maximum 

Import restrictions, especially But others are interested in benefit from it, there is no 
in respect of goods from the this market and the UK cam = jnexperienced local ag 
UK, are moderate. not hope to — it ee out the advertiser's | 

One of the keys to the changed presage rs Sg oe Now the distr 
situation lies in the fact that the pone ep ad “y f persistent an advertising age 
Arab is growing more and more “Suesthiten, the pee sen sor occupation with his 
interested if his home, his bus . wate of th B hdad Fair last affairs leaves him 
ness and his hours of leisure ae wo Be ypmecnn = he tackle the serious 
He is out to take full advantage yo 7 A of bis response ~~ advertising, and w! 
of what Western civilization can and should have a a power- so he has little or 
provide as many British business ful facentive to permanent method of selection 
men who have visited modern advertising echemes. An Too often he uses 
Arab offices or have been enter- accompanying article speaks of 
tained in Arab homes will testify the success of this fair. Yct out 

of every eight foreign adver- 

tisements appearing in the 

Middle East to-day only one is 

British. 

If the decision is taken to ven- 
ture into this promising field, 
however, the advertiser must be 
sure to select the right people to 
help him. 


usually left either to th 
distributor or passed doubt 
that British manufacturers should 
place their advertising with a 
trustworthy agent in Britain— 
with one who really knows the 
Middle East markets and how to 
reach them. In this way only will 
the advertiser get expert advice 
and be able to keep an eye on 
what is being done knowing that 
no interest is being served except 
his own. 


On Western lines 


How the lreq Fair paved the way 


HE object of t! ighdad much from the Baghdad Fair 
Fair was esse illy long The receipt of oil revenues has 
~ > ife wy ? rr 
term. It served to demonstrate - age ayaa = on ; at hory 
‘ 4 an car nas cen 
the ability of Briti istry tO poor = and comparatively un- 
supply the Middic East with developed. 
the products it needs Not all British manufacturers 
In the Arab world a great deal The exhibits at Baghdad have pe ate yet realised this and 
j / , 
of advertising has misfired. ven home a new awareness —, ae pone 

Why? of the quality of Britic) goods. manufacturers who had not 
- tures ¢ tensils. The . ; ’ ae - 
modern fixtures and utensi! It is not difficult to find the Micwieee the os a ecently visited Iraq learned at 
gas or electric cooker is fast answer d was not lirection first hand and with surprise the 
acquiring the status of the = Advert sing in Arab kets j oni British ind learned opportunities and difficulties of 
commonplace and refrigerators, ertising in Arab markets is y. \ dadhes thave. ands candle teen 
vacuum cleaners, polishers, fans, much, or how little, their repre 
heaters, irons and washing sontattens were deine 
machines are enticing those who 
until fairly recently had never 
heard of them. 

The educated Arab woman is 
also very interested in fashion 
and its accessories. She is, in 
f an important potentia! 


The same outlook is develop- 
ing among the women folk. There 
are growing numbers who no 
longer wear the veil and who 
endeavour to furnish and run the 
home on western lines. More 
labour-saving kitchens and bath- 
rooms are being built, and the 
need is becoming significant for 


Easier credit terms 


Already, as a consequence of 
the Fair, British goods are be ng 
supplied on easier credit terms to 
combat the mass of Continental! 
goods, supplied on consignment 
account, to be seen in the bazaars 
and shops of Baghdad 


Upon what is this fast-growing 
ying po wer 
The answer is—oil. The wells 


based ? 


f the Middle East have under 
gone fabulous exploitation in 
recent years and fantastic in 
comes are being earned, both by 
governments and _ individuals 
Taxes, moreover, are unbelicv 
ably low It all adds up to a 


In short, the Fair made an im 
pressive start In Baghdad 
British goods are now known 
they were not before. Visits 
conversations have made cont 
that can be developed 
industry put on a major 
overseas, and did it very 


is 


Whether the | ng-term otf 
situation which the British manu eee — - gp Fy 
facturer and advertisers of ! " 
appropriate products would be 


ects 

pon 

the political state of the Middle 

East and the ability of British 

unwise to ignore Equipment from the Pye group of companies was displayed in this industry to follow up and con- 
The expansion of the oil in- pavilion at the Baghdad Fair. solidate the advantage gained 


Advertising and 


PUBLICITAS 


Publicitas is the leading and largest adver- 
tising organisation with 50 branch offices. 
General information and 

exact estimates are supplied free and 
without obligation to you. 

Write to our fully equipped 

Foreign Department, 

15, Rue Centrale, Leosanne 


selling problems 
in Switzerland ? 
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A well-written, well - 
illustrated, well-laid out 
advertisement will acquire 
increased distinction from 
its surroundings if it is 
inserted in the columns 
of an influential morning 


newspaper. 


Belfast News-Letter 


Estd. 1737. More than a newspaper—an institution 


BELFAST : 


LONDON : 
DONEGALL STREET 


85 FLEET STREET 


LONDON, WI 
TERS - WINDOW DISPLAY 


ADVERTISING DISPLAY Lid. Sagal 


SHOWCARD 


Marcu 3, 1955 


icc) A hee coxnia-, 7. 4 
HILL BROTHERS offer:- 


INTERCHANGEABLE NOTICE BOARDS 
slotted wood backboard, plastic characters, easy-fix, made to any 
size, exact alignment, clean, neat, unique and attractive 


PROTECTIVE GLAZING FILM 


heat sealing, protects face of showcards, economical, quickly applied 
transparent, washable. 


HOT PROCESS TRANSFER BLOCKING FOILS 

in colours, imitation gold and silver, for use on all hot stamping 
machines for marking card, paper, wood, plastics, etc. 

ENGRAVED DIES OR TYPES (Bronze or Steel) 
made to your own requirements for stamping machines, 


METAL STRUTS—TICKET PINS—HANGING RINGS 


| for affixing to card or plastics, hang or stand your displays in any 
desired positio 
| FLUORESCENT DISPLAY PAPER 


in gummed ic 


or cutter-crush or ungummed for posters, etc. 
GUILLOTINES 
hand bench models for card or papers, etc. 


WATER SLIDE-OFF TRANSFER FILM 


for your use in « 


9° to 24” blade, 


her reels or sheets. 
ACETATES—DISPLAY BOARDS—GUMMED PAPERS 


large selections a/ways available from our works. 
BEVELLERS—FO!|L CUTTERS—TYPE CABINETS 


FINISHING PRESSES—DOUBLE GUMMED MANILLA 


WE HOLD LARGE STOCKS OF 
STAMPING MACHINES 


W PRICES—FULLY GUARANTEED AND 
REBUILT BY 


MASSEELEY 
AT EXTREMELY 


HILL BROTHERS (Service) LTD. 


ACTON WORKS, BEACONSFIELD ROAD, 


ACTON GREEN, LONDON, W.4 
| Telephone: CHiswick 2235 and 2236 
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The Great Sphinx of Giza symbolises the pride of the ancient Egyptian 
civilisation. 


To-day sym in t of Trade-marks 
add that guarantee juality and 


customers. Butchers Transfers are ideally suited to 
as they are vexiper 


and permanent 
Whatever the size 


e form Nameplates or Brandmarks 
good faith to intending buyers and 
this marking problem 
rf colours re 


quired Butchers can provide transfers 
meet ecial requirements. Write and ask them to discuss 
the matter with you 


designed t 


Write to Dept. A. 32 


J. H. BUTCHER & CO. LTD., 


SOLITO WORKS, MOSELEY ROAD, BIRMINGHAM, 12 
Telephone > CactTuorre 2612/3. Telegram “Souro, BmeMiIncHam.” 
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Review of House Organs 


New lines make railway 


magazine nearly perfect 


ONGRATULATIONS to 

the people responsible for 
the British Railways Magazine, 
North Eastern Region, on its 
redesigned cover. 

An old-fashioned appearance 
has been converted into a pattern 
very nearly perfect. On the old 
cover the title type was as big as 
it could be fitted in, and it had 


no air. Now it is much smaller, 
more legible with space and 
grace. Incidentally, the editor is 


“chuffed” because he has received 
a letter from a man who found 
the first 20 copies of the maga- 
zine among his father’s effects. 
He finds them so interesting he 
wants to continue to take the 
magazine. He sends a subscrip- 
tion for the 1954 and 1955 issues 
and also asks for back numbers to 
complete the set. 


* * * 


QUOTING FROM one of my 
articles on the need for sincerity, 
the David Allen Newsletter asks 
its readers if they would like pic- 
tures of lovelies, such as the 
Windmill girls whose pictures 
appear in the Goodyear News. 
Well, the editor of Goodyear 
News says that he is always being 
asked for more. But then, Good- 
year soles are used by Windmill 
girls—so it’s news. 


* * - 


INDUSTRIAL EDITORS can wield 
considerable power—power that 
should be used with caution, and 
with a sense of balance. 

In a recent issue Lipton News, 
of America, published as a lead- 
ing article an extract from Listen 
Americans by Dr. George S. Ben- 
son, headed “Dollar Dilemma.” 


By BRIAN HILTON 


This is the front cover of the 


“British Railways Magazine” 
issued by the North Eastern 
Region. Each month the cover 


will feature modern equipment 


This leader suggests that Britain, 
along with France and Italy, has 
largely wasted dollar aid on 
building up nationalised indus- 
tries. Socialist governments are 
reluctant to insist on increased 
individual work and greater pro- 
ductivity, it says. 

There is no recognition of the 
fact that Britain has not had a 
Socialist government for nearly 
five years, that here nationalisa- 
tion is now in reverse, that French 
political and economic methods 
are not the British methods, and 
that lots of people in this country 
are aware of the need for greater 


@ Continued on page 534 


This double page spread in the January issue of * 
staff magazine of the National Cash Register Co., 


‘National Post,” 
Ltd., celebrated 


the firm's 70th birthday. 
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Are you 
weaker 
than you 
thought 


in Scotland? 


Ten per cent of Great Britain's 
popula is in Scotland: aggregate 
Scottish readership of all English 
national morning newspapers is 7°, 

This means that if you go in all 
the English national morning news- 
papers, you get only about £7,000 
worth of advertising in Scotland out 
of ev £100,000 you spend. 

Your coverage of Scotland is much 
weaker than it should be. Especially 
when consider the recent rapid 
growth of Scottish business activity— 
far more rapid than anywhere else 
in Great Britain. 


You miss 28% of Scottish prospects 
by advertising only in the English 
nationals. If you advertise in the 
Daity RecoRD you immediately 
reach 900,000 readers — far more 
than by using any other Scottish 
morning paper. 


Build up your strength in prosper- 
ous Scotland. Use the Day Recorp, 
a wholly Scottish national morning 
paper written for Scots by Scots. 
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REVIEW OF HOUSE ORGANS—continued 
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jet Be AAS ie individual output in return for 
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A 


higher pay 
€ Such irresponsible editing does 
5% not help international relations 


Cut out this 2 ove om: 
Information | 
Sheet No. 3 


realised that the quarto format 
gives them much more scope 
than the octavo This quarterly 
was launched last autumn as a 
24-page octavo. The second issue 
is a 24-page quarto, with lots of 
pillar-box red second colour. It 
The facts that follow demonstrate ie aes A 4 ——_ 
Scotland’s mounting prosperity, often of Birmingham 
showing Scotland’s advance to be 
more rapid than that of England. 
Over 70°, of the American cor- 
porations that have set up plant in 
the U.K. since the war have chosen 
Scotland for their location. and ag Service & Co., Ltd., to 
In 1953 retail sales of household age dignity of el 
goods (large retailers only), 10 a + lication. The whole point about 
generation over 1948, a 62%, increase 
in agricultural output, a 45% increase 
in shipping activity and a 62%, in- 
crease in civil aircraft passenger 


- * ~ 
I po hope that replies they 
higher than in 1950 in Great Britain 
as a whole, were 18°, higher in 
movements (the latter comparison 
being over 1949). 
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is the front cover of the 
third issue of “Partners in Pro- 
gress.” The owners of this organ 
may be about to make a decision 
to publish regularly 


‘Y 


news and worthwhile comment 

a magazine 1s that it i published should be there already 

at regular intervals to do a steady . * * 

job of work. If the sponsor's WuHo pusiisHes It's News ? 

need is only of occasional pub The only way the new reader can 

lication for a specia idvertising find out is by looking at the 

job, he should use a folder of imprint at the foot of the back 

booklet, not a house journal. cover. It is true, of course, that 

Partners in Progress is a neat and — Speedfix is pretty well known, and 

effective publication with a clear that distribution is expected to be 

editorial line I publishers only amongst people who know 

should go on at the name of the firm that makes 
* * Speedfix. Nevertheless, the name. 

support for address and telephone number of 

my views on fair prices for the publishing company ought 

photographers amor letters to always to be on the editorial page 

the editor of the Bulletin of The if not on the cover. 

British Association of Industrial Is vours ? 

Editors. Nevertheless, I suggest * + * 

to buyers of pl graphy that 


y 42 


SS 


Ss 


receive on a business reply post- 
Scotland. 


card inserted in the latest issue yp), 
of Partners in Progress will en- 
courage Frank F. Pershke Ltd 
Industrial expansion and increas- 
ing domestic prosperity are indicated 
¥ by a 34%, increase in electricity 
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Square feet of new factory buildings 
per employee, Jan. 1945 to June 1954 


England and Wales 20.9 Scotland 27.2 
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Not MANY house organs run 
they keep a sharp e on the classified advertisements It 
terms under which they hire seems to me that such a feature 


¥: 


ve 


New houses completed, Jan. 1945 to model girls There have been is not only a source of some 
June 1954 per 1,000 population ¢ some serious attempts lately at revenue, it is a valuable reader 


charging what I believe to be un- service. Zodiac (Cable and Wire- 
fair prices was rece! 4 =_— o_ runs - yy of pages. 
to pay rounting to s charging staff 2s. 6d. for up to 24 
‘ 4 : » f publication (10 ¢g — » . 

In the last five years over 500 new Se on eee ee words then 2d. per word, and out 
fac ¢ have been established ; for 20 repr ctions) for the  siders ls. per word with a mini- 
actories Rave Deen established in model alone. When | protested mum of 15s. There are quite a 
Scotland. j } I was blandly told there was a_ lot of outside advertisers, includ- 

Scotland, with old and new in- ‘ _ new agreement etween model ing car hire (for overseas Cable 
dustries working at capacity, and the agencies and photographers. I and Wireless men home on leave) 


| England and Wales 34.8 Scotland 39.9 


ee 


ranks of the latter growing every 
year, Offers advertisers an assured 
and profitable market. 


Full Colour — a unique service 
The Daily Record is the only daily news- 
paper in Great Britain offering full colour 
advertising. Full colour, brilliantly re- 
produced in the Daily Record, means 
maximum impact 


Daily Record 


KEMSLEY HOUSE KEMSLEY HOUSE 
LONDON GLASGOW 


File this sheet with your Daily Record rate card 
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ebrern are: 


refused to fall for this try-on 
I got the mode 
* * * 

SOME PEOPLE get exercised 
about the oddest records There 
has been correspondence in this 
journal from val claimants to 
the honour of being the first firm 
to have its house organ published 
as part of the local paper 

To me there is no virtue in 
that. It can only mean that the 
community served by the local 
paper is almost entirely e nployed 
by. or served by, the firn To the 
extent that readers of the local 
paper are not particularly 
interested in the firm the blanket 
circulation of the house organ 1s 
not significant On the other 
hand, if all the readers of the 
paper are interested in the firm 
they why does the firm have to 

to have its news published in 


the local paper | the hard 


and holiday accommodation 
. 

THERE 1S a lesson for users of 
direct mail in the promotion 
material of Reader's Digest. lt 
seems so cheap in relation to « 
fine a pubkcation. The high 
pressure copy, the constant cut 
price or bonus offers seem out o! 
character with the philosophy of 
the journal it sells These are 
not the first publishers to find 
that dignity in sales promotion 
does not pay. Hit ‘em hard, and 
hit ‘em often is the successiu 
recipe 

* * * 

ANNOUNCING A new photo com- 
petition Jnspan (Lever Brothers 
South Africa) runs two helpful 
articles by experts. one on land 
scapes and the other on portrai- 
ture Both are packed witb 
advice which should raise the 
standard of the entries 
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first in its field with— 


- . . . 4 
Triat insertions have a habit of becoming ‘. Ee i 
2 " ; : - a lb v 


firm series advertisements in AERO- 
MODELLER once we have persuaded fic ah 
the right man to “ have a go.” We can ist 4 


safely say that our own specialist model 


aircraft trade is 100°, for us, but there & e 
are still a host of other potential winners ; 

sang P @@e 

yet to find us. 


Our readers are great enthusiasts for 
photography, they ride bicycles, they 
study, they like the open air, they get 
hungry. . . in fact they are good average 
citizens—5SO", over 20 years of age—you 
must have clients who could use our 
columns! 


Younger, but up and coming brother of Acromodeller 


4 telephone call or letter to the Advertisement Manager will bring with a circulation around 15,000 copies per month, 
you details of these two monthlies. He will gladly come along MODEL MAKER is another handicraft medium that 
himself and give you a genuine opimon of your product's 


prospects in our pages 


pulls in replic r everything to do with tools, model 


1aterials, instruction courses and the like 


MODEL AERONAUTICAL PRESS LIMITED 
38, CLARENDON ROAD, WATFORD, HERTS. 


Telephone Wotford 5445 
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ADVERTISER'S WEEKLY 


FOR AN ALL ROUND CAMPAIGN 


You can advertise to over 


300,000 


HOBBY ENTHUSIASTS 
AND 
MODEL TRADERS 


through the medium of these | 
MOST WIDELY READ HOBBY MAGAZINES 


Write or telephone for rate cards and specimens to 


PERCIVAL MARSHALL & CO LTD 


19-20, NOEL STREET, LONDON W.!. 


Telephone: GERrard 881! ~- Telegrams: Farsighted Wesdo London 
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Outdoor Hobbies and Sports 


A press that is read 


with high enthusiasm 


( F course, they used to tell 

us it was the Stone Age. 
Then it was the Iron Age, the 
Steam Age, the Jazz Age, the 
Advertising Age, and now they 
are all on about Big Brother. 
They never seem to see the 
wood for the trees. 

Don't let them fool you about 
the Atomic Age or even the Wel- 
fare Age. You know very well 
that we are in nothing of the sort 
We are in the Sport Age—and 
always have been. 


Moreover, we seem to be win- 
ning. Again we have the Ashes 
British football is beginning to 


lift its head up, and as for run- 
ning 


Stimulus of television 


Of course, it has all become so 


much more intense since tele- 
vision came down the lanes, 
suburbia, and the back streets 
We run with Dr. Bannister—or, 
rather, we did. We jump with 
Miss Smythe. We tire ourselves 


to degrees of fatigue as the 
swimmers speed down the bath 
We smother ourselves in mud 
watching the Varsity match—and 
come Cup Final afternoon the 
rest of the world can go hang 
For we are all sports to-day 
And the circulation of the 


outdoor hobbies and _ sports 
press underscores the point. 
The end, by the way, is 


nowhere in sight. Advertisers 
and agencies should never 
neglect this section of the pub- 
lishing world. They can meet 
the consumers in an exception- 
ally attentive mood in the 
pages of this press. 

The greatest copywriter of all 
me knew the British passion for 


port and wrote it up very well 
What treasure, uncle?” inquired 
the youthful Henry V when the 
French ambassador showed up 
with a large box under his arm 
Tennis balls, my liege,” replied 
uncle. Well, you don’t have to be 


d about 
Agincourt 

History can hardly repeat itself 
this year at Wimbledon, but the 
fact remains that we shall soon 
be invaded by court stars from 
all over the world. They will 
wear new dresses and they will 
be much photographed. Tennis 
will soon be in the air, on the air, 
and on the screens. The relevant 
trade press will thrive upon all 


what happened at 


this. And that means potential 
profit for the advertisers 

The circulation of British 
Lawn Tennis and Squash is 
currently just over 6,000 and the 
publishers report a rise in winter 
sales some 12.5 per cent higher 
than in equivalent months last 
year. An estimate gives the 
figure of 7.7 readers per copy of 
this journal and the readers are 
mainly players 


In the field of athletics the 
reputation of World Sports 
has established that monthly as 


the authoritative journal in con- 
nection with the Olympic Games 
It produced the British Olympic 
Association's official reports of 
the 1948 and 1952 Games, and a 
72-page special Olympic issue 
was published on the occasion of 
the 1952 Helsinki series. 

The average circulation for the 
six months of July to December 
last year was over 50,000, and 
average for the comparable 1953 
period was over 48,000 

The readership of Sport con- 
sists of actual playing sportsmen 
and athletes along with the 
general public who regard sport 
with much enthusiasm. The in- 
come brackets for this journal's 
readership are very widely spaced 
and the weekly circulation 
claimed for last year was 36,000 

[he rapid progress of Football 
Monthly is reflected in the print 
figure of 90,000, which has been 
ordered for the next issue. ABC 
sales of this magazine for the 
period, July to December, 1954, 
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Show revealed the extent to which motor boating and sailing ha 
gained public attention 
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Charles Buchan, former England 
captain, and by John Thompson 
and J. Maxwell Sar!, both former 


Daily Mirror sports writers 

i lel plane 
in mode plane 
journal and aeromodelling have 


grown up hand in hand. It was the 


feromodeller that brought the 
miniature diesel engine to this 
country, and these engines, whic 
range from 01S ces (14 hun 
dredths of a cubic centimetre) to 
1S ccs, are now produced in 
their hundred thousand One 
manufacturer alone turns out 
1,000 engines per weck 


Another aspect of acronautics 
pioneered by Aeromo was 
the production of accurate scale 


eT 
iclier 


drawings of full-size aircraft, and 
the journal now has a range of 
many thousands from _ the 
Wright Brothers’ historic machine 
to the present-day modern jets 
The Aeromodeller ABC figure 
for the last half of 1954 was 
48,320 and the age groups in 
volved, expressed as percentages 
of circulation, have been calcu 
lated as follows 
Years 
10-14 LP. 
15-19 40.4 
20-24 21.8 
25-80 80 
It will be noted that the readers 


adult and are aviation 
enthusiasts from all walks of life 
In the profess 


are mainly 
onal classes doctors 
seem to have particular leanings 
towards acromodelling, and at 
least 60 per cent of people em 
ployed in the full-size aviation 
industry come within the scope 
of the journal's readership. Make 
no mistake about it, aeromode! 
ling to-day has nothing to do with 
smal] boys playing with toy aero 
planes 

Overseas sales now exceed 
10,000 copies per month, which 


@ Continued on page 538 
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ADVERTISER'S WEEKLY 


NEWS 


A further reason for placing Sports Trade 
Advertising in HARPERS SPORTS & GAMES 
(the only weekly newspaper in the Sports 
Trade) is the fact that from our issue of the 
27th April, 1955, special EXPORT Issues 
will be incorporated approximately every 
five weeks. These special issues will be 
printed on art paper and will carry an over- 
seas circulation of 1,500 over and above 
our normal distribution, thus enabling our 
advertisers to have the same results from 
their advertising abroad as they now 
obtain from the Home Trade. 


Particulars regarding advertising rates 
for black, black and red and four-colour 
advertisements, copy dates, etc., from : 


Harper & Co., 
8, Lloyds Avenue, 
London, E.C.3. 


IF YOU MARKET... 


Swimming Costumes 
Bathing Caps & Trunks 
Trophies & Cups 
Medals & Badges 


Stop Watches 


Lido, Pools & Baths 
Equipment 


Water Polo Accessories 

Sports Gear 

Stamina Foods & Drinks 

Print, Books & Filmioops 
Aquatic Entertainments 


Training Suits 


Underwater Equipment 


TEN THOUSAND 


READERS OF THE 


SWIMMING 
TIMES: 


WOULD 
LIKE TO 
KNOW ! 


Subscribers in 61 Countries. 


ADVERT. RATES 
Monthly Series 
ii4 full page £12 
£7-10-0 half page £6-10-0 
£4-10-0 quarter page £3-10-0 
Extra for Special position and in 

two colours 


Advertising Dept. 
SWIMMING TIMES 


4, Waddon Park 
Avenue. 
Croydon 


CROydon $673 


Miakott 3, 19 


Outdoor Hobbies and Sports 


is a remarkably high figure for 
so specialised a magazine. Ex 
port sales continue to grow, and 
the largest overseas mafkets are 
Australia and New Zealand 

The circulation f Model Aiur 


craft published Percival 
Marshall & Co., Lid.. has gone 
up by more than 20 per cent dur 
ing the past six months in com 
parison with the same period of 
last year In this way the up 
ward swing f journal's 
circulation has been continued 
Through the year 1953, for in 
stance, the month iverage in- 
crease was 200-—double the rate 
of increase in 1952 

This is the offic journal of 
the Society of Model Aero 
nautical Engineers ind has a 
readership of some 62 per cent 
hetween the ages S and 21 


The call of 


the country 


HE call of the country was 

never stronger. | hose who 
fancy things are otherwise 
should cagntemplate the popu- 
larity of “The Arc! " 


A recent surve gave the 
readership of the weekly Country 
Life as 580,000 and ¢ audited 
net sales stand I 39.780 
Regular features ; carried on 
horse-racing, cricket. golf, etc 
More specifically on the subject 
of golf. Fairway and Hazard \s a 
monthly published especially for 


women practitioners tne sport 
Over 900 clubs subscribe to the 


journal and the readership has 
been estimated at 45.000 The 
circulation of Golf Monthly went 
up by approximately 60 copies 


per month over the past half-year 
to total a present 10,060 odd 

Read by the middle- and high- 
salary groups, Golf /ilustrated 
now has a circulat f about 
10,500—a figure that 1s SOO up 
on the year. It is the oldest golf 
magazine in the world, and 
readership per copy is claimed to 
be exceptionally higt 

With some 17.500 members 
to-day (about 3,000 joined last 
vear) the Camping Club of Great 
Britain and Ireland is obviously 
in a healthy condition All the 
members receive a copy of 
Camping & Outdoor Life which 
is published monthly from 
January to September and bhi 
monthly until January 

Unquestionably the rise im 
popularity of horse riding can be 
directly related to the splendid 
television contests which have 
been transmitted during the post 
war years. And here is an ou! 
door sport where British suprem 
acy is as high as it could be 
Addressed both to the specialist 
and to the amateur, Riding enjoys 
a very much wider readership 
than its monthly sale of 15,000 
copies would indicate It ts 
called the “Horse lover's maga 
zine” and the editorial. contr 
buted by experts s highl 
authoritative 


The Duke of Edinburgh (direct 

ver the clock) watchine swin 

muire events at last vear Britis! 
Empire Games. « 


One cannot imagine successtu 
television shows of angling. But 
because this is a pursuit much 
favoured by advertising men it 
may be that the ITA channels of 
the future may teach us other 
wise. To cater for this sporting 
public Angling carries short, pun 
gent features about the pastime 
in every issue. This enjoys a cur 
rent sale of about 9.000 

Archery now has such a fol 
lowing in this country that it has 
been possible to build a sufficient 
fund to pay all expenses for @ 
team of the best British archers 
to attend the world championshiy 
at Helsinki in July The journa 
catering for the enthusiasts of 
this sport ts the British ircher 
and during the past six months 
6.800 copies have been sold 


The cycling world 


The oldest cycling journal 
the world is the monthly C/¢ 
Gazette, the organ of the Cyclists 
Touring Club Circulation 1s 
a guaranteed postal distribution 
ind every member of the club 
receives a copy except those whe 
pay a reduced = subscription 
Additionally, copies are sent free 
to libraries and youth hostels 

The readership of ¢ veling als 
consists ot serious cyclists 
throughout the world. In Britai 
alone. there are more than 2.0K 
recognised cycling clubs. Readers 
ire drawn mostly from groups ¢ 
and D with a sprinkling of AB 
and B types. The journal is widel 
read in the Commonwealth and 
the United States 

First published in Februar 
1902, Votor Cvyelir h 
championed every aspect of th 
sport and pastime and the circu 
lation justifies the by-line state 
ment that the journal is read 


“wherevel motor cycles are 
ridden.” All income brackets are 
included Motor cvclist ire 
also very wel served DY tne 
Motor ¢ le which, each week 
carries we over 2,000 sma 


advertisements 
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Outdoor Hobbies and Sports 


In the sphere of more relaxed 
leisure time activity in the 
open air, gardening claims in- 
numerable adherents 

Many have found pleasure in 
the Garden which was first pub 
lished in May of last year A 
monthly magazine of outstanding 
quality and with a series of re 
markable full-colour 
flowers or fruit, it now 
circulation of 30,000 
issuc 

The majority of the Rose 
copies are sold on a subscription 
basis Most of the advertising is 
directly applicable to rose grow 


covers of 
enjpovs a 
copies pel 


ing (the sale of plants, tools 
equipment and books) 
The circulation of the Allor 


ment and Home Garden Journal 


has remained fairly constant 
during the past year at 13,000 

In the horticultural field 
4mateur Gardening has an 


sudited net sale well in excess ol 
200,000 copies a week There is 
“a constantly increasing demand 
for the periodical by gardeners al 
over the country 
With a sale ol 
ing Illustrated 1s addressed to the 
gardener who devotes his tull 
time to a large garden or estate 
The additional readership ts 
probably extensive among people 
of the higher income groups who 
nake a hobby of their gardens 
There definition ot 
the term Quite 
often he is a business 
man who has turned to the land 
for a hobby. With a weekly net 
sale of more than 200,000 copies, 
the Smallholder multi 
plicity of subjects trom specialist 


wing to poultry keep 


19.925, Garde 


s no priel 
- | le 
smallholder 


successtul 


covers a 


flower er 
ng and, theretore, has a share o 
the “outdoor hobbies” market 


‘ 


Moving on water 
TT'HERI 


are many thousands 
more people in this 
country who are interested in 


ski-ing, skating and ice hockey 


to-day than there were even 
two years ago 
It is signincant that the pub 


ishers of the SAater, Shrer and 
lee Hocke Plaver have already 
eceived more idvertisement 
wders for the period from Sep 
ember. 1955 to April, 1956 than 
ever before for the corresponding 


nonths in previous years This 
eflects simultaneously the rapid 
post-war growth of public inte: 


st in the sports covered and the 
satisfying quality of this journal's 
features 

The readership is now exceed 
ing 30,000. an increase of nearly 
1S per cent in 12 months, and 
ibout one eighth of the circula 
tron goes Overseas, to the United 
States (where a branch office has 
been opened in New York) 
Canada, Western Europe, Austra 
lia and South Africa 

Traversing water of a different 
form and doubtless also of con 
tent is another pastime claiming 
more and more of the Island race 
One only had to set foot across 
the threshold of the National Boat 


= 
: 
Picture Skater, Skier and Ice 
Hockey Plaver 
Thanks in no small measure to 
television ana Spectac ular Me 
HOw s skating has greatly mn 


creased its following 1 number 
of new rinks are planned for this 
country Shown here 1s {ya 
Vr-anova former world cham 
pon 

Show to get a full realisation of 
that fact 

Sales of Yachting Monthly 
have followed this trend Last 
summer they topped the 17,000 
mark And if you recall the 
nature of that summer it ts 
worth asking oneself how sales 
would go im a normal year 


Readers per copy of this journal 
are estimated at five—and they 
range trom sailors in dinghies 
and go on all the way up. Some 
3.500 copies go abroad with 
Australia and New Zealand in 
the lead 


All types of yachtsmen (with 
the emphasis upon motor boat 
rwners) make up the readership 


ol Motor Boat and 
First published in July 
journal 


Yachting 
1904. this 
aspect ot 
small craft operating under power 
w sail. It continually campaigns 
tor cheaper yachting so that a 
number of people can 
ike part in the sport 


In the swim 


( NE of our great poets (the 
feeling is strong that it was 
Keats) spoke of the joy ol 
cleaving “with pliant arm the 
glassy wave” and he meant that 
people like swimming. If it 
was true then it holds as true 
to-day—only more so 
Here. surely. is another 
that has thrived under the 
of television transmissions 
Thoroughly covering the bath 
fone can hardly talk of “field” u 
this connection) 1s Sy 
Timm which has a circulation 
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covers every 


greater 


sport 


mpact 


wnenine 


”) ADVERTISERS WEERLY 


r B.M.C.-— 
Publications 


BRITISH MOTOR CORPORATION LTD 


Have a combined circulation of over 


100,000 
MOTORISTS 


AUSTIN MAGAZINE, MOTORING 


AUSTIN LOG BOOK & DIARY, NUFFIELD MOTORING DIARY, 
TRANSPORT EFFICIENCY (For Commercial vehicle owners) 


AN ASSURED MARKET FOR GOODS & SERVICES 
WHICH APPEAL TO THE DISCRIMINATING 


For further port imen copies, and rate cords, apply to— 
Austin Motor td Motoring 

Magazine Departme The Nuffield Organisatior 
84 The Promenad Cowley 


CHELTENHAM (?! $2733) OXFORD (Phone 77777) 


a group of nine 
influential newspapers 


A.B.C. NET SALES 


Associated Kent Newspapers Ltd. 


LONDON: E.W. PLAYER LTD., 30, FLEET ST. ECA 
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ADVERTISER'S WEEKLY 


CAMPING 


& OUTDOOR LIFE 


Published 10 times Yeor!ly 


Official Organ of the 
Camping Club G.B. & |. 


Caters for all interested in 
Camping and Outdoor 
Pursuits. 


Distributed to Members of the 
Camping Club as a Service, also 
Outdoor Organisations and 
Libraries. 


Membership now 17,500. 


An Excellent Medium for Equipment 

Manufacturers and Suppliers and 

compact Food Manufacturers 

Write for specimen copy and Rate Card to 
Advertisement Manager, 

W. Rankin, 19, Burnfoot Avenue, 

Fulham, S.W.6. 


Renown 3775 


| 
MUL-TYPO 


PRINTING COMPANY LIMITED | 


} 
(incorporating the Postal Advertising | 
Compeny) 


Facsimile and General Printers 

| Vari-typing Specialists 

| Ribbon * Lithography * Letterpress | 

| 143 WEW BOND STREET~- LONDON W.) 
MAYFAIR 1828 


Oe SE TE, 


6 SHEETERS 


| AND BUS STREAMERS 


ROBERTS POSTERS 


Winners of the Premier Nationa! 
Poster Award 1955 


GLOUCESTER ‘Phone 11842 


badgered 


about 


badges ~ 
Sweets, sauces, VAs 


sports shoes,soft drinks—are all selling 


better with the aid of RODEN badges 
Wejcan helplin your campaign. 


p= oy a | (rovew 


AND SON LIMITED 
SS HATTON GARDEN, LONDON, EcI. 
Telephone : HOLBORN 0/ 39. 


you are 
SELLING 


good quality 
products for 
cyclists who 
buy and use 


THE BEST 


then you are one of the 
FIFTY NATIONAL 
ADVERTISERS 
of 
@ Cycles and 


Accessories 
@ Clothing 
@ Camping 
Equipment 
@ Cameras 


and Films 


@ Health 
Foods 
and Drinks 


@ Air, Sea and 
Rail Travel 


WHO REGULARLY 
USE 


JOURHAC OF TOE CYCAISTS Teese cise 


Published without a break since 187 


3 Craven Hill-London \ ? 


~ 
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Outdoor Hobbies and Sports 


of some 9,000 and a readership 
of 50,000. Passed round among 
swimming club members this 
journal is produced as a service 
by swimmers who charge nothing 
for the effort it costs them 
Copies are supplied to clubs at 
reduced bulk rates 

Nearly £3,000 has been contri- 
buted by Swimming Times to the 
sport and valuable practical help 
has been given the raising of 
£10,000 for training participants 
for the 14th Olympiad and £6,000 
for the 15th 

For others wh 
their own power 
water but in a d 
New Rowing ¢ lates monthly 
According to the publishers the 
journal has a ze following 
among universit' udents, mem- 
bers of adult clubs and 
past Oarsmen ar irswomen in 
all walks of life 


like to supply 
get about on 
“nt way the 


4 


Taking the road 


OBODY li 1 London 
and the ott! ger towns 
even in the er towns, 
villages, hamlet nd remote 
parts—needs t told that 
motoring is extr ¥ popular. 
And everyor d readily 
agree that it w i fine thing 
if each drive motoring 


trade paper 
have strong polic 
responsibilit 


h journals 
regards the 
ers for road 


safety Take 1 of Good 
Motoring, for exa 
The ABC circu figure was 


39,633 for the la 
1954. The com; 


months of 
figure for 


the previous \y< is 34,796 
Last year net s by 14 per 
cent over 1953 rding to a 
survey carried December 
the readership » at some 
172,000-——with . ) of them 


owning a car. One fifth of the 
readership, it was found, were in 
the habit of buying a new car 
every year. About five per cent 
of the circulation and readership 
are abroad 

Founded in 193: 
accent on road _ safety, the 
journal to-day still makes its 
greatest appeal to that section of 
the car-owning community most 
alive to its responsibility to all 
other road users 

The Vauxhal Votorist was 
first published in 1933, with the 
object of estab shing a direct 
nk between Vauxha Motors, 
Lid the dealer. and the custo- 
mer The whole emphasis was 
then and is now on “after sales 
Articles are carried 
which pass important informa- 
tion of various developments to 
the owner of a Vauxhall car 
which help him to maintain his 
vehicle in the best possible man- 
ner. The magazine is also of in- 
terest On motoring in general and 
is, in fact, a piece of sponsored 
literature which encourages the 
interest of people who may only 
casually see it in motoring or 
club circles 

The cwculation of this bi- 


with a strong 


service.” 


Mos 
Picture by Aeromodeller 

The growth of interest in model 

aeroplanes has been enormous 

during the past few years. It is 

now very far from being a “small 
hoy” hobby 


monthly now stands at 54,000 in- 
cluding 8,000 copies put out by 
the company’s overseas distribu- 
tors. 

The present circulation of 
Motoring stands at 45,000. For 
the previous six months and 
comparable period it was 42,000 
The type of people who read this 
journal have been calculated as 
the motoring public and the 
motor traders enjoying annual 
incomes of £600 and upwards 
The circulation overseas is 7,000 

Launched in the spring of 1954 
the Practical Motorist & Motor 
Cyclist is addressed to the real 
enthusiasts of the motor car and 
motor cycling wofld This 
Newnes venture has been an un- 
qualified success and now has an 
audited monthly sale consider- 
ably in excess of 200,000. Some 
idea of the exceptional progress 
of this monthly can be gained 


from the fact that the initial 
print order was only 100,000 
copies. 


Beginning with only a handful 
of readers in 1895, the Autocar 
has a weekly average net sale and 
circulation in excess of 125,000 
A number of special issues are 
published during the year includ 
ing a spring and touring number 
which comes out next week 
(March 11). The journal's road 
test reports are particularly well 
known Founded in 1903, the 
readership of the Motor covers 
all income grades and is a valu 
able aid to the small motor 
enthusiast and well-to-do car 
racer alike 

During the next six months the 
publishers of the Racing Pigeon 
expect to increase circulation by 
between 1,000 and 1,500 copies 
The net sale at present is 42,000 
and the figure has been moving 
up steadily for some time. The 
readership is almost exclusively 
composed of active pigeon racers 
or those temporarily retired from 
the sport 
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Economical posters 
with silk screen method 


ELATIVELY 


few print 
buyers and agents are 
aware that 48- and 16-sheet 


posters can be processed en- 
tirely by the silk screen 
method. 

The fact is, however, that short 
runs of 200 or so posters can b: 
very economically produced and 
even longer runs can compete 
with other printing processes. 
They are very durable and since 
oil paint is used for the produc- 
tion and the colours are fast to 
light, they have a remarkably 
long life. 


Fifteen colour pieces 


The Silk Screen Arts, Ltd., or 
ganisation have been responsible 
for very many posters of the 48- 


and 16-sheet sizes and shown 
here is their Smithfield Show 
poster which was designed bv 


Godbolds Ltd. Some of the 
posters are printed in up to 15 
colours. 

Another job carried out by 
Silk Screen Arts Ltd., was a 48- 
sheet Guinness poster showing 1 
Father Christmas carrying along 


SS 


SMITHFIELD 
SHOW == \| 


Designed by Godbolds Ltd., this 
striking poster was produced at 
modest cost. 


a Christmas tree of vast size. This 
was made up of 12 6l-inch bv 
4l-inch sections with an overall 
dimension of 240 inches by 120 
inches. In all it necessitated 58 


separate printings 


zeithout 


$4] 
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Humour in counter cards 


attracts the buyers 


HE use of humour in both 

the copy and the art work of 
clothing advertisements is well 
established but it has now been 
carried through into counter dis- 
play cards by the knitwear manu- 
facturers, N. Corah (St. Margaret) 
Ltd. 

Their new set of seven display 
cards, designed and executed by 
their advertising agents, Saward 
Baker & Co., Ltd, are } itrast 
to the material now [ i in most 
retail shops 


Absorbing a lot 


Too many firms seem | ave 
convinced themselve that the 
busy shopper would ¢ to 
absorb a lot of their | juct’s 
story while buy: of 
cotton or a tablet of The 
Corah display card ich 
mistake. Althoug! ire 
only nine by six inc atch 
the eye and hold | on 
On each a gay, hum awn 
figure stands out fr hack- 
ground of clear yur, 
and there is fr vding 
The space round *s 1S 
ample and the writtco “ssages 


W ed ha OF 4 


been lost 


” coast 


One of the new cards produced 
for the Corah organisation by 
Saw ard, Baker & Co., Lt 1 


are confined to a maximum of 
four words plus the name tag 

Ladies’, men’s and children’s 
knitwear are all dealt with tin 
this manner 


him! 


Many a conference, 

meeting to plan 

a piece of printing work 

has been thankful that 
Spicers Paper Consultant 
was there. 
not till the finished job arrives, 
that they realize just how much 
they owe to his guidance 


But often it is 


speak to 


Telephone: CENTRAL 4211 
19 New Bridge Street - London EC4 
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Photograph of 
the Month— I! 


Arousing 
fear 


()! the dozen or so photo 

graphs that have appeared 
in this series so tar, none pre 
viously has deliberately set out 
to arouse one of the com 
monest of basic human 
instincts —fear 


Fear 1s a powerlful motivating 


oree Any insurance company 
vill tell you so So will iny 
mployer--in times of depression 
Fear, self-preservation, these are 
powerful instincts which re 
irly asily roused 
! however, sound advertis 
e psychology t ‘play” lcar in 
i tisements ” Many have 
rgued ibout insurance cam 
vaizns harping too obviously on 
fatherless tamily theme If 
nl their daddy had provided 
them hen bre as here to 
fier 


Frailties of flesh 


Well the modern school of 

ing m believes that the con 
cence of the people needs a more 
firect awareness of the fraslties of 
human flesh —and it gets results 
n the same way, perhaps adver 
tising, too, can occasionally be 


wore direct, and less squeamish 


It is. however, most unusual 
» find a trade paper campaign 
based on a violent 


clementa 
motion but in this month's 


wice of the selection panel, the 


I Walter George agenc has 
turned up a trump of its kind 
thanks to t dramatic study 


b Charles Wormald 1 photo 
grapher of high standing in his 
profession, but not, oddly enough 
one who would normally be 
issoctated with this ilmost 
American story-illustration sty! 


v 


Two colours used 


Ihe photograph as here repro 
luced has lost something of it 
mpact because, as seen in th 
current campaign tor the Gypsun 
Building Products Association 


wus designed for two-colour 


production, a tint of tri-colou 
red being laid over the black and 
white half-tone block to build up 


’ 
the impression of fire and heat 


and very successfully, too 
Ihe stripping of the dramatic 
headline That cry the children 
never heard—FIRI so adds 
greatly to the feeling and atmo 
sphere of the shot again 
missing in this straight reproduc 
tion from the photographer's 
print 


§4) 


Photography in Advertising 


Wormald has contributed 
series of powerful studies. cach 
of which will appear in coming 
months in the architectural and 
building trade press—the Builder 
trchitects Journal Illustrated 
Carpenter and Builder, and so on 


\ word about the decision to 
base the campaign on fear 
Gypsum ts 4 common varict 
f alabaster. and while it has 
been used in building for cen 
turies, plasterboard incorporating 
gypsum is a relative newcomer 
Plasterboard ts a sheet matertal 
combining low cost and a high 


degree of fire resistance 


The I W alter George 
j 


iwerncy faced win the sales 
roblem of promoting the sal« 
f this tvpe of board in a com 
etitive market’ where ther 


no fire-resistant boards a 
already fitmly established, de 
cided not unnaturally that their 
main emphasis must be on the 


safety of their clients product 


its additional 
qualities 


protectiveé 
Imaginative lay-out and Wor 

mald’s. fine photography have 

effectively put this across 


In the first issue of 
each month ADVERTISER'S 
Weekly is publishing an 
outstanding commercial 
photograph chosen by a 
selection panel comprising 
a nominee of the Institute 
of British Photographers, 
the Editor of ADVERTISER'S 
Weekty and John Heron. 
Photographs should be sent 
to the Editor and the test of 
eligibility is simply this . . . 
is the photograph selling 
something? 
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FIRE! 


heard ~ 
“dren never 
Trat ory the oP 


This is how this month's selected 
photograph appears within the 


context of an advertisement 
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AW, D NOW @ A “Photograph of the Month” 
on ILFORD 773 


Phis brilliant interpretation 


of a young fashion editress, 
used by Kensitas in a new 
series of advertisements, gives 
full scope to the superb 
qualities of Ilford FP3. 
Commissioned by 

Mather and Crowther Ltd., 
it won for Oluf Nissen the 
satisfaction of having 
scored a ‘* Photograph of 


the Month” success 


ILFORD LIMITED ILFORD LONDON 


Trade Showroon 106 107 High Holborn. London, WC.! 
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Photography in Advertising 


Outstanding action shots 


with new development 


ADVERTISER'S WEEKLY 544 
60 and 72 point sizes have now been added to 
Times Bold Titling Series 332 (shown above in 60 pt.), 
Times Extended Titling Series 339 (shown below in 72 pt.), CTION! Action! is the 
and Times Titling Series 329 (shown below in 60 pt.). eae age ee =o 


TIMES 


Also newly available are the eagerly-awaited 
16, 20 and 22 point roman and italic display sizes 
327, complete with the 90 


1r European languages. 


TITLINGS 


rHE MONOTYPE CORPORATION LTD 
Registered Office: 55-56 Lincolns Inn Fields, London, W.C.2 
Head Office and Works: Salfords, Redhill, Surrey 
Registered MONOTYPE Trade Mark 


of Times New Roman Series 


accented sorts required f: 


Poul: 
Fit be A UNE B80a80 
Tt pe “ 


me 
Ot HOROEN Kotte 


= TTITITTTINITT 


SPRING STREET w.2. 


exposures of 1/1,000th of a 
second; and electronic flash 
that gives exposures far, far 
faster than the fastest shutter, 
there is little excuse, in this 
fast-moving world, for the 
carefully posed wax fruit set- 


pieces so beloved of our 
grandfathers. 
Yet curious thou it seems, 


in advertising the ca 
often used to reco 


i is more 
set-pieces 


than commentaries < ife as wt 
' really is 

It is not unna that a 
photographer wh ning was 
the fast-moving ba with its 
quick - changing ds and 
fancies, should s imbue 
action into his | phy for 
advertising—as t ho have 
admired Roger t's half- 
pages for Mazda ie Times, 
spaces in Punch elsewhere 
will have noted 

Pair of fencers 

The latest a narkable 
multiple exposure roboscopic 
electronic flash) of a pair of 
fencers in action brilliant 


example of a tec ie which 
would have been tec cally im- 
possible not so long 

It is, however possible 
to create interestit action 
sequences without the expense of 
stroboscopic equipment, and 
without the overlapping of images 
which Wood has used in his 
Mazda series. From this same 
artist, then, comes a new sort of 
action sequence time for 
Berlei underwear 

This technique of entirely 
separate negatives, finally mont- 
aged on to one panel, is much 


more claborate and time-consum- 


4d lightful feeline of grace 


and 


By JOHN HERON 


ing, but (handled as Wood has 
handled Berlei’s spring girl) gives 
a delightful feeling of grace and 
zip. 

Stroboscopic or montage? You 
pays your money and you takes 
your pick .. . providing you have 
agencies as action-minded as 
Mather and Crowther (Mazda) or 
London Press Exchange (Berlei} 
and a photographer who can 
capture life and movement as can 
Roger Wood. 

. 7 * 

A FEW months ago I reviewed 
at some length the latest develop- 
ments in Associated British 
Pathé’s colour process, Pakolor 
...Wwhich had made big technical 
strides since its introduction. 
This enterprising firm has now 
sent me its latest product—a com- 
plete processing and printing out- 
fit which contains all that is neces- 
sary for the professional photo- 
grapher to give his darkroom staff 
a “trial run” at the process 
Costing £3 7s. 9d., this neatly 
packed set contains a seven by 
five inch safelight for Pakolor 
paper ; a packet of Pakolor paper, 
10 sheets quarter- plate size, and 
a test strip; a wire filter-holder to 
attach to the enlarger lens; a 
strong card in which is mounted 
the red, blue and green filters ; 
and a complete set of chemicals 
by Johnsons, of Hendon. These 
are packed in two portions—part 
one makes 80 oz. of working 
strength developer; part two 
makes 21 oz. each of stop bath 
stock solution, bleach-fix working 
solution and  hardener-stabiliser 
solution; and very detailed 
instructions. 

The only additional 
necessary is, of course, the 
Pakolor colour negative film, 
which is freely available from all 
good photographic dealers or (to 
the trade) direct from Associated 
British Pathé. 


article 


zip has been achieved by Roger 


Wood for Berlei by a sequence of separate negatives subsequently 
montaged. 
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DUBLIN NEWSLETTER 


From Edward F. MacSweeney 


‘Widening recognition of ' 


market research value 


\ ARKET research is one of 
+ the main topics of adver- 
tising interest in Dublin at the 
present time. 

Domas recently completed two 
successful schemes of store 
checking and consumer research 
here on behalf of Thomas Hed- 
ley and Co. for “Tide”; and in 
the newspaper field David Luke, 
handling publicity for the Even- 
ng Press, has been carrying out 
extensive readership surveys 
Some research work has also 
been done by Cerebos (Ireland). 

Further point to market 
research, which has come rather 
late to Ireland, at least on a 
major scale, is given by the deci- 
sion of the A. C. Nielsen Com- 
pany to establish an office in 
Dublin. Staff are already being 
sought and W. V. Kingston, of 
that company, is due here next 
week to talk to the members of 
the Incorporated Sales Managers’ 
Association (Ireland Branch) on 
the subject. 


Detergent war grows 


The detergent “war” is just 
beginning to warm up in the Irish 
territory and a large scale direct 
mail coupon distribution scheme 
has been undertaken by Lever 
Bros The Irish consumer, 
hitherto not subjected to any par 
icularly heavy barrage of direct 
mail advertising, has also during 
the past few months received 
broadsides on behalf of Time 
and (more recently) the Reader's 
Digest 

A new publicity campaign is 
inder consideration by the 
government for national savings, 
ut no definite schedules have yet 
heen prepared. Another govern- 
vent campaign, probably start- 
ng next month, will be for Army 
ecruiting to bring the Defence 
Forces up to normal strength ; 
his is not expected to be a heavy 

ampaign, but is an “annual.” 

Competition for air line traffic 

the major international com- 


panies 1s developing. Pan Ameri 
can IWA and KLM have 
had offices in Dublin for some 

me, now Swissair has estab- 


shed a: district office in Ireland 
with Felix O'Neill (formerly of 
Aer Lingus sales department) as 
anager. It was formally opened 
st week on a visit by the com 
pany’s vice-president in charge of 
Ivertising. publicity and sales 
fucien Ambord,. and other senior 
xecutives 
Later this month James Nolan 


PRO for TWA, is due in Dub- 
lin to address the public relations 
course students at the Dublin 
High School of Commerce, and 
to speak at a lunch meeting of 
the Publicity Club of Ireland of 
which TWA's Irish manager, 
Liam Boyd, is chairman. 

Following the success of an 
Irish-made film “It's In The 
Bank”—a propaganda film for 
the Irish National Blood Trans- 
fusion Service which is now being 
given commercial distribution in 
Ireland—leading members of the 
fish trade in Dublin are consider- 
ing a project for a film to support 
an “Eat More Fish” campaign. 

Several of the major firms have 
recently gone into the quick 
frozen fish trade, but the con- 
sumption of fish per head of the 
population (particularly in inland 
centres) is very low The 
Evening Press recently carried an 
advertising-supported feature on 
fish for the Lenten season when 
consumption always takes an up- 
ward curve. 

IN Brier: Latest sponsor on 
Radio Eireann is “Vaseline” with 
a sports programme presented by 
top commentators Agricul- 
tural organisations are asking the 
Department of Agriculture to 
finance the production of educa- 
tional films A meeting is ex- 
pected to take place early this 
month between all interests likel\ 
to be concerned with the promo- 
tion of an Irish Advertising and 
Publicity Exhibition in Dublin in 
1956 


| Ball point show 


Designed by Richard Lonsdale 
Hand {4 ssociates wv new 
window display unit can feature 
any of the Biro ball point pens 


the Top of the market read 


ADVERTISER’S WEEKLY 


THE IRISH TIMES 


London Office: $9 Fleet St.. F Cu 


(Incorporated Practitions 


in Advertising) 
mean business 
IN DUBLIN 


Publicity House, Pearse Street 
IN LONDON 
St. Stephen's House, Westminster 
IN COLWYN BAY 
25 Prince's Drive 

IN DERBY 

24 The Strand 
IN NEWCASTLE-on-TYNE 
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SILK SCREEN ARTS Lt 


97 SHIRLEY ROAD. CROYOON 
ADOISCOMBE 3147-8 


SPEEDY SERVICE 
) EXPRESS 1 
DELIVERY 


HIGHEST GRADE 
CLEAN © SHaneP 
RAST MaminiP 


—the Top of the Mornings 


R. P. GOSSOP LTD. 
@ Artists’ Agents @ 


36, CARTER LANE, E.C.4 
CENTRAL 6950 
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Ex-test pilot 
climbs higher 


AERONAUTICAI engineer Lt- 
Commander, RN, and now adver 
tising seer director—that 1s i 
la of the areer ol 
Herbert James Lavers, 
to the expanding staf! 
ot Met ar 
Erick oT 


Pip Lavers 
| 


bret sunmur 
4)- year-old 


latest add 


fact that the 
Service can 
levelop q sali 
ties of value 
in the world 
of commerce 
Having taker 
his engineer 
ing degree at 
London Uni 
versity he 


H J La er 
joined the 
t lee Air Arm st when it was being 
ken over by the Navy from the 
\ Force became one of its first 
pilots erved as squadron 


ind ended his war service 
commanding an air station in Aus- 
trait 
But in 1946 he decided to enter 
sdvertising, and deliberately chose 
! which he gained 


nall firm with 
tluable experienc writing hotel 


brochures and selling space in them 
Then. successively, he became a 
copywriter with the Manchester Oi! 
Refinery and Petrochemicals 
technical copywriter and adviser 
with Mather & Crowther and 
account executive with Young & 
Rubicam, for whom he handled 
Heinz, Gibbs’ Solid Dentifrice, SR 
Toothpaste, Johnson & Johnson, 
and other accounts 

His move to McCann-Erickson’s 
was largely through the influence of 
Frank Hoppé, a director of that 
sgency, who, when he was director 
of the campaigns division at the 
Central Office of Information, and 
since, has had plenty of opportuni- 
tices for appreciating Mr. Lavers’s 
qualities 


Versatile fellow 


Ar the New Gateway Theatre the 
other day was performed a farcical 
comedy, “Funny Business,” by a 
rather remarkable young man. He 
is Barry Rose, who, at 31, has been 
advertisement manager of the Justice 
of the Peace and Local Government 
Review for 11 years, which at the 
time of his appointment must have 
made him one of the youngest ad 
managers for a class weekly in the 
country. In addition he is a triple 
councillor, being a member of the 


West Sussex County Council, the 
Chichester Rural District Council 
and the Pagham Parish Council 


ADVERTISING MANAGER’S CORNER 


SCIENCE SURVEY 


What with fluorescence 


phosphorescence, illumin- 


ation, animation and articulation, the only scientific 


discovery that the old firm 


job of selling is the aton 


be shaky on nuclear 
a lot of know-how in 


customer's reaction 


hasn't harnessed to the 
bomb. While we may 


reaction, we've accumulated 
the 


past 40 years on the 


and we don’t need a Geiger 
counter to tell us what makes him tick. 


So if you 


want the scientific approach to your display prob- 
lems, step into the back room and have a word 


with Professor Harris 


You can 


be certain that 


the famous electronic brain will produce the kind 
of original solution you're looking for. 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29 30 KINGLY STREET, LONDON, W.! 
REGent 3295/67 


Telephone 


546 


Several advertising executives are now in 
commercial televis 


there. The trip wa 
in London are (lef! 
director, Gordon & 
director, R. J. Dil» 
of the “Kent Messenger” 


Hardy; 
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the United States studying 


und establishing contacts with television networks over 
unised by impresario Russ Hardy. Boarding the plane 

right): Mr. 
iotch (Advertising) Litd.; 
rth Advertising Lid.; H. R. Pratt Boorman, proprietor 
">: and L. Dorrity, managing director, Nicholls 


J. H. A. Cocks, managing 
R. J. Dilworth, managing 


Dorrity Advertising. 


Oh! What a night 


for PR men 


, 

Pur guest list the annual 
inner of the Ins e of Public 
= By held at G venor House 
n Friday, could stand comparison 
Pith that for any event in the 


auvertising calenda 


Look at the table! Three 
peers, a Minister ex-Minister, 
representatives of al! three political 
parties ISBA, tt Advertising 


Association, IPA 

Employers’ Confeder 
Dock Labour Boar 
and the Press Club 


!AMA, British 
on, National 
Thirty Club 


Elsewhere I! ‘ television 
celebrities fam faces right 
left and centre 

After speeche he PR men 


danced gaily For id they not 
been praised to ti skies by the 
Great Blue Chief Tory (once 


arch-enemy) government public 
relations? 

Lord Swinton did not stop at 
generalisation, either He spoke 
of T. Fife Clark as “that wonderful 
little man“ and described how he 


always told the Prime Minister 
“Don't worry. it will be all right 
there” when any Cabinet decision 
called Lex Hornsby into action. 

Altogether it was quite a night 
for public relations 


BBC to Hulton 


IN relinquishing the control of the 
BBC Light Programme to come back 
to journalism as joint general manager 
of Hulton Press next month, Kenneth 
Adam does not feel it is making too 
much of a break. For years his 
career has 
been a mixture 
of the two 
activities : he 
did a _ great 
deal of broad- 
casting when 
he was with 
the Manches- 
ter Guardian 
and The Star, 
and he tells 
me that he 
hopes that the 
BBC will want 
him to con- 
Kenneth Adam tinue to broad- 

cast on current 
affairs as a chairman of discussions 
My hope, and belief, is that they will. 
He is surely right when he says that 


there is a great affinity in the techniques 
of communicating to mass audiences, 
whether the medium be the Light 
Programme or a journal of wide 
circulation 

At Hulton Press Mr. Adam's 
responsibility will be “ developing 
the company’s activities.” When 
asked him whether this would in- 
clude Mr. Hulton’s new journal, all 
he would say was that he hoped he 
would be able to be of use in which- 
ever way Mr. Hulton asked him to 
be ! 


After the Fair 


EMMEDIATELY the Stationery 
and Book Trades’ Fair closes 
Maurice Joslin, chairman and man 
aging director of National News- 
agent Ltd., will be packing his bags 
for another visit to America His 
itinerary includes Philadelphia, 
Washington, Augusta, New Orleans 
Dallas, Los Angeles, San Jose 
San Francisco, Chicago and 
Toronto. In addition to discussions 
with the British Consuls in the 
United States and the UK Trade 
Commissioner in Canada, he will 
attend the Stationery Fair and the 
International Trade Fair; also con 
ventions of the Atlantic Coast Inde 
pendent Distributors’ Association in 
New York and the National 
Stationers’ Association; contact the 
International Circulation Managers’ 
Association (of which he is one of 
four British members) and many 
other organisations, as well as 
renewing acquaintance with the 
editors of several trade journals 


CONTACT 


WEEK'S WISECRACK 


~w 


“I don’t like the client but 
when I take him out I just 
have to gin and beer it.” 
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'*No ties’ for Don 
Archer’s new 
TV company 


Don Archer, for the past 
year TV and film executive 
for John Haddon and Co., 
Litd.. is forming his own TV 
producing company, Bantock 
Productions, the name used 
for a similar company which 
he started in the United States 
five years ago. 

Mr, Archer's first client is 
Haddons, for whom his com- 
pany will service the produc- 
tion side of the agency's TV 
and film business. 

For the time being Bantock 
Productions will be housed 
under the same roof as Had- 
dons at 11-12, Salisbury 
Square, EC4. The new com- 
pany has announced that it 
has no agency ties of any kind, 
and is already working for 
other clients of its own. 

Mr. Archer has made ar- 
rangements with his American 
company to open offices in 
New York, Chicago and Los 
Angeles for the exchange of 
programmes between the two 
countries. 


Change of name 
follows expansion 


Photocolour Laboratories Ltd 


announced last week that they 
have changed their name to 
Industrial Colours Ltd The 


change was effective from Tues- 
day 

Photocolour Laboratories was 
formed in July, 1951, to exploit 
a new colour photography pro- 
cess and develop their patents on 
fluorescence They state that 
wing to the steady expansion of 
their markets for fluorescent 
colours, the photographic depart 
ments have become only a small 
facet of their business, and it has 
been decided that the old name is 
nappropriate 

The board of directors remains 
nchanged Industrial Colours 
Ltd. will combine the activities of 
photocolour laboratories, bel 
lour and tricolour 
Photocolour’s first product was 
Fluorink and this was followed 
Fluocoat glossy screen colours 
ind Fluolac glossy paints 


Ads for caravans 


\ special session devoted to 
advertising and publicity has been 
rganised by the National! Cara- 
van Council for its first annual 
ymvention at Folkestone on 
Wednesday. March 16 to 18 
mpeaker will be George Worledge, 


int managing director of Alfred 
Pemberton Ltd. Some 500 dele 
zates and their wives will attend 


he convention, with which an 
xhibition of caravan components 
ind materials will be allied 
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L. G. Windybank’s winning poster 


Club aids town’s 
publicity for 


local show 


Members of the Publicity Club 
of Nottingham are helping to 
publicise the Royal Agricultural 
Society's Annual Royal Show to 


be held in their town this year 
from Tuesday to Friday. July § 
to 8. 


G. H. Parker, the club's presi- 
dent, is chairman of a local pub- 
licity committee for the Show 
which comprises a number of 
club members, local advertising 
managers, and representatives of 
poster contractors and local 
newspapers 

A poster design competition 
for the Show, organised by a 
sub-committee has been won by 
L. G. Windybank, of Rex Pub- 
licity, Nottingham, who was 
awarded first prize of £25 in 
Group A. Runner-up, who re- 
ceived £10, was C. A. Page of 
Tamworth Winning entry in 
the juvenile group was F 
Winters, and runner-up J. Stan 
sall 

A total of 150 entries were re 
ceived and these are to be ex- 
hibited shortly in the City’s Art 
Gallery in Chapel Bar, Notting- 
ham 

A shop window dressing com- 
petition is also being organised. 
Prizes to the value of £150 are 
being offered to the winners in 
three groups in the competition 


Sole Agents — 
OVERSEAS PUBLICITY & 
SERVICE AGENCY LTD. 
29, Oxtord Screet, W.i 
Phone: GER 0737/8 
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7; 000 COPIES 
24> | 


SiC INCH / 


LEICESTER 
MERCURY 


NEW RATECARDS CAN BE OBTAINED FROM — 
——— KOMIDON REPRESENT ATIVE— 
CPR CRANE 44-45. FLEET STREET. EC 4 


—— 


For the local government market 
—your schedule should include 


Telephone GROsvenor 7452-3-4 
Display Advertising Offices, 21-22 GROSVENOR STREET, LONDON, w.' 
N (FW) 


: Sik Sereen Colour Printers 
: in Advertising 


66, WALDECK ROAD, CHISWICK W4_ Tel: CHiswick 3359 & 1789 


| | * ROYAL SHOW, ’ —= 
a a x NOW Am 

mn yan.o00 
al gon (a 

: Pp \ TRADE RATE: 

: : : "27/6 sic NCR | | 
a L 
— — | 
: LocAL —— 
' GOVERNMENT 
CHRONICLE 
Poona Stain 
a a Regina Studios 
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Publications News and Notes 


‘American Daily 


becomes Weekly 
The American Daily has ceased 


daily publication and now to b 
a weekly newspaper uh the t 
of Thee American Weekend. It w 
lav 12 to 48 pages divided 
news and magazine sections with 
16-page colour comic section 


* * 


Extensive advertising 
ind provincial newspapers 
used tor th March 
Reader's Digest. 

* * 

Iype area of The 
Journal will be increase< 
by 7 in. from the Ja 

ue The publist 
hasing Officers Associa 
that mt will provide 100 

space for 334 per c 
New full-page rate 


Purchasing 
/ Ta ' 


a ad » 
Winners of a photog 
mp or in Sporting 

to D 


lo 
ph ig 


Record 


. 


Commercial Motor 


n irct 


Details of books planned for 
publication during the next six 
months are contained in the Spring 
Number of the Publishers Circular 

Booksellers Record. 

” * - 

The heavy press and poster cam 
paign for She magazine wil! be 
continued for the second 
This issue, the April number 
include an offer of a brooch 
pair of ear-rings for 5s 


msuc 
will 
and a 


” 

The Advertising Associatio 
leaflet “Read the Contract First 
was reproduced in full in last week 


“The Garage and Motor Agent.” 
* * * 


“Should stockbrokers advertise 
the subject of an article the 
Manchester Guardian Survey of 
Industry, Trade and Finance 1955. 
It gives an account 
ences of an American stockbrok 
firm. With over 130 pages 
supported by advertising. the 
ey sells at two shillings 
~ - + 
April issue of Handyman 
Spring Number—will contain a 
four-page section by W. P. Matthew 
on interior decorating 
+ 


Oo « f 


* 

To conform with the rest of the 
London Counties Newspapers group 
Sheerness Times-Guardian is 

1 10-em column width from 
Nine columns per page 
be carried instead of cight. 
* * * 

Cope’s Racegoer’s Encyclopaedia 
for 1955 is a Diamond Jubilee 
edition, celebrating the firm's 60 
years of bookmaking 272 
pages it ts being sold at 


Hanover Square 


' 


inv an idea 


product famous. 


TOWNEND-SMITH & HARD) 


L 


MATERIALS: 


wey ey 
HAN DANA 


Loe 


This is a 

tarterly circulation 
paper. Materials Handling News, 
being launched in June by Associated 
lliffe Press 

” * om 

This year’s Journal of Commerce 
Annual Review has 446 pages plus 
heavy volume 


te of the new 


contro 


cover and carric 
vertisements 
* * 

May issue of Stores and Shops 
will be a 1955 BIF trade promotion 
number 

* * 
lion Berry ¢ Ltd.. 
nted adver ment repre 
Austro Flug, Kalte- 
technik, Allgemeine W armetechnik, 
and Sport Beobachter. 
* ” 


appo 


seniatives or 


Motor Transport publish a 

¢ cence numb t week 
& + * 

The curr British Vogue Ex- 

port Book i 1 four 

! British Indus 

of the latest 

in Britis 


npres woo! 


page 


. 
wo-piece spring 
designed 
offered in 
Woman. 


Commission up 
Ihe British Legion 


increased ager 
10 to 1S per 


next week's 


Journal 


nas 
pa 


dD av 

Ippo: gdom 
tiseme repre i for New 
Zealand Outdoor " d Res Zealand 
Dog World, iblished by Asso 
bl I Mastertor 


cal 7 

domestic edit 
Times are being in- 
creased by § cents per line. Rates 
have also been increased for the 
Montreal Star. Both are represent 

in this country by Joshua B. Power 


Ltd 


on of 


Rates for the 
the New York 


« « * 

The Nursery World for March 
will be double-size. with a colo 
supplement of knitting patterns for 
children’s clothes 

* . * 
Home Beautiful 
advertised in London 
provincial papers 

* . 


March 
will be heavily 
evening and 


ssue of 


Prizes will be given for the 
vening dress, suit and beach 
in the Evening Sante 1958 
Design-your-own-dre contest. The 
three winners wil! he ave th nent designs 
nade by Norman Hartnell 


pest 


out 
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We Hear 


The Mayor of Harrogate, Cir. 
D. M. Christelow, led a deputation 
to the Board of Trade last week to 
discuss the development of Harro- 
gate as a centre for trade fairs as 
well as for conferences. 

* * * 


Members of the Federation of 
Master Process Engravers heard a 
panel of council members discuss 
many of their domestic problems 
at a brains trust meeting of the 
Process Engravers’ Club.  Chair- 
man was A. N. Hunter, Sun En- 
graving Co., Ltd 

* * * 


The name of the Stoke-on-Trent 
& North Staffs Billposting Co.. Ltd 
has been changed to North Staffs 
Poster Services Ltd 

* * * 


March the 100 Good 
Exhibition will be 
annual conference of 
the Home Counties Printers” 
Alliance, held at the Grand Hotel 
Eastbourne. from March 4 to 

From March 11 to 18, it will 
the Medway 


Rochester 


During 
Catalogues 
shown at the 


visit 


College of Art in 


Relaxation 


Rawtenstall (Lancashire) Corpor 
ton transport committee proposes t 
elax restrictions on pools and 
quor advertising on its buses, but 
will ask for any such advertisements 
0 be submitted for approval before 
being displayed. 

* * * 
As part of 


drive 


an intensive publicity 
to encourage people to com 
land during An Tostal. Ar 
Failte have issued a specia 
Information leaflet which 
being sent to travel agents 
riers in America and Great 
and 40 countries in Europe 
and the Middle East 

* * * 


G. McAuliffe 
hicit and Sales 
members of the Notti 
of the Incorporated 
agers’ Association 

*. * 


Cross, Ltd., the 
and blockmake 
r of firms who wish to 
holiday charts which 
to their friends in the 


and car 
Britai 
Africa 


spoke on “Pub 
Research to 
ngham branch 

Sales Man 


printers 


would 


Examination 


Annual examinations of _ the 
ish Federation of Master 
ters in costing and estimating 
will be held this year on Saturday 
costing. May 7; estimating, May 


* * * 
Holmes & Co., Ltd 
Newquay Publicity Committee ar 
new members of the Ir sla orat 
S ety of British Adv s 
. * Z 


Maidenhead 
heen told by 
that difficulty had 
need in securing the 
dvertisements” for display on its 
tter bins 


WwW. ¢ 


Town Council 
its borough 


nas 

surveve 
exper 

necessar* 


heen 


speci 
greemecr 
Advertising 
Committee 


0 utdoor 


Industry Advertisement 
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To meet the continuing expansion of Dorland . .. second extension 


of Creative Department in two months 


* 


FIVE MORE 


important new posts 


SENIOR 


Campaign Planner 


* 


for progressive YOUNGER 


Copy/Ideas Man 


CREATIVE * 


SENIOR 


M E N Visualiser 


* 
We are asking for applications from high grade creative men who 
would feel at home as members of a happy and harmonious team TWO 
working On an interesting variety of accounts. 


: Younger Visualisers 
For the senior posts we want to find that combination of sound 


experience and individual freshness of approach which produces 


work which is equally exciting to the client, the reader and the * 

creative man himself. 

In the not-so-senior, we shall look for a high standard commen- STUDIO JUNIOR 
surate with experience and an eagerness to learn much from the This is an opportunity for a 
senior men in the department. bright youngster who will be 


given every chance to develop 


Fullest details of your experience and salary requirements will be 


appreciated. * 


DORLAND ADVERTISING LTD. 


Incorporated Practitioners in Advertising 


Dorland House, 18-20 Regent Street, London, $.W.1. Telephone: WHItehall o112 
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Current Advertising 


Shoe companies launch heavy 
spring selling drives 


Heavy spring campaigr 
being launched by many 
cading shoe compar 
national and provincial pre 
women Ss Magazines 

New, exciting st) 
mmiort {-Class 
ade press adver 

lop Casuals are 


pring range of casual shoes wi 


Quadruplets for 
Schweppes jotoss 


spac 


ny Schweppes drit 


been produced 
¥ 5 ‘ lifford Bloxham & 
Partners Ltd. 


jrawn by 


MILES CHANCE 


are to be launched late in Apri 

Charles F. Higham Ltd. 
handle the account, state hat 
spaces in national daily and Sunday 
papers, womens magazines and the 
trade press will be used 

The Panda Footwear Co. Lid 
will be launching their spring cam 
paign this month using the nationa! 
press, provincial papers, women's 
magazines and the trade press. The 
drive is stated to be the “greates 
ever” Panda shoe selling campaig: 
Agents are Service Advertising Ltd. 

Another campaign which starts 
this month is being launched by 
Portland Shoes Ltd.. who are using 
he whole of the national press 
provincial papers, women’s mag 
zines and the trade press for a 
Portland Shoe Week. Agents ar 
Pictorial Publicity Ltd. 


National drive for 
Banner boys’ shirts 


The first-ever national 
campaign for Henry 
Sons Ltd.'s bovs'’ sh 
launched this spring Ha If- 
being taken in the Daily Mir 
Sunday Pictorial with cher [ 
in national daily and Sunday pa 
Radio Times, women's magazines 
junior newspapers and trade jour- 
nals. 

Display material and a free block 
service are available to retailers 


Agents are A. H. Knowles Lid. 


advert 
Bensermas 


Pages are 


represented by 


ARTIST PARTNERS LTD. 


44a Dover St., 


London, W.1. 


Hyde Park 9941, Ten Lines 
LINTAS, STOCKMOLM. VIRGINIA NO. 6 CIGARETTES 


This display material has been pro- 
i by Osborne- Peacock Co. Ltd. 
nth s late eparation Late 
poe ed 
ture shows 
Lamble. of 
who were 
plete package 

Rothschild 


publicity 


duce 


Night Final wh was 
at a party last we Pi 
M. Gray (left) ar K 
Design Research Unit 
responsible for ’ 
designing Mis 
(centre) is adverti ge and 


manager of Inn 


. 
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Large spaces for 
Pond’s new cold 
cream series 


A new series of ‘advertisement 
for Pond’s cold cream have started 
in the national press with a half 
Page in the Daily Express. 

Large spaces in the Dail 
and half-pages in women’s 
zines backed by full-pages 
trade press are being used 

Display material has been pro- 
duced by the agents, the J. Walter 

pson Co. Lid. 


More Current Advertising on 
next page 


Mirror 
maga 


in the 


CURRENT ADVERTISING AT A GLANCE| 


Accounts 
GRUNDIG (GREAT BRITAIN) 
LTD. for W er George Ltd 
nal. provincial 
ill recording 

and dictating machines 
PERPLEX Swedish toilet 
preparation Alfred Bates & 
Son Lt mpaign using 
nauona! and Sundays, 
London even ng “ mane maga- 


zines and trade 
LEON GOODM ‘N- DISPLAYS 
*R account for 


LTD. pre and 

the John Mu hy Organisation 
CHAMBERL AIN’ S LTD.. Norwich 

—_ for Greenwood Advertising 


P. _ A. CAMPBELL LTD., White 
Funnel Fle of pleasure 
steamers PR account for John 
Hurd & Co 


Campaigns 
DUNLOP CASUALS, using 
national daily and Sunday 
papers, women’s magazines and 
trade press. (Charles F. Higham 


Lid.) 

PORTLAND SHOES LTD., using 
whole of national press, women’s 
magazines, provincial papers and 
trade press (Pictorial Publicity 


Lid.) 
PANDA FOOTWEAR CO., LTD. 
national press, women’s 
provincial papers and 


(Service Advertising 


using 
magazines 
trade press 


Lid.) 

NINE ELMS paints usin 
evenings provincial yp 5 
press, f Imiets and a a 
using (Greenlys Lt 

ENGL a ELEC TRIC tt MBLFR 
DRY FR. us'ng nation al and pro 
vincial press, and women’s maga 
zines (Legget Nicholson & 


Partners Ltd.) 
KELLOGG’S RICE KRISPIES. 
in Irish nationals 


using haif-pages 
(McConnell’s Advertising Service 
Ltd.) 

THE FILLERYS /(GREA!I 
BRITAIN) LTD. using half-pae 
in Daily Express and spaces 
national dailies, weeklies 


g London 
trade 


adver 


and 


monthly 
Baker & 


weekly and 


(Saward 


women’s 
magazines 
Co., Ltd.) 
LIGHTNING FASTENERS LTD. 
using national daily and Sundays 
London evenings, general interest 
trade press. (F 
é Wood & Par iners Ltd 
RINSO, using national daily papers 
for “Special Offer” campaign 
(Lintas Ltd.) 
LEVER’S, using half-pages in Dail; 
Express, Daily Heraid 
Mirror, Mid-Week Reveili 
Weekend Mail, full 
Daily Sketch 
zines 


pages in 

and w ome n’s m aga 
and a 13 in. by five-columr 
in the Daily Mail, to pub 
car competition (Linta 


sc HWEPPES, using four pages i 
colour in Picture Post, Illustrated 
Woman & Beant) and 
Fair, for fruit 
paign and national! and provi 
ai (Clifford B! oxham 7 


ATE NIGHT FINAL by Innoxa 
using full pages in women 
magazines and a provincial press 
campaign for imtroductory drive 
(Osborne-Peacock Co Lid.) 

POND’S cold cream using half 
pages in Daily Express and Daii 
firror, women’s magazines and 
trade press. (J. Walter Thompsor 
Co. Lid.) 

FRY'S CARAMETS, using half 

pages and large spaces in nationa 
daihes. full pages and half-p page 
m colour in_ general nter 
magazines. (Foote. Cone & Be id 
ing Ltd.) 

SCINTILIA LID. and LESTO 
power tools. using half-pages 
technical and trade journals. (G 
Street & Co., Ltd.) 

PYE LTD. using half pages and 
whole pages in national press 
and double-page spreads in gc 
ral interest magazines for T 

campaign. (Arks Publicity Ltd.) 

NEW YORK GIRL shoes, using 
women s$ magazines nationa 
Sundays. provincial press and 
London evening papers. (Allar 
dyce Palmer Ltd.) 
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Current Advertising—contd. 


Swedish account 
for Alfred Bates 


Alfred Bates & Son, Ltd. 
have been appointed to handle 
advertising for the Perplex 
range of products which are 
marketed under the name of 
Yaxa. Perplex, Ltd. are a 
Swedish firm and are shortly to 
launch a range of Swedish toilet 
preparations in this country. 

The account is claimed to be 
one of the largest to come to 
this country from Sweden since 


the war. Large spaces in 
national dailies and Sundays, 


London evenings, full pages in 
women’s magazines and a trade 
press campaign are to be used 
to promote the products in a 
campaign starting late April. 


Extensive drive to 
sell TV sets 


This month marks the opening of 
on-wide campaign for 
Pye TV sets. The promotion will 


. le 
a led Sales 


be using wh nd half pages 
mn maior national . rs. 

The schedule includes the Daily 
Express, Daily Mail, Daily Herald, 
Daily Mirror, Daily Skeich, News 
Chronicle, London evening papers, 
Rad Times and double-page 
spreads in Picture Post and Every- 
Dod 


The scheme is backed by sales aids 
which include posters, leaflets, price 
card holders and dealer advertise- 
poses Agents are Arks Publicity 
Ad. 


Ten cars offered 
in Lever’s contest 
Ten Hillman cars and £100 with 


each are offered in Lever's 1955 
competition 

Large spaces will feature the com- 
petition in national daily, Sunday 
and week papers 

Half-pages in the Daily Express 
Dai Herald, Dai Mirror, Mid 
Week Reveille and the Weekend 


Mail, full pages in the Daily Sketch 


and women’s magazines and a 13 in. 
by five columns space in the Daily 
M ai cing used 

Ih s one prize for each of the 
] gional areas in the UK. The 
comp ion promotes four Lever 
producis—Surf, Lux, Sunlight and 
Lif and = =6entries «must be 
accompanied by carton tops. Agents 
are Lintas Ltd. The competition is 
being handied by W. H. T. Tayleur 


(Publicists) Ltd. 
Wide coverage for 
Nine Elms paints 
Extensive 


advertusing in London 


evening papers, provincial papers 
trade journals, Scottish, Welsh and 
Irish papers ts to be used for a new 
campaig to be aunched n 
month for T. & W. Farmiloc 
N Elms paints 

The press campaign is to be 
backed b arge-scale outdoor pub 


bus backs and 


cards on the London Under 


A new filmict has also 
produced 
Ttisements will mainly fea- 
ard gloss and emulsion paints 
rochures and colour charts 
av able 
ers have been issued with 
a broadsheet which outlines the 
campaign and extensive display 
materia ¥ also be available 


Agents are Greentys Ltd. 


551 


Map publicity firms are merged 


Two publicity companies, Para- 
mount Publicity Service Ltd. 
and Davis Advertising Service 
Ltd., have been merged to form 


Since it was formed three years 
ago Paramount Publicity has 
been supplying city maps and 
has secured contracts in 52 pro- 
vincial towns. The maps, sited 
at points throughout the towns, 


carry advertisements. 
Davis Advertising, founded in 


1921, are the patentees and pro- 
ducers of electro maps. These 
maps are also erected at promi- 


nent positions in various towns 
and incorporate push-buttons 
which light up local cinemas. 
theatres, sports grounds, schools 
or other places of interest. 
1,500 of these are in use 
throughout the country. 
Bertram Davis, chairman of Davis 
Advertising Service Ltd., is now 
chairman of Davis Advertising 
Service (Electro Maps) Ltd 
Leopold Gerber, founder of Para- 


mount Publicity and leopold 
Gerber & Co. Lid. screen 
advertising. is director and 


manager of the new company. 


LEGAL AND GAZETTE 


Lord Goddard hears 


trade mark case 


A point of trade mark law in relation 
to the publishers of trade directories 
was decided by the Lord Chief Justice 
(Lord Goddard) in the Queen's Bench 
Division 


M. Ravok (Weatherwear) Lid of 
Balls Pond Road, London, N., are the 
regrst owners of the trade mark 

Ww erite nm respect of waterproef 


In the Branded 
Trade Marks Directory, 


ea 
and ramproof clothing 
Merchandise & 


1954, published by the National Trade 
Press Ltd., the proprietors of the mark 
were given as S. Aronsohn Lid of 
Great Eastern Street, London, E.C 

M. Ravok (Weatherwear) Ltd. accord 
ingly sued the National Trade Press 
alleging infringement of trade mark and 
claiming an imyunction od damages 
National Trade Press admitted the error 
ar published an apology in their publi- 
cation Fashions & Fabrics im July 1954 
They pleaded ent publication, but 
did not admit i ngement 

The preliminary question for Lord 


whether, in law, the 
fringed the trade mark 


Montague Waters, for the plaintiffs 
said that since the directory was a 
reference book it was impossible to 
eradica the wrong done to his chents 
Defendants did not know into whose 


hands the directories had gone 
Neville Faulks, for the 


argued that th 


defendants 

¢ trade mark had not be 
ssed the urse of trade within 

the meaning of the Trade Marks Act 
Lord Goddard said that if Aronsohn 


had been responsible for the imsertion of 
the matter im the directory that would 
clear have been infringement of the 
trade mark by Aronsohns The govern- 
ing words were se im the course of 
trade which meant trade im the par 
ticular good He was unable to hold 
that there had been an infringement of 
trade mark is ase. and , dis 
posed of the actior It was a proper 
matter go to the Court of Appea 

c were award favour o c 
defe : 


BANKRUPTCY 
PROCEEDINGS 
Selomon Blakey, 5 


cerving Order, February 17 


INTENDED DIVIDEND 
; Fisndert 140... 9 Lincoln's 


Inn Ficids 


2. ¢ a) art and 
adver 8 Ne 160 of 1954. Claims 
Marct to Herbert William Pict, & 
Salisbury Square, London, E ( 


CHANGE OF ADDRESS 


Steele's Advertising Service Lid. 
34 Brook Street, London, W 1 

Posterstam Ltd., Nicholls Dorrity 
Advertising Lid.. and Everest Advertis- 
img Led... to 7 Princes Street. Hanover 
Square, London, W.1 

Riges Advertising Ltd. to 2) Havelock 
Road Southampton 

Town Crier Publications to 21. Dock 
Street. Dundee 


WILLS 
CHuamirs Ee Ma 
Warwickshire former 
director of A mals 


72,504 lls. 2d. gross 


net value (Duty ¢ 
Alpert V a Br 
Road, A Ww f 
be put : AN 
Son, Ltd c f 


£3,574 Os. Id. ne 
£34 

Tuomas Lewis T New 
Barnet, Herts. former n 
Close N.W.7 
Hilger & Watts 
manufacturers ef: i id 
gross, £2,662 19s. 6d 

Eaic James Nev { 
Berkswell Warw 
managing director I A 
Sons Ltd printer f 
£15,448 7s. 11d. g 
net value Duty 1 


ADVERTISER'S WEEKLY 


HERTS 


ges 
ori * 
Al Row 


The 1,000 square miles 

covered throughout 

Beds, Herts & Bucks 
by the Home Counties 
Newspapers Group of 
eleven individual loco! 
newspapers is a proved 
testing area. Al! test 
campaigns have shown 
that the area is one of 
the richest and most 
fruitful in the country. 


“3 


A.B.C. NET SALES 


134,352 


Represented in London 

Vill Kiechen Jr Led 
131 Fleet Serees, E.C.4 
Phone CENtre!l (960 


suond 


Advert. Manager : C. W. Gilder 


In certair 
Justice before Mr 
Mr. Maur 
producer, wa 


Towers and 


unde 


and the Co 


shows 


with any show 


Questions ~ 


under 


ceedings in the High Court of 
Justice Danckwerts wherein 
Winnick, 


Plaintiff and Mr. Harry Alan 


radio 


Messrs. Towers of London 
were Defendants, the Defendants acknowledged 
and accepted that Mr. Maurice Winnick was 
and is solely entitled to broadcast and perform 
the title “ Twenty Questions ” 
irt restrained by Injunction the 
Defendants from being concerned in any way 


the 


and 


television 


Ltd 


title “ Twenty 


| | | Pe 
SU DE ETERS ee | 
az : a 
; Davis Advertising Service 
' } (Electro Maps) Ltd. 
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BS  __ 
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ADVERT 


APPOINTMENTS VACANT 


ISER’S WEEKLY 


class men 
holidays. Wr 
stating age, 
required 


67a, Mosley 


LAYOUT 
ARTISTS 


Two experienced layout artists required 
for (1) press, and (2) print. These are 
permanent positions for really first 


W. HOPWOOD & CO. LIMITED, 


Weekly.”’ 


Five day week Full 


unless he or she, or the 
ite to our Art Director Noti 


experience and salary 


employment, 


§5? 


London, 


RATES : APPOINTMENTS VACANT, 3s. 6d. per line, 40s. per display panel inch. 
APPOINTMENTS WANTED, 3s. per lime, 35s. per display panel inch. All other 
classifications, 4s. per line, 45s. per display panel inch. Minimum, 3 
charge, one line plus Is. covering postage, etc. 
advertisements under seven insertions MUST BE PREPAID. 
180 Fleet Street, 


APPOINTMENTS VACANT 


Situations Vacant : “‘ The engagement of persons answering these advertisements must 
be made through a Local Office of the Ministry of Labour or a Scheduled Employment 
Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 
is excepted from the 


E.C.4. CHAncery 8844 


m of Vacancies Order 1952." 


ADVERTISING DISPLAY 
lines. Box No. LTD. 
Series rates on application: all ‘ 
Address ** Advertiser's require 


provisions of the 


Marcu 3, 1955 


CLASSIFIED ADVERTISEMENTS 


(Ex. 25). 


FIRST CLASS 
REPRESENTATIVES 


with initiative and drive and a 
wide experience of point-of-sale 
advertising. Must have good 


There is an ADVERTISING ST 
Croydon doing top line w 


Street, Manchester 2 


ment and salary required 


Box 9992 Ad 


DESIGNER /LETTERING ARTIST re- 
1 for iabei wk im pr re 


firm. Studie 


requiring a top line artist 


a ve 


and money on fares 


We require a 
Weekly 180 Fleet St EC4 


Agency. Must 
and able to 
week, holiday 


r 


required by D 


has been used to work of 
standard. Telephone: CROyd 


rector of Fleet Street 
be efficient, experienced 
hold the fort. 5-day 
s and good conditions 


DO YOU KNOW ? 


UDIO in 
ork and 


who 


interested in saving time on travelling 


H/TONE RETOUCHING ARTIST 
SECRETARY | This position is permanent 


insist on a fully experienced artist who 


but we 


a high 
on 3930 


ARTVERTISING, 1-3, Addiscombe 


Road (next to East Croydon Station) 
Box 0201 
Advertiser's Weekly 180 Fleet St EC4 | | LARGE LONDON BREWERY has 
vacancy for young enthusiastic 
Window Dresser Dressings are 
ARTISTS WANTED. First-class all- mainly confined to off licences, all 
r 1 Artist. Lettering essential, Good of which are in the Greater London 
pross the right m Bear area. Applicants must have previous 
Advertising Ltd.. 10 Station Road experience of crepe manipulation, 
Watfor Gadebrook 3491 preferably in the drink trade Com- 
RETOUCHING ARTIST (top-grade mencing salary £450 per annum 
required by leading ondon < Apply J 
mercial Studi Ou Box 0148 Ad. Weekly 180 Fleet St EC4 
t rman with a ADVERTISEMENT REPRESENTA- 
experience retou TIVES required for local sponsored 
juction Write media Nation-wide circulation 
Box 9926 Ad. Weekly 180 Pleet St EC4 Box 0145 Ad. Weekly 180 Fieet St EC4 


A 


IMPORTANT 


ADVERTISING 


PPOINTMENT 


in 


w 


general and 
proceed to the appointment of a senior executive 


The Advertisement Director of a large group of 
technical periodicals will shortly 


his Department. 
The position is a very important one, involving 


great responsibility and with very considerable 
prospects. 


The essential qualifications will be these: 


extensive experience in responsible positions in 
advertising (although not essential, preference will 
be given to the possessor of an outstanding space 
selling 
ability, presence and character. 
applicant must also have initiative, drive, a creative 
flair and 
confidence in others. 


record), high intelligence, organising 


The successful 
the personal integrity that inspires 


The salary will be commensurate with the 


requirements of the position and the suitability 
of the candidate. 


Applications in the first instance should be 


brief but must include the following details : age, 
education, experience and present salary, all of 


hich will, of course, be treated in the strictest 


confidence. 


Only candidates who measure up to the qualifica- 


tions required will be selected for personal 
interview. 

Box 0196 
Advertiser's Weekly 180 Fleet Street EC4 


TYPOGRA 


required 


ordering experien 
vantage. 


MARK-UPS 
ADAPTATIONS 


Agency-experienced man 
immediately for 
above work in Space Pro- 
duction Department. Block- 


Write, giving full 


contacts with Advertisers and 
Agents for the silk screen 
PHY division of their business. 
This company has its own 
mechanised air conditioned fac- 
tory, with up-to-date plant for 
printing and finishing in multi- 
colour. Only the finest first- 
class work is turned out and 
this is backed by a first-class 
design studio. 
Only those accustomed to earn- 
ing not less than £2,000 a year 
and having top level contacts 
will be considered suitable for 
these immediate appointments. 
The positions are permanent, 
with good terms—Salary, Com- 


ce an ad- 


details and salary required mission and Expenses. 

to Managing Director, Apply by letter only with details 

Gilbert Advertising of past experience and earnings. 
Services Limited, The Managing Director, 46 

10 Norfolk St., London, Charlotte Street, W.|I. 

W.C.2. TRADE EXHIBITION ORGANISERS 
require assistant (male) in manage- 
ment office Must have completed 
National Service or be exempt 

LETTERING and General Write, stating age and salary expected, 


ARTIST 


esigner wante 


ot-sale desig 
Manager, Ad 8 
46 Charlotte Street, W 


5351/2 


COLOUR RETOUCHERS wanted for 


expansion of colour se 
cies for Senior Art 

Good wages, bonus 
tion schemes. Write 
appointment to Art D 
Irwin Ltd 118 «Ct 
London, W.C.2 Te 
4141 


teresting point- 


to 
Box 0160 Ad. Weekly 180 Fleet St EC4 


Apply Studio m 
Display Ltd JUNIOR LAY-OUT DESIGNER for 
1 LANghaw catalogues, booklets, brochures, etc 


Interesting, progressive position for 
young man with flair for this type of 


ction. Vacan- work. Write (or ‘phone FRObisher 
s and improvers S111) Mr. Scott, The Rawiplug Co 
nd superannua- Ltd., Cromwell Road, S.W.7 

r telephone for TOP FLIGHT PICTORIAL ARTIST 

irector, Studio required for Outdoor Advertising 

ancery Lane, Signs, West London Studios First- 

| CHAnocery class working conditions 


Apply 
Box 0215 Ad. Weekly 180 Ficet St BC4 


tising. If you 


You will be 


layout 


and salary req 


VISUALISER 
LAYOUT ARTIST 


in charge of our studio 


You know the work we are doing in technical adver- 


side, and can lead and control the rest of our Studio, 
we should like you to join us. 


however, bring to the job at least 7 years of agency 
experience, 
ability to work fast on all forms of publicity material. 
Please let us have full details of your experience, age 


Attention of the Managing Director 


TAYLOR ADVERTISING LTD. 


85 Gloucester Place, W.1 Telephone: HUNter 9851 


FULL SCOPE FOR 


can do as well or better on the layout 


busy, but well rewarded. You must, 


vigorous creative thinking and 


uired. 


*Phone 


our classifieds to CHA 8844 


Ex 25) 
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SS CQOUAZENN | CLASSIFIED ADVERTISEMENTS 
ware 


A PRODUCTS 
MANAGER 


or Sales Promotion 


South Western Electricity Board 
SENIOR PUBLICITY 


ASSISTANT 
SPACE BUYER 


S. BUCKS 
WHY 


: Executive ASSISTANT ae TRAVEL TO 
maie 

# snbietien, eaneheaiiiien and a an — LONDON ? 

‘ sales promotion is required by Candidates should be thoroughly 

a a leading British Company. conversant with letterpress, litho 


Applicants should have know- 
ledge of the principles of 
market investigation and re- 
search ; product 
development, presentation and 
packaging ; merchandising, 


costing ; 


printing and screen-process, and have 
expenence in negotiation with printers, 
display contractors, and in working in 
collaboration with advertising agents 

Training in layout and copy-writing 
is desirable, and an appreciation of the 
promotional activities of the Electricity 
Supply Industry or a nationalised fuel 


by leading Fleet Street Agency. 
Should have good knowledge of 
Media and be capable of pre- 
paring appropriations, etc. Ap- 


ply in writing giving details of 


Commercial Artist 
required to take charge of 
the small studio of an 
Engineering Organisation. 


distribution, advertising and industry is an advantage 5-day week. C ongenial 
* selling. Sound business sense This post offers opportunity for a past experience and stating surroundings 
llied to exe ve abil and well-educated adaptable young man ay 
ane 0 executive adlilly an to widen his advertising experience in salary required. 
creative talent is very neces- all media = 
Sary. Application forms from Assistant Write to 
This is an appointment which Secreta = ( sablichenents), South Box 0116 Group Public Relations 
on 2 * . estern ectricity oard, ectricity 
carries a substantial salary, | | House, Bristol, 1, to be returned by | | | Advertiser's Weekly 180 Fleet St €C4 Manager 
according to qualifications | | 12th March, 1955. | 
and experience 
Please write, giving full par- EXPERIENCED RETOUCHING Artist TOP FLIGHT DISPLAY REPRE- 
ticulars of your advertising required for large London firm of SENTATIVE. w . ALMIN LTD., 
nd sales prom ti we r technical publishers. Permanent situa- appoint a Display Re; e¢ to R i k 
a > om< a tion under pleasant conditions. Super- handle enquiries r reen 
experience and any special annuation fund. Write stating previous printed displays in a “ nemt Farnham oya 9 Buc 8. 
a = me experience and salary required of a large expanding An 
educational or technical Box 0082 Ad. Weekly 180 Fleet St EC4 adequate salary a ead 
qualifications, to Marketing expenses are availa ess- 
Manager ful applicant, whe 4 very MANAGER of old-established Weekly 
F ° . wide knowledge of who Newspaper (North of England) re 
Box 0206 Black & White Artist ee has "bene J to pret A man ' new seyget 
» an neg sree © } es n which wou sul young energetic 
Advertiser's Weekly 180 Fleet St EC4 Required for Engravers, able to produce ere neg T+ ll ~ i ae man, preferably with knowledge of 
- ~ -~ highly finished lettering and line work Mason-Peacock Lid 4 «6Strand, advertising and sccounts 
TWO MORE INVOICE TYPISTS re- from colour roughs, etc. Brenchley W.c.2 Box 0222 Ad. Weekly 180 Fleet St BC4 
quired by Crane Publicity Lid. Male | Sear c L 4. Bu h s 
or female. Preferably under 30. Pre- fs me as ae Wn 
vious experience of Space and Block London Rd., Kingston. Phone 
invoicing an advantage. Must be re- Kingston 7054 & 3699. 
liable and accurate at figures Five- 
day week. Call Staff Manager, Adam PUBLISHERS of specialised journals LITTLEWOODS OF LIVERPOOL 
House, | Fitzroy Sq., W.1 ar bout to appoint Advertisement 
RETOUCHING nga | required for Repr tative for ndon and Home 
echnical Accounts frite or ‘phone Counties. Reply by letter, giving age TANT 
SMH Advertising Services Ltd., exper ce and when available t Ww ANI ANOT HER 
2 Doug Street, W.C.1 CHAn- The Heathcock Press Ltd Heath- | 
ery 2 ock Court, Strand, London, W.C.2 
} . e 
! 
GROUP | 
As typographer of an important Group in the Creative | } } a | ) 
Division of a London Publishing House you will 
complete a team of three—working alongside the 
Group Executive and Group Visualiser. Your re- | 
sponsibilities will be the creation of distinctive typo- Ta | “4. 
graphy for press advertisements and general sales This is a job for a competent man. Salary 
arin ont the production of clear mark-ups and depends solely on ability. Work is mainly 
suitable adaptations. 4 “ti 
. P ; - concerned with catalogue production—but 
his is an excellent opportunity, especially for a man % be -<ide 
who also wants occasional chances to try his hand at there is muc h else besides. : 
layouts and visuals. Pleasant working conditions in a modern 
All applications will be treated with strictest con- well-equipped department. Five-day week 
fidence. Please write and supply details of age, Pension scheme. Sports and Social club. 
experience, qualifications, and salary required to 
Write to 
Box 0272 | THE PERSONNEL MANAGER, (L.V.1.), 
rea ee ee LITTLEWOODS, ENDBUTT LANE, 
vertiser's ek! I ’ 
a ne Suess: 208 CROSBY, LIVERPOOL, 23. 
| 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


£2,000 
to 


£2,750 


a Year 


Invitation to 


Advertising Managers 


Assistant Advertising Managers 


and 


Advertising Agency Personnel 


An international sales and advertising 
company has a vacancy for a planner 
of advertising campaigns. The job 
calls for ability to handle mettlesome 
creative staff and with them create 
advertising which does not depart from 
agreed policy or miss the marketing 
target, but which does sell with vigour, 
sparkle, flair and appropriateness. 
The person who fills this job will not be 
expected to create advertising himself ; 
his task is to help others create it and 
keep it on the right lines. Many, but 
not all, of the campaigns he will 
handle will be aimed at the mass 
market. Salary: from £2,000 to 
£2,750, according to experience and 
potentialities. Good opportunities for 
promotion at home and overseas. Write 
fully to Managing Director, who will 
discuss applications with two colleagues 
only in strictest confidence. 


Box 0229 
Advertiser's Weekly 180 Fieet Street EC4 


554 Marcu 3, 1955 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


Siteations Vacant : “ The engagement of persons answering these advertisements must 
be made through «2 Local Office of the Ministry of Labour or « Scheduled Empioymest 
Agency if the applicant is « man aged 18-64 inclusive or 2 woman aged 18-59 inciasive 
anless be or she, or the a is excepted — the provisions of the 


Streets have a vacancy for a young 


Layout Man 

able to produce visuals and finished roughs 

Write giving details of experience and 

when available for interview to 

Chief Visualiser, G. STREET & CO. LTD 
110 Old Broad Street, London EC2 


ARTISTS required, { time, first-class GoobD, ALL-ROUND GENERAL 
| figure, lettering and general designers, ARTIST required for studi Write, 
experienced in firs $ poster, show- giving detail and salary required. 
card and displa work Write or Box 0083 Ad. Weekly 180 Fleet St EC4 
apply to Nathaniel! Lioyd & Co.. BOOK-KEEPER (25-30) required by 
Burrell Street, Blackfriars, S.E.1. ung, expanding West End Agency 
VISUALISER-LAYOUT wanted by Must be experienced in agency 
nternational Adve ng Agency accounts department work, full set of 
Opportunity to lear take over a books, P.A.Y.E., etc. Congenial post, 
department Writ tating experi- modern offices, canteen facilities; 5-day 

ence, age and salar week Full details to 
Box 0213 Ad. Week 30 Fleet St EC4 Box 0216 Ad. Weekly 180 Fleet St EC4 


Do you know your! | ADVERTISING 
type ? MANAGER 


A typographer-layout man _ is 


wanted by a well-known London required immediately by large multiple 
agency. This is a job calling for retailing organisation with over 200 
experience of type with some lay- branches Apart fron the usual 
out ability. An excellent oppor- qualifications necessary to apply for a 
position of this kind, applicant must 
tunity if you are seeking better be young, energetic and ambitious, 
accounts to work on and good with a defin air for writing. Good 
all-round conditions. Tell us about salary to th ht man, who will find 
yourself with your idea of com- ample scope for promotion, if merited. 
mencing salary required Non-contributory pension scheme 
Write 
Box 0196 


Box 0208 


Advertiser's Weekly 180 Fleet St EC4 Advertiser's Weekly 180 Fleet St Ec4 


YOUNG ARTIST, » a creative flair A COMPANY oear North Acton sta- 
and §=6capabie > 2 ed artwork, tion requires a Technical Artist to 
req i by Ce x Ltd Position prepare sectioned illustrations in black 
otfe n designing and white r colour and line draw- 

ire, displa Write, giving ings in perspective Experience in 
b jeta f and salary airbrushing ssential Write, giving 
required, to tl Adver eg Manager, details of experience. age and salary 
Celotex Ltd North Circular Road, required, to Box AW 207, LPE, 55 
N.W.10 St. Martin's Lane, London, W G2 


EXPERIENCED 


LAYOUT MAN 
REQUIRED 


accustomed to working from copy- 
writer's ‘‘ briefs’’ on accurate pencil 
and colour roughs. Interesting variety 
of work, in one of London's leading 
Publishing Houses, on *‘ down to earth "’ 
selling advertisements and print. Basic 
knowledge of type essential. Ability 
to contribute ideas welcome. The team 
you will work with know of this 
vacancy. Write giving details of ex- 
perience, age, salary required, etc., to 


Box 0273 
Advertiser's Weekly 180 Fleet Street EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 


j YOUNG COPYWRITER 


; Expansion at Osborne-Peacock 
required by expanding agency in West End 
Some experience desirable, but commonsense, 

an alert mind, and an ability to write concisely M A N > H E S T E R 
are essential. Write full details, including 
age and salary expected, to Congental positions await competent advertising poresuncl 


Box 0251 
Advertiser's Weekly 180 Fieet Street EC4 


Opportunity 1: COPY/IDEAS 


INTERESTING WORK in progressive YOUNG LADY ASSISTANT required : . fey . » Rae 4 . — 
Design St te 1. Display and Exhi- for Publicity Department of Engincer- This calls a mature writer able to weave 
bition Designe Experienced man ing Company Preference given to . _ mec ‘ . r calec. 
with appreci mn of contemporary applicants with some practical experi- cCampaigi them from a mixture of sales 
q jie d naginative ence in Photography } -dav m 
3 High ae i of pn en son and Canteen ule. cxaion tu | postion. sense and im is ition. His, or her, versatile 
detail d ings essential 2. Packag- lars of age, experience and salary. « . . 
ne Designer with good, sll-round The Secretary. U.D. Engineering Co writing technique will go hand in hand with 
fesigr sense able to carry out Lid., Park Royal, London, N.W.10 
finished Artwork, also for Showcards SECRETARY/SHORTHAND - TYPIST an ability to express basic ideas in the form 
Working knowledge of typography required for Publicity Department of . 
essentia 3. Finished Lettering and well-known Electrical Manufacturing ot rough ‘ Hies 
Artwork Keen person able to do Company Interesting work for 
first-class work. Working we - of intelligent young lady, preferably with . : — 
typography an advantage one advertising experience Write Bo a) rept) . / din 
Mrs. Robinson, c/o W. M. de Majo, A.959, c/o Central News Ltd.. rt Opr ort ,F ee LAY OL I T 
6816 ondon Wall ped .. 
aah. pasewcndhn, A flair for design, a knowledge of type and 
PRODUCTION the * know-how * of reproduction methods will 
£600 to £700 p.a. P . 
ASSISTANT According to experience and have equipped this person to produce crafts- 
If you have agency experience, oe LIVERPOOL Advertising man-like layouts for client presentation. A 
sound knowledge of process and gency require a young man Mea: 
general production routine and with a few years’ experience in full contribut to initial creative planning 
a good head for detail, an lay-out, visualising, copy-writing, . 
immediate vacancy awaits you etc., including departmental will be expect d from the successful applicant, 
in our Production Department. ‘ et 
This is a job for a young man es oe eea: Sevanetan at who will be an experienced advertising man 
: . blocks and type. Write in con- 
with ambition, who wants to Adenee stating full details of 
grow in status and salary with u ils of age, : eee — — 
an expanding agency education, experience and Opportunitt s L NLIMI I ED ! 
i resent position. Present Staff 
Call, write or telephone P . f lecce . -mence > 
INTAR LTD. ' aware of this advertisement. Those o r experience, but with some 
ay Box knowledge of art-studio work, are invited to 
i4, HALF MOON ST., W.1 Seeaiiate bo he~ re ne , 
Tel.: GROsvenor 5526 ’ eet St 604 display their talents to the Creative Director. 
DISPLAY AND SIGN FIRM requires FIRST-CLASS LETTERING ARTIS A friend d confidential interview may 
General Factory Manager know- required Top salary Holiday th 2 : 
ledge woodwork, sheet metal. plastics, year BAYswater 2162 32 St secure a rround-floor’ job with definite 
screen-printing mechanical assembly, Petersburgh Place 2 
spray and dip painting. modern fac- > rospe 
tory layout. Must be good organiser | PART-TIME SUB-EDITOR, knowledge future prospect 
a ce ous opportunity 2 for Jewish Newspaper The two positions outlined ahove carr\ 
ox 02 feekly 180 7 aC x 0223 Ad. Weekly 180 Fle ; 
Box 0231 Ad. Weekly ! Mieet St BC4 Box Ad. Weekly 180 Fleet St FC4 a venerou alarvy and the security of the 
Company's Pension Scheme. Applications, 


COPYWRITER which will be treated as ‘Confidential’, to: 
WANTED 
by 


LONDON AGENCY Osborne- Peacock 


Here is an opportunity for a young man with 
ideas to work as assistant to the account execu- Company Limited 
tive of a group of national and technical accounts. 
Some experience is essential. 


The Creative Director 


Incorporated Practitioners in Advertising 
Write giving full information to 


11 PICCADILLY * MANCHESTER 1 
Box 0245 


Advertiser's Weekly 180 Fieet St EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


HADDONS 
want 


; 


another visualiser 


2 


another layout man | 


another typographer 


These are senior positions, with 
good salaries, which will be paid 
to successful applicants 


however young they may be. 


For an interview, write or phone 
THE SECRETARY (Mr. A. J. Clark) 


JOHN HADDON & CO LTD 
11 & 12 SALISBURY SQUARE, E.C.4. 
CENTRAL 8156 


556 Marcu 3, 1955 


CLASSIFIED ADVERTISEMENTS 


= Vacant : “ The engagement of persons auswering these advertisements must 

be made through a Local Office of the Ministry of Labour or « Scheduled Employment 

Agency if the applicant is = man aged 18-64 inclusive or s woman aged 18-59 inctusive 

unless be . or the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952."" 


BORO BILLPOSTING 
COMPANY 
112 High Holborn, London, W.C.1 


Telephone: TEMple Bar 2468 


SITE OBTAINERS REQUIRED 


London, suburbs and provinces. 
good commission. 


to Mr. G 


Salary and 
*Phone or write in confidence 
L. McLellan. 


SILK-SCREEN OPERATOR/STENCIL ADVERTISEMENT REPRESEN- 


CUTTER wanted. | o high-class TATIVE for Technical Trade Journal 
printing on glass ¢ Perspex Good with progressive organisation Pros- 
working conditior Apply Hervey & pects for a man with a good record 
Goodman Ltd (Studio), 332-334, | Details to 


Euston Road Box 0218 Ad. Weekly 180 Fleet St EC4 


. * 
Copywriter / Visualiser 
who has three or four years’ evidence 
that he can produce selling ideas and 
copy for press or literature is wanted by 

a national travel advertiser 


Also req 


Layout Artist 


looking for scope to 
dealing with attractive s 
Write giving brief der 
perience and salary req 
Box 0195 
Advertiser's Weekly 180 Fleet St €C4 


develop while 
bject matter. 
s of age, ex- 
red to 


ADVERTISEMENT SALESMAN 


required for weekly 


TECHNICAL JOURNAL (London) 


Scope and good future for young man 
with selling and administrative ability. 
Write, state experience and salary 
required, strict confidence observed, to 


Box 0194 
Advertiser's Weekly 180 Fleet St EC4 


PUBLICITY 


MAN well-known 


VISUALISER/ 
LAYOUT MEN 


We want a practical and experi- 
enced Visualiser to take com- 
plete charge of our studio. This 
is a good job for a man of proved 
ability who wants to settle down. 
We also have an opening for 


another Layout Man who is “‘on relied upon to produce the 
the way up” but can already goods? New, vital, in- 
give practical proof of his teresting job in large 
ability in designing attractive industrial concern’s Ad- 
advertisements and _ printed vertising Department. 
matter. Write briefly at once 

GEOFFREY DADD LTD. 

90, Epsom Road, Sutton, Surrey. Box 0270 


(Near Morden Tube Station) 
Telephone: DERwent 4444 (4 lines) 


1. ARE YOU A VISUALISER? 2. Do 
medium-sized Mail Order House in you wamt to become an Art Director? 
| the Provinces, wit! a seven-figure If your answer to (1) is yes. and 
turnover. Must | ad experience you have the ambition and ability to 
of all forms of Mail Order sales pro- fulfil (2) in a year or less—then there 
motion and be at draft pulling is a golden opportunity awaiting you 
and successfu folders, etc with us We are only interested in 
Knowledge of | and catalogue the best (outlook and execution), so 
preparation is required Every please do not apply unless you have 
application will be wiedged and only the best to offer Write full 
treated in the confidence details in confidence to The Chief 
Write in first instance to Executive, The D. Brook-Hart Co., 
Box 0214 Ad. Ws sek! 180 Pleet St EC4 48 Dover Street, London 


FOUR FIGURES 
FOR 
THE RIGHT MAN 


Can you offer service fully 
trained visualiser, typo- 
grapher, layout man? Can 
you work alone and be 


Advertiser's Weekly 180 Fleet St EC4 


Phone your classifieds 


to CHA 8844 


(Ex 25) 
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PUBLICITY MAN, 


MARCH 3, 


1955 


APPOINTMENTS VACANT 


SPACE BUYER 


wanted by medium sized West End Agency handling 


large National and Technical accounts. 


Applicants 


must have sound knowledge of all kinds of media, 
including Trade and Technical as well as public press. 
This position is suitable for man or woman aged about 
35 who may be an assistant in a Large Agency looking 
for more scope or a Space Buyer in an Agency of the 
same size who desires to make a change. 


Write fullest details to 


Box 0246 
Advertiser's Weekly 180 Fleet St EC4 


CREATIVE Lavour — A promi- 


ment 


(Brusse 
mar Qu 

bie 
porary layouts or 
and if Sound 
typos raphy and some 
hgu jrawing 
for the right man 


of French an advantage 
experience and 


ing age 
quire to 


niack-and-white 
owledge of 
ability to do 
Excellent prospects 

Some knowledge 


Write, giv- 
salary re- 


Box 0220 Ad. Weekly 180 Fleet St EC4 


fully experienced, to 


run department on own. Capable of 
writing own copy Technical back- 
ground an advantage — contacts 


with press world 


We 
Box 0224 Ad. Weekly 180 Fleet St EC4 


Scott-Turner 


& Associates 


require immediately 


A visualiser with 
experience on national 
This is an 


accounts 


opportunity for the right 
man Or woman to grow 
into group leadership. 


A layout man should have 
had two or three years 
experience, have creative 
ideas and the ambition 
to become a top flight 


visualiser in time 


Write or phone to : 
Scott-Turner & Associates Ltd. 

7-18, Dover St., 
Tel. Hyde Park 0481-5. 


W.1. 


FIRST - 


DIRECTOR of 
Agency and Studio in Manchester re- 
Oppor- 


CLASS 
SALESMAN required by 
firm. Big opportunity for mght man 
Box 0190 Ad. Weekly 
small but 


quires experienced 
tunity for a keen man with five-seven 
years’ advertising experience. prefer- 
ably in an Agency Write, stating age 
exper e and salary required, to 


Assistant 


Box 0225 Ad. Weekly 180 Fleet St EC4 


DESIGNER 


young experienced in exhibition stand 
designing required by leading London 
Exhibition Contractor Pensionabie 
post. 

Box 0227 
Advertiser's Weekly 180 Fleet St EC4 


ADVERTISEMENT 


publishing 


180 Fleet St EC4 
progressive 


a DIA PLANNING 


DEPARTMENT. 
Leading ondon Agency requires 
Assistant, preferably with previous 
experience of Media Estimating and 
Scheduling Accuracy with detail and 
figures essential Interesting position 
working (under supervision) On major 
National Campaigns (Own staff 
advised.) Please write, giving details 
of previous experience and salary 
required, to 

Box 0221 Ad. Weekly 180 Fleet St BC4 


‘ 


“THE FIELD” requires a Lady Adver- 
tisement Representative (age 20-35) to 
call on travel and household adver- 
tisers in London E o_o vence is essen 
tia Applications in riting only 
giving full particulars. to The Adver- 
tisement Manager. ‘“‘The Ficid,"’ 8 


Stratton Street, W.1 


ADVERTISING 
MANAGER 


required 


by concern of International 
repute marketing grocery 
lines for their Australian 
House (head office Sydney). 
Age 30/35. 
in accordance with experi- 
ence. A great opportunity 
for a man of vision, experi- 
ence and drive. 
Box 0197 
Advertiser's Weekly 180 Fleet St EC4 


Remuneration 


$57 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS | 


very good 
copywriter 
wanted for 
senior position 
with excellent 
prospects 


Look before | 
Here’s ho 
first ad. wi 
turn in 
third ads. w 
and you wil 
jobs; your next 
plan a camy 
trade, disp 

lot! You 

for this, 
first-class jot 


leap... there’s work to be done 
will spend your day: the 
wanted at once, and you will 
inlike job; the second and 

be wanted to-morrow, 


a work 


n in two more workmanlike 
task may well be to 
nationals, provincials, 
iterial, campaign folder—the 
normally have ample time 
and you will turn in a 


You will be working on many different 
ne small, some big, 


some very big. 


accounts 


Salary? Name your figure—we’'ll have 
you if you're worth it. The position offers 
real scope for a proved man; the wind is in 
the sails, the sails are tight, 

and the future looks good. Coming? 


Write, giving full career, to:— 


COPY CHIEF, 
Cc. J. LYTLE (ADVERTISING) LTD. 


2-4, DEAN ST., LONDON, W.1 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 558 Marcu 3, 1955 


CLASSIFIED ADVERTISEMENTS 
semen 


Situations Vacant : “ The engagement of persons answering these advertisements must 
be made through a Local Office of the Ministry of Laboer or a Scheduled Employment 
PRODUCTION Agency if the applicant is a man aged 18-64 inclusive or 2 woman aged 18-59 inclusive 


auless he er she, or the employment. is excepted Ee the provisions of the ARE you A 
ASSISTANT 
AN OPPORTUNITY IN FIRST-CLASS 


— ROYDS’ SPACE DEPT. 
for large West End Agency FOR A MAN OF 25/35 


DESIGNER/ 


Salary £750 p.a. approx. for He should have a sound knowledge of the principles VISUALISER ’ 
right man with necessary of building schedules for National Accounts, and 
: an understanding of the use of statistics in relation 
Cc ex rience. 
ar to media. Apply by letter giving precise details e 
AGE 30-35 APPROX. of experience and education to : 
Write giving full particulars to Staff Manager ARE YOu A 
P 
nm 
a sex 0260 G. S. ROYDS LTD., 160 PICCADILLY, W.1 
Advertiser's Weekly 180 Fleet St EC4 COMPETENT 
PRESS RELATIONS. The General | TELEPHONE OPERATOR (Female 
Electric Co., Ltd., has a vacancy for aged 2 require West End 
EXPERIENCED REPRESENTATIVE : caenaant Journalist in the Press Advert sing Agency . have ex- LAYOUT 
for Displays St yweards ig Relati Section f its Publicity perience f Fleet Street or m 
every descr i ng pia Camis ation. Candidates, who should Personal Ser Ww 
required for "Be West of Eng be between the ages of 25 and tw posit B 
ar 4 South Wales Ba n B must have the right kind of journalisti Ju r F j MAN 9 
ed Pension § t W rit experience for the editorial produc- opportunit ! ° 
f - { tion of one of the Company's tect to deserve the ver 
- { wy of i nical journals and for the preparation Write in nfid ‘ 
. tor Acme Show of information for the Press Apolica- Box 0232 Ad. Week 180 Fleet St EC4 ry 
i td.. 9 South M tion should be made if ¢ first place 
i treet ondor » Staff De artmer Magnet House ‘ 
CREATIVE LAYOUT MAN wanted for Kingsway, C.2, stating age, educa- i A 
. ns ‘ tion, experience and salary required «Fe 0 G00 
ome ~y a sree satios wn Es : Samples of work should be submitted ARE Y U A D 


oy wou. Wondion seme. W Mfpecial product. ees REQUIRE IMMEDIATELY 
stating age, experience and opportunity nd bes wiedge of Pri ADVERTISING 


required, to cess Engraving essential. Reply Fully experienced 
Box 0254 Ad. Weekly 180 Fleet St EC4 Box 0233 Ad. Weekly 180 Fleet St EC4 Aisin 


FASHION & FIGURE MAN ? 
ARTISTS 


: A good | Only first class artists need 
| “Pry. ARE YOU THE 


PHONE MAYFAIR 4316 


salary ART DIRECTOR 
JUNTOR FASHION ARTIST. Oppor- 


tunity occurs ta young lady 
to join Commercial § udic > to train in 9 
fashion jrawing for saneedieation id WANT 
—_ Some previous studio experience an 
adv antage 
IS waiting for a Box 0257 Ad. Weekly 180 Fleet St EC4 
} ee CTION ASSIST ANT, man or o 
oman, aged 18-21 required by 
Some * Agency situated in Victoria 


Must have knowledge of block order- 


reall ood ing “proof re aon ng and some typing 
Five-day wee £6 10s. to start Here is an opportunity for 


| "Phone SLO. 0787 itt 
SPACE SALESMEN required for old- a first-class man to join a 


| established guide to the Fruit and progressive London Agency 
Vegetable trade. Experience desirable 

Willing to travel. Good commission with experience in large 

Siemans ee ee ee oe scale national accounts. The 

267 Gray's Inn Road, London, W.C.1 ability to produce first-class 

roughs to presentation stan- 


| dard and to stimulate a team 
V | S UJ A L | S r FP ARTIST REQUIRED of visualisers to do likewise. 
, This job carries a top grade 


to design advertisements and 


bring them to the stage of | | four-figure salary 


finished artwork. Good condi- Write in confidence giving 


Apply in confidence to STAFF DIRECTOR | er pe petted it Ditties tite 
HEDLEY, BYRNE & CO. LTD. Applications giving details of | | MANAGING DIRECTOR 


previous experience to Chief 
140 PARK LANE, LONDON, W.1 Personnel Officer, The | | Box 0271 
| | Bristol Aeroplane Co. Ltd., Advertiser's Weekly 180 Fleet St EC4 

Filton, Bristol. | 


Tele: MAYfair 5026] 


‘Phone your classifieds to CHA 8844 (Ex 25) 


PO 
A ee 
CREATIVE 
f ot~<‘“C‘id 


Marcu 3, 1955 


APPOINTMENTS VACANT 


TECHNICAL 
COPYWRITER 


required— 


the successful applicant will occupy 
a key position in a small, pro- 
gressing firm handling publicity 
for engineering companies. Only 
those with above average ability 
to grasp and write lucidly on 
engineering subjects should apply. 
An engineering degree would 
secure preferential consideration. 


Box 0203 
Advertiser's Weekly 180 Fleet St EC4 


SENIOR PRODUCTION MAN 
ee or Ceetastion Mae required with 

gener und knowledge and 
expen ence of the mechanics of adver- 
Picase ring roducuon 
MAYfair 9033 


and 


Mat ager 


FIRST CLASS 
RETOUCHING ARTIST 


required by Rooster Publicity 
Ltd. Permanent situation, super- 
annuation scheme. Extremely 
good working conditions. Write 
Stating previous experience to 
Braemar House, Manor 
Road, Teddington, or phone 
Kingston 1241 for appointment. 


YOUNG early twenties, to fill 
city Department. 
or provable 
i English, and 
and typo- 
graphy Duties inly editing of 
house journal entails 
taking part work of 
the department Stating age, 
experience and salary required, to 
Box 0252 Ad. Weekly 180 Fleet St EC4 


MAN, 


PRODUCTION 


Medium-size West End Agency invites 
applications from experienced man or 
woman to take charge of busy Produc- 
tion department. Must be able to keep 
accurate progress records, prepare 
printers layouts, adaptations and type 
mark-ups Write, stating full details 
of experience and salary required, to :-— 


Box 0250 
Advertiser's Weekly 180 Fleet St EC4 


SECRETARY 


RECEPTIONIST for 

West End Agency. Good short- 
ijtyping = essential Except ional 
opportunity for ambitious young la 
Commercial Advertising Service Ltd. : 
109 Jermyn Sweet, S W.1 Tel 
WHitehall 4708 and 4722 


sma 


$59 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS | EGQQI0IGISaZctia 


COPY 


Two 


for controlling his work from rough to final proof 


TYPOGRAPHER ivi cccn, 


experience in press advertisement typography, 
able to produce clear and precise 

type mark-ups and intelligent adaptations 
Please write giving details of experience 

and when available for interview to 


Art Director, 


OSBORNE-PEACOCK 


Wil 


26a Aibemarle Street, 


MORE VACANCIES 


Vv I Ss U A Li + E be with considerable 


agency experience, capable of designing advertising 
of a high standard and taking responsibility 


LEADER 
FOR 
GLAXO 


A permanent, progressive post is 
waiting for a mature copywriter who 
can create lively advertising for medical 
veterinary, food and agricultural pro- 
ducts Good agency background 
preferred Pension and incentive 
scheme applicable Write, sending 
personal details and examples of work 
to Personnel Manager, Glaxo 
Laboratories Ltd. Greenford, 
Middlesex. 


RADIO AND TELEVISION. An Assis- 
tant to the Publicity Manager of a 
London Manufacturer is required 
This position carries responsibility and 
requires initiative. Write 
Box 0267 Ad. Weekly 180 Pleet St BC4 


SCREEN PRINTING AND DISPLAY 


Representative 
Area Large 
opportunity for 
Write to 


wanted for 
Scope 
right 


Box 0205 
Advertiser's Weekly 180 Fleet St EC4 


London 
Splendid 
person. 


LETTERING AND STILL LIFE 
ARTIST required for Agency Studio 


ADVERTISEMENT 


SPACE BUYER required for West End 


Agency rite 


Box 


staung experience, 


253 ‘Ad ‘Weekly 180 Fleet St EC4 


MANAGER _ re- 
Seaside Weeklies Write 
of experience and proof 
get business, Managing 
rR Becket t Ltd., Pevensey 
Eastbourne 


quired for 


Opportunity for 


GENERAL 
ARTIST 


Applicant with first-rate general 
experience for expanding firm 
of Publicity Consultants, $.W.1. 
area. Retouching and ability 
to produce technical drawings 
desirable. Salary according to 
ability. 
Box 0207 

Advertiser's Weekly 180 Fleet St EC4 


AN 


EXPERIENCED Lag mow» c TION 
MAN is b Cc 
Agency 

mechanical 


’ t Operating 
ng age, experience and 
to 


q 
Box 0266 Ad. Weekly 180 Picet St EC4 


GOOD 
CREATIVE ARTIST 


required for production of cata- 
logues, trade and national press 
advertisements. Good salary, 
pension scheme, 5-day week, 
excellent studio conditions. 
Write for appointment giving 
details of experience and salary 
required to Rooster Publicity 
Ltd., Braemar House, Manor 
Road, Teddington. 


FOR A YOUNG MAN 


who can write good copy and 
produce visuals there is an opening 
in a leading Industrial Organisation 
in London. This is an offer with 
plenty of scope to someone who 
has experience in writing for Bro- 
chures, Leaflets, Salesletters, etc 
Write with full details of previous 
experience, age and salary ex- 
pected to 


Box 0204 
Advertiser's Weekly 180 Fleet St EC4 


— > Write or ‘phone for appointment to 
JUNIOR — gy’ req ( ral Gibbs, Maxwell Clarke Ltd 
Studio work Apply Stud rayne High Holborn, W.C.1 CHA 
> WwW 


— CTION. 


gency 


PHOTOGRAPHER. Oper 


Young man with pre 
experience required to 
charge of a small number of 
nts (ood opportunity to pro 

gress Write fully 
Box 0264 Ad. Weekly 180 Pleet St BC4 


take 


Box 02 65 vn Weekiy 


PRODUCTION 
ASSISTANTS 


Vien or women 


required, 
preferably with 
previous agency 
experience 

capable of handling 
busy groups of 
national and 


technical accounts. 


Write or Telephone: Personnel Manager, 
CLIFFORD MARTIN LTD., 


Piccadilly 


House, 33 Regent Street, S.W.1 


Telephone: REGent 5031 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


DESIGNER 


for 


GRAPHIC AND 
PACKAGE DESIGN 


to work in small group under 
Kathleen Darby M.S.1.A. Appli- 
cant should not be over 35 
A very high standard of work is 
required and sound previous 
experience is essential. Apply 


Box 0262 
Advertiser's Weekly 180 Fleet St EC4 


ARTIST. Good, all-round Commercial 
Artist required by Studio situated in 
West End of Londor No Lettering 
Top salary offered to first-class man 
Write in confidence to 


Box 0263 Ad. Weekly 180 Fleet St EC4 


PRODUCTION ASSISTANT 


required 

must be capable of keeping 
accurate schedules on a number 
of important accounts and or- 
dering process blocks, type- 
setting, etc. 

Agency experience essential. 
Superannuation scheme. Write 
giving full particulars of past 
experience and salary required 
to 


GREENLYS LIMITED, 
9, Berkeley St., London, W.! 


560 


Marcu 3, 1955 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


Situations Vacant ; ** The engagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 

unless he or she, or the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952." 


PRODUCTION MAN 
REQUIRED 


by London Agency 


This is a first class job with excellent prospects 
for the right man who should have a thorough 
knowledge and experience of process engraving 
and typesetting. 
essential. 


Agency experience is not 


Write giving full information to 


Box 0230 


Advertiser's Weekly 180 Fleet Si EC4 


THE SPACE BUYING DEPARTMENT | BENN BROTHERS LTD. have a 
rf t Ad m : 


where he 


future development. 


Masius & Fergusson 


would like to hear from: 


1, A copywriter who has reached a stage in his career 
responsibility for a group of important accounts 


2. A copywriter who can write with knowledge and 
assurance on technical and semi-technical accounts 


3, A young copywriter who, after 3 to 5 years’ agency 
experience, feels that a change would help his 


Letters, which will be treated in strict confidence, should be | 
addressed to 

Copy Director, Masius & Fergusson Ltd., 40 Berkeley Square, 
London, W.1 ~ | 


‘ a leading ondon Agency has vacancy f nt Repr 
vacancies for Schedule and Order their Tra 
Iypists. Please state age, experience the Londc 
and salary required to rtunity with 
Box 0248 Ad. Weekly 180 Fleet St EC4 rig man. Appli- 
. . trict confid 
FIRST-CLASS GENERAL ARTIST salnel siete 
required for Studio details of Aes A 
Box 0266 Ad. Weekly 180 Fleet St EC4 Managing recto Benn Brothers 
Ltd., Bouverie House, Fieet St., E.C.4 


ALL ROUND ARTIST 
for West End Agency 


Box 0247 
Advertiser's Weekly 180 Fleet St EC4 


Are YOU a CUT-OUT 
SHOWCARD 
SPECIALIST ? 


WE WANT 

2 or 3 more creative designers 
able to initiate and develop ideas 
to presentation stage for Litho 
reproduction. 

Experience in cardboard con- 
struction. 

Experience in colour design for 
top class National accounts. 
Figure work an advantage. 

No finished artwork. 


WE OFFER 

Good commencing wage, com- 
mensurate with ability. Regular 
increases according to merit in 
a highly progressive organisation. 
Permanent positions. 

Good working conditions in 
West End. 

5-day week. 

Paid holiday this year. 


Varied interesting work on 
many forms of Point-of-Sale 
advertising. 


Studio Manager, 
ABBEY DISPLAY CO.LTD., 
49, Charles Street, W.! 


ASSISTANT EDITOR 


required on group of clothing 
trade journals. Write giving 
details age, experience, to 

Box 0261 
Advertiser's Weekly 180 Fleet St €C4 


EXPERIENCED ARTIST required for 


LAYOUT /LETTERING ARTIST 


required in the studio of a 
S.W. London agency. 5-day 
week. Holidays this year. 
Write 


Box 0249 
Advertiser's Weekly 180 Fleet St €C4 


General Agency w Bonus and 
Pen Schemes Please apply for 
appointment, Batema Artists Ltd., 
109 Kingsway, W.C.2 

feels competent to take on sole copy EXPERIENCED 


ADVERTISEMENT REPRESENTATIVE 
required for political and 
literary weekly. Excellent salary 
and conditions for man of 
proved ability. Apply Box 0274 
Advertiser's Weekly 180 Fleet St EC4 


APPOINTMENTS WANTED 


THREE COMMERCIAL ARTISTS 
wanted irst-class experience of 
National accounts essential Write 
giving details and salar required. to 
Box 0219 Ad. Weekly 180 Fleet St EC4 


MORRIS MOTORS LIMITED 
COWLEY, OXFORD 

are in urgent need of a Technical 

| | Writer for Technical Publicity 

Department. 


Experience of the motor manu- 
| facturing industry essential. 
| Permanent staff position. 


Please reply to the Personnel 
and Welfare Manager. 


SENIOR 
PUBLICITY 
EXECUTIVE 


with general management and adver- 
tisement management experience in the 
trade and technical and business fields 
of publishing would be interested to 
hear from a publishing house consider- 
ing a Management appointment 

Advertiser has valuable experience in 
the direction and contro! of advertise- 
ment sales, circulation sales and the 
application of the latest editorial 
techniques together with a sound 
knowledge of financial control and 
Organisation. Has experience in using 
British and foreign exhibitions and 
other sales promotion methods 

In early 40's, reasonably well-known 
with reputation for integrity, manage- 
ment ability ts based on a solid back- 


ground of successful selling. Able to 
work at top level ond below wants 
responsibility with hard work. Replies 


to this advertisement will be treated in 
the strictest confidence 


Box 0193 
Advertiser's Weekly 180 Fleet St £C4 


‘Phone your classifieds 


to CHA 8844 (Ex 25) 
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1955 


APPOINTMENTS WANTED 


if you're looking for a PRESENTABLE 
YOUNG MAN in mid-twenties with 
wide advertising experience and a 
comprehensive knowledge of the busi- 
ness, who is willing to work until the 
small hours to make a name for himself 
as an account executive, your first 
course should be to write to 


Box 0199 
Advertiser's Weekly 180 Fleet St EC4 


Marcu 3, 


TECHNICAL PUBLICITY. EXECU- 
TIVE (34), versatile, with imagination 
and experience, seeks position as 
Publicity Manager of Engineering firm 
or group 
Box 0234 Ad. Weekly 180 Fleet St EC4 

EXECUTIVE (43), M.1.P.A., 20 years’ 
wide experience both sides of fence, 
desires change Account Executive or 

Present 


Managerial position Agency 
0 


salary £1.75 

Box 0239 Ad. Weekly 180 Fleet St BC4 
GENERAL ARTIST, aged 22, with three 
‘ Art School training in Layout, 

Typography, Figure drawing. 
and at present employed as 
designer in small firm, is desirous of 
gaining experience in Advertising 
Agency or as Advertising Assistant in 
large firm 


Box 0235 Ad. Weekly 180 Fleet St EC4 


YOUNG ENERGETIC & IMAGINATIVE P.R.O. 


Available now Seeks senior executive 
Position with agency or national advertiser 


Home or Overseas. 10 years’ experience 
advertising, journalism, and pubic reta- 
trons Stories used by every important 
national Advertising work acclaimed by 


trade press and clients. Write in confi- 
dence, giving details, salary, etc 

BOX 0209 
Advertiser's Weekly 160 Fleet St EC4 


FILM SCRIPTWRITER (Documentary) 
(34) seeks Staff appointment as writer 
of TV “spots” Advertising Agency 
Available July 
Box 0237 Ad. Weekly 180 Pieet St BC4 

ROOM FOR ONE? General Artist 
secks fresh employment in Central 
London Studio Experience Provin- 
cial Competent in most mediums ; 
adaptabie, aged 44 years. All enquiries 
will be answered 
Box 0238 Ad. Weekly 180 Fleet St BC4 


LADY PUBLICITY ASSISTANT 


seeks a position where ability and 
initiative would be appreciated All- 
round experience in London Advertising 
Agency with office responsibilities and 
top-level assistant in PR. Aged 31. 


Box 0210 
Advertiser's Weekly 180 Fleet St EC4 


A READY-MADE PUBLICITY SEC- 
TION ? Team of two, currently hand- 
ling all publicity for manufacturing 
concern in the consumer ficid, seek 
move to more congenial surroundings 


Write 
Box 0236 Ad. Weekly 180 Fleet St BC4 
PRINT RETOUCHING. 


me deft negative retouching, wishing 
to change 30 years old Fiat 19. 
Caistor House, Balham. S.W.12 


“HAND PICKED” SECRETARIES 
available The Wigmore Agency. 67 
Wigmore St.. W.1. HUNter 9951/2/3 


ADVERTISING EXECUTIVE 


AGE 30 


SINGLE, AVAILABLE NOW 


Several years’ experience 
National Accounts. Responsible 
for appropriation, media plan- 
ning, merchandising, distribu- 
tion, commercial radio, leaflets, 
exhibitions. Own car. 


£750 per annum. 


Box 0192 
Advertiser's Weekly 180 Fleet St EC4 


Please teach 


Reply 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


ACCOMMODATION 


T.V. FILM STUDIO 


60° x 40° x 30’ and offices near London 
Available for hire or would consider 
long lease 


Box 0211 
Advertiser's Weekly 180 Fleet St EC4 


) ROO by 

freelance designer 

Box 0153 Ad. Weekly 180 Fleet St BC4 
FURNISHED OFFICE, Secretarial Ser- 

vices Telephone, available Strand 

Box 0244 Ad. Weekly 180 Fleet St EC4 


PRINTERS 


DRAGON PRESS LTD., 93 Wel 
Street, Luton, Beds (‘Phone 
the well-known Letterpress Printers 
are able to accept one or two more 
good periodicals, resp. first-class job- 
bing or bookwork 

WE KNOW 57 other printers who are 
better than us. If you are not using 
one of them, ‘phone BIS. 5209 and 
we will show you specimens of our 
letterpress work 

PRINTING THAT TELLS! 
zines, house organs, leaflets, cata- 
logues and office § stationery En- 
The Wakefield Express Series 

, 4-6, Little Westgate. Wakeficid 
Telephone No Wakefield 3184 

| OLD - ESTABLISHED high quality 
printer in the Midlands has capacity 
available in all operations for the 
production of a monthly or quarterly 
aa ne periodical of the following 
specification From 5,000 to 10,000 
copies 8vo or 410, from 64 pp. to 
128 pp.. with small sections in colour 
if required Quotations would be 
submitted on receipt of full informa- 
tion 
Box 0064 Ad. Weekly 180 Fleet St BC4 


MISCELLANEOUS 


BOX CAMERAS (metal) with your own 
name or trade mark for gift schemes 
or prizes, etc Quantity quotations 
from Photopia, Newcastle, Staffs 

FOR ORIGINAL GIRL PICTURES— 
Pin-ups, Figure Studies, etc. of 
Visual Arts Club Models—singles or 
sets. Photo-Union Picture Library, 
12 Soho Square. London. W1 

DUPLICATING OF DISTINCTION, 
including Colour and Photographic 
Illustrating A speedy, confidential 
and accurate service Stourbridge 
Secretarial Services, 14 Dennis Hall 

i. Stourbridge 


MORE 1.C.S. SUCCESSES 
in A.A. Exams! 


In the May 1954 Advertising 
Association Examinations 
LC.S. once again achieved 
Outstanding successes. 1.C.S 
Students won : 


top ran 


igton 


2819) 


For maga- 


oa 


piace . 
@ First, second and third places 
in Division ‘B* and five good 


passes, 

@ Six good passes in Division ‘A.’ 
Twenty per cent of ef! successful can- 
Gidates were trained by the LCS. 
LC.S. Home Study Courses in prepara- 
tion for both the A.A. and the LP.A 
Examinations are comprehensive, up- 
to-date, and have been written 
experts actively engaged in the = 
vertising field 
First class instruction is also available 
in COMMERCIAL ART, POSTER 
DESIGN, LETTERING and SIGN 
WRITING. 


Write todoy for free book to DEPT. 2E 
INTERNATIONAL CORRESPONDENCE 


» International Buridings, 
Kingsway, London, W.C.2 


FREE LANCE SERVICES 


WIDE EXPERIENCE, first-class Free 
Lance. Retouching. Stil! Life, General 
Art Work, Figure, Lettering 
Box 0241 Ad. Weekly 180 Picet St BC4 

SPECIALISTS in Constructional Cut- 
outs, Point of Sales Displays. high- 
class Still Life, and Design At your 
service 
Box 0242 Ad. Weekly 180 Picet St BC4 

EXPERIENCED ARTIST cecks more 
contacts Ideas, layouts art-work 
Speedy. reliable service 
Box 0243 Ad. Weekly 180 Fleet St BC4 

COPYWRITER. Author (novels, short 


stones, and occasional contributions to 
Punch) with particular flair for words, 


slogans and light verse. as we as 
ractical experience in London Pub- 
icity Agency, offers freelance copy- 
ering services Relerences and 


imens 
o2 9901 Ad. Weekly 180 Pleet St BC4 
LAYOUT ARTIST (Fx Fig ) specialises 
io foiders and brochures, seeks com- 
aurvons 


Box 9867 Ad Weekly 180 Pleet S: BCs 
COPYWRITER. a!) kinds work quickly 
thoroughly executed Fx ent refer- 
ences, specimens. FLAxman 7042 
ILLUSTRATOR OF CHARMING 
CHILDREN secks commissions adver- 
tising or publishing 
Box 0151 Ad. Weekly 180 F St Bc4 
TOP FLIGHT DESIGNER offers free- 
lance services casonable charges 
Boz 0152 Ad Weekly 180 Fleet S& BC4 


SENIOR EXECUTIVE 
SEEKING A FUTURE 


An unusual opportunity occurs for a 
senior executive who is looking for an 
agency 
expanding London 
portant clientele. Qualifications 
30 to 40, good education, 
drive and enterprise, successful back- 
ground in agency practice, membership 
of the L.P.A. an aptitude for teamwork 
and an ability to introduce new business 


directorship to join a young 


agency with im- 
age 
imitiative 


Financial investment not necessary 
Fullest details in strictest confidence to 
Box 0259 


Advertiser's Weekly 180 Fleet St EC4 


SCREEN PRINTED POSTERS. Any 


size. Pirst-<class work Low 
Dores Signs, 112 Topping S.. - 
pool 


FOR STOVE ENAMEL SIGNS, silk 
screen printing, sign writing and dis- 
lays phone CHA 3878 or write 

Bos 0075 Ad. Weekly 180 Fleet St BC4 


COMMISSION OFFERED for introduc 
tion of orders for Cartons and Colour 
Printing 
Box 0240 Ad 


FOR SALE: 
unable to 
capital 


Weekly 180 Pleet St BC4 


Monthly 
develop owing to 
Good advertisement 


Trade Journal ; 
lack of 
book- 


ings 
Box 0226 Ad. Weekly 180 Pleet St BC4 


BUSINESS OPPORTUNITIES 


the 


mutual 


tising in 
Irish Agency is 
prompt 


and surveys 


advantage 


information, 


IRISH AGENCY 


SEEKS 


ENGLISH AGENCY 


to establish a working arrangement to 


of both and 


principally to the advertiser by improving 
his company’s advertising in Ireland and 
cutting out waste and mishandling 

If the English Agency we seck is placing 
a fairly large volume of British Adver- 


Ireland, all the better. This 
“on the spot with 
accurate analysis 


Principals only please 


Box 0212 
Advertiser's Weekly 180 Fleet St EC4 


"Phone 


your classifieds to CHA 8844 (Ex 25) 
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See us 

at the 
FACTORY 
EQUIPMENT 
EXHIBITION 
Earl’s Court, 
March 28-Apr 
Stand. L.5 


Industrial 
Safety 


Equipment 


180 FLEET ST., LONDON, EC4. 
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— STOP PRESS — 


COLLINS MERGER 
EXPECTED SOON 


Announcement of merger of 
Associated Broadcasting Develop 
ment Company, headed by Norman 
Collins, with a programme company 
controlled by Prince Littler and Val 
Parnell, expected any day. 
Littler-Parnell company were not 
granted a progranéne contractor's 
licence by the ITA. 


Richard Dimbleby to speak at 
monthly luncheon of Institute of 
Public Relations at Criterion Res- 
taurant, W.1, next Wednesday. Last 
talk in Institute’s current study 
session series will be given by G. A. 
Durrant-Wright, of Durrant’s Press 
Cuttings, at Management House, 
Hill Street, W.1, on Monday, 
March 28. 


Annual meeting of Midlands 
Branch of Incorporated Advertising 
Managers’ Association to be held 
next Monday at Midland Hotel, 
Birmingham. 


National Industrial Development 
Council of Wales and Monmouth- 
shire, organisers of the Welsh 
Industries Fair for the past 23 years, 
planning larger fair in 1958—the 
year suggested as “Festival of Wales 
Year” to coincide with holding of 
Empire Games in Principality for 
first time. 


Next technical meeting in London 
of Display Producers and Screen 
Printers’ Association wi'l be at 
Horse Shoe Hotel, Tottenham 
Court Road. next Tuesday, at 6.30 
p.m. Speaker will be A. A. Foss, 
of Marketing Deve'opment Co.. 
Ltd., in association with Production 

Engineering Ltd. 


Newsprint: ‘Too early 
for forecast’ 


Too early to make definite state- 
ment about conditions prevailing in 
next rationing period, states F. P. 
Bishop, general manager, Newsprint 
Supp'y Co. Forecast pub’ished else- 
where “not accurate in all particu- 

” he says. 


Willing’s Press Service appointed 
for Kemp's Commercial Guides 
Ltd. Quarter-hour spot on Radio 
Luxembourg booked for next month 
to advertise holiday guides for 
Jersey and Guernsey. 


Stewart & Ardern Ltd., London 
distributors for Morris cars and 
commercial vehicles, planning cam- 
paign in London even'ngs, subur- 
ban press and trade and technical 
press. Agents: Willing’s Press Ser- 
vice Ltd. 


Spring issue of “The Times Gar- 
dening Supplement” on Tuesday, 
March 15, will have 16 pages. 


F. James again taking over adver- 
tisement management of “The 
Illustrated Carpenter and Builder” 
on resignation of Frank Carter. 
Was for many years in charge of 
journal before 1935 and again dar- 
ing war years. 


Robin Gage. for past year in 
charge of North of England activi- 


ties of Hervey and Goodman Ltd. 
specialised advertising consultants, 
returned to London offices to work 
on expansi of c y's display 
business. Before joining company 
in 1953 was with City Display 
Organisation. Has also been man- 
aging director of ESS Signs Ltd. 
and on boards of Franco Signs 
Ltd. and Franco-British Electrical 
Co., Ltd. 


Cheque from the directors and 
air of eiderdowns and gold pencil 
rom colleagues presented to W. L. 
Taylor to mark retirement after 

40 years with advertisement depart- 
ment of Birmingham Gazette and 
Despatch Ltd. 


To commemorate go'den jubilee 
of London house of Ingersoll. 
Ltd., a party organised by Sidney- 
Barton, Ltd., their public relations 
consultants, and attended by 
Astronomer Royal and nagtabilities 
of entertainment world, held at the 
Savoy on Tuesday. (Report next 
week.) 


NAGS dinner 


Lord Bruce of Melbourne, cap- 
tain of the R and A, Lord 
Brabazon and Henry Longhurst 
will be chief guest speakers at first 
annual dinner of NAGS, to be held 
at Vintners’ Hall on Wednesday, 
March 23. 


“Daily Mail” launching £10,000 
contest in connection with their 
ideal Home exhipition. Prizes are 
two £3,000 houses and £4,000 worth 
of household equipment. 


“Atomics in the Service of Man- 
kind,” published by “Daily Mail” 
has 64 pages, heavily supported by 
advertising. Sells at 2s. 


Cookery editors and journalists 
attending press demonstration by 
Philip Harben in Trex Theatre at 
Ideal Home exhibition saw three 
experimental Trex TV commercials 
made by the agents, C. Vernon & 
Sons Ltd... in conjunction with TV 
Commercials Ltd. 

Among appointments announced 
by Granada in connection with 
group expansion p'ans is that of 
J. C. Arscott as general manager of 
Posterprint Ltd., printing and poster 
production division. For last four 
years has been with the British Lion 
Film Corporation. 


J. A. R. Jack joined “Salford 
City Reporter” as advertisement 
representative. Formerly with the 
“Oldham Midweek Mirror” in 
similar capacity. 


At annual meeting of Scottish 
Si’k Screen Printers & Disp'ay Asso- 
ciat‘on, William Warwick (Warwick 
& Co.. Ltd.. Edinburgh), president, 
and Maxwell Edgar (Rex Studios, 
Glasgow), treasurer, re-e’ected for a 
further vear of office. C. A. 
McCreadie, of Peacock & Henry, 
re-elected secretary. Members of 
council: A. Barr jnr.. J. Gay, W. 
Patterson and R. Campbell. 


New drive p'anned by Australian 
government to sell more Australian 
produce in this country. Publicity 
department being enlarged and re 
organised and extensive campaigns 
planned. 


London. EC 4. (Phone: Chancery 8844.) 
Printed in England by St. Clements Press Lid., Portugal St.. Kingsway, London, W.C.2 
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